
Introduction to ChatBook
Actively engage with your customers through the use of 
multichannel communication channels and Chatbook 
Chatbots. 



Who We Are



ChatBook Inc.
Company ChatBook Inc.

Address Kokaido 2nd, 4 -2-45 Roppongi, Minato 
District, Tokyo, JAPAN

President Maiko Kojima

Investors Salesforce Ventures
East Ventures
YJ Capital (Yahoo Japan’s subsidiary)

Advisor Salesforce Ventures Mr. Shinji Asada
East Ventures Mr. Eto Batara (Mixi ex -CTO)
YJ Capital President Mr. Shinichiro Hori

Integrated API Tools

Record of Activities
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ChatBook allows business to grow revenue and provide better 
customer experiences. Execution of over 300 companies since 

2018.

Introduction to Chatbooks, Inc.
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ChatBook Social ChatBook Web

• ChatBook for SNS supports companies' generating 
leads activities on social media.

• ChatBook for Web helps companies improve 
customer experience on their websites

List of data linkage partners



What is ChatBook?



What is ChatBook?

Unified customer 
data

Personalized 
omnichannel 

interaction

Automated nurturing 
based on customer 

journey



Flow of Using ChatBook

Lead 
Generation

Lead 
Nurturing

Customer 
Management

Data
Share Chat

Use ChatBook as an inquiry 
point to automate and improve 

customer service

Ads

Data 
Share Chat

Nurturing by sending push 
messages to customers with 
high scoring on chat records

Guiding to chat from ads & 
responding automatically



Value of ChatBook

20 -50%
Improved 

Conversion

70%
Reduce lead 

generation cost

6x
Sales opportunities 
increase by 6 times

Shortening
sales cost & time

Significant
increase of leads

Working style
is diversified

Standardize
sales process



Comparison Between ChatBook & 
Landing Page
ChatBook
• It is easy for Facebook users to 

understand a company’s service.
• You can choose the information to show 

according to the user’s interest. 
• You can improve understanding and 

elicit needs of the users.

• It is necessary for visitors to actively search 
for about company’s services.

• It is difficult for potential customers to 
convert as opportunities.

Landing Page
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Conversation history can be added to each SFA/MA/CRM tool.
Centralize conversation information for easy sales management.

Linkage of information with multiple SFA/MA/CRM

14

他

プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合
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Scenarios can be changed by specific words or action conditions
Human response can be instantly switched

keyword judgment & scenario & human hybrid type

15

Tree structure and 
mapping

Can also be switched to 
manned on the way.

プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合
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Manage customers by their status.
Optimal offline customer service with memo function and past 

response history

View the list of customers from the 
administration screen

Multiple people can manage the system.
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Action history, tags, memos, and 
response history

Convenient for phone 
calls and business 

meetings after 
checking influx routes 

and labels

Easy customer 
management at the 

click of a button

プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合
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Visualize the effects of each scenario
View transition rates for each step and easily manage PDCA

Analysis and chat functions for easy improvement

17

Visualization of the effects of 
each scenario

プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合



Features & Functions



Why ChatBook
Estimate the conversion probability of customers

based on scores from over 1M chat data

Status management through the whole business process

Make operation efficient through visualization of bounce points

Easy integration with CRM and MA tools



Create/Publish Chatbot

・Abundant templates
by industry/purpose

・Easy creation in 2 steps
・Flexible setting

for answers choices
・One -click release
・Website plugin available
・Web popup available

Chat

・Unmanned or automatic
response possible

・Status management
・Record share with CRM
・AI Scoring on chats
・Realtime test

User Management

・U ser seg m en t follow in g

a ttrib u te  in fo., sta tu s,
c on versa tion  p rog ress ,
in flow  sou rc e , etc .

・Au tom a tic  ta g
a ssig n m en t/d istrib u tion

・Ac tivity h istory b y u ser
・D ow n loa d  d a ta  b y C S V

Analysis/Reporting

・S u m m a ry rep ort

・K P I q u a n tific a tion  b y a d s
・An a lysis  for c on version
・R ep ort em a il n otific a tion
・Tra c k in g  for U R L  c lic k
・Tra c k in g  for w eb site  vis it

Push Message

・B a tc h  p u sh  m essa g e

for ea c h  seg m en t
・Im m ed ia te  d elivery
・C on d ition a l d elivery

of m essa g es
・S ettin g  d elivery sc h ed u le

Integrated Tools

・S a lesforc e  (C R M )

・M a rk eto (M A)
・Zoh o (C R M )
・S AP  (C om m erc e C lou d )
・H u b sp ot (C R M )
・G oog le  C a len d a r
・S la c k

Main Features of ChatBook



Easily build an automated bot



The ChatBook Dashboard Allows to 
Respond to Customers



Integration with
Incoming visitors added to 

Sales Cloud as a lead
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Answers such as an e -mail address and a business phone number 
with incoming potential customers (leads) are automatically 
recorded in Sales Cloud

All chat records are displayed as
activity history



Integration with

• Add leads registered on 
ChatBook to Marketo

• Add chat records on 
ChatBook to Marketo as 
user activity

• Add answers of potential 
customers as lead 
information to Marketo

1. Automatic Saving of Data



Integration with

Send messages to 
potential customers (leads) 
registered on ChatBook 
database via Webhook 
using a function of smart 
campaign

2. Push Message 2.  Create a New Campaign1. Create a New 
Webhook



ChatBook for

Reach out to a platform used by more than 50 million people in Japan to automate 
customer support. Automate DM, reaction to story mentions with chatbots.
Feel free to chat to encourage customers to buy and improve customer satisfaction. 
Enjoy Instagram shopping.



ChatBook for

Reach out to 84M MAUs. Enables detailed targeting based on variety of dataset. The 
widespread reach enables you to pursue a variety of branding and customer 
acquisition opportunities with your marketing efforts.



Website -installed 
Chatbot ChatBook Company Z

Reachable 
Customer

Only users
who visited the website

Potential customers
based on SNS info.

Potential customers
based on SNS info.

Acquirable
Info. Volume

△
In a b ility to ob ta in  in fo of 

u n reg istered  u sers

◯
U ser In fo. from  S N S

◯
U ser In fo. from  S N S

W ay to G et
P erson al In fo.

△
Ac q u irab le

w h en  c h at is  c om p leted

◯
Au tom atic a lly ac q u ired

at th e  start of c h at a fter ap p roval

◯
Au tom atic a lly ac q u ired

at th e  start of c h at

L ead
N u rtu rin g ☓ ◎

D eta iled  n u rtu rin g  is  p ossib le . ◯

S ervic e  & P rod u c ts  
P rop er to U se - S ervic es an d  p rod u c ts  th at tak e  

tim e to c lose .
P rod u c ts  th at tak es sh ort d ec is ion -

m ak in g  tim e to c lose .

In d u stry P rop er to 
U se - IT, H R , F in an c e,

In su ran c e, E d u c ation , etc .
C on su m er g ood s, p rod u c t sa les , 

c osm etic s , D 2C , etc .

In teg ra b le
M A・C R M

☓ ◎
S alesforc e , M ark eto, Zoh o ☓

Differences From the Competitors



Case Studies



Visualizing sales process with Salesforce integration

CPA
reduced

by 40%
Contact with 

users increased

by 22％

■Objective
・To a c q u ire  n ew  c orp orate  c u stom ers
on  its  ow n  b u sin ess p la tform
・To im p rove C V R  of F a c eb ook  Ad s

■Target Customers
・S M B  c om p a n ies a n d  sta rt-u p s
・R ec ru itm en t m a n a g ers  w h o w a n t
to h ire  c a n d id a tes in  lin e  w ith
its  c orp ora te  va lu es

■Use Example
・G u id ed  u sers  from  F B  a d s to c h a t
・C on verted  u sers  to req u est
th e servic e  m a teria l or u se  free  tria l
・V isu a lized  th e b u sin ess flow  from
m a rk etin g  to sa les  b y in teg ra tin g
w ith  S a lesforc e  a n d  M a rk eto

30

Wantedly, Inc. MARKETING



The biggest HR company in Japan, also the owner of Indeed, is using 
C h a tB ook  a s  a  n ew  lin e  to in c rea se  c u stom ers

■Objective
• ・To a c q u ire  a p p lic a n ts  of ’E N TR E  F ra n c h ise  

Ac a d em y’

■Target Customers
・P oten tia l en trep ren eu rs
・M a in ly sen iors  a n d  w om en , etc .

■Use Example
・P rovid ed  b en efits  of th e  servic e  to m a k e

u sers  a p p lyin g  for th e  E n tra n c e F ra n c h ise  
Ac a d em y

・R ea lized  th e p u ll-typ e c u stom er servic e
w h ic h  p rovid es th e c on ten t  d esired  b y
u sers  th rou g h  m u tu a l c om m u n ic a tion .

■Use Example
・Th e ra te  of u ser reg istra tion  via  c h a t is  2.3          

tim es h ig h er th a n  th a t from  th e w eb  
a p p lic a tion  form s. 

MARKETINGEntre Co., Ltd.

R ea d  ra te
of m essa g e

is  72%

D elivery 
c ost 

red u c ed  b y

60%

R a te  of u ser 
reg istra tion  

in c rea sed  

b y 2.3x



While collaborating with the local government, we help the labor 
sh orta g e in  a  loc a l h ot sp rin g  villa g e .

MARKETINGKaga City, Ishikawa
Prefecture

■Objective
・To rec ru it su c c essors  of in n s loc a ted  in

K a g a  C ity, Ish ik a w a  P ref.
・To a c q u ire  a w a ren ess a n d  top ic a lity of th e  c ity

■Use Example
・S et u p  a  c h a tb ot on  th e ‘K a g a  R ou te   

a d m in istra ted  b y th e c ity th a t offers
em p loym en t a t h otels  in  K a g a  C ity.

・R ec om m en d ed  q u izzes a b ou t K a g a  C ity a n d              
w ork  styles  to su it th e  ta stes a n d  w ish es
of vis itors .

■User Comment
・In  th e fu tu re , w e w ill a im  to solve  th e la b or 

sh orta g e in  th e  lod g in g  in d u stry b y a p p ea lin g  
to you n g  p eop le  a n d  p rom otin g  va riou s w a ys

of w ork in g , so th a t th ey m a y b e in terested  in  
K a g a  O n sen  V illa g e a n d  th e a c c om m od a tion  
b u sin ess .

J a p a n 's  first c h a tb ot to p rom ote 
em p loym en t for reg ion a l revita liza tion



Use to build long -term  re la tion sh ip s w ith  c u stom ers

MARKETINGGOAL Group
(Administrative Scrivener)

C ost of lea d  
a c q u isition  is

20 0 J P Y
(1.8  U S D )

1on 1
C om m u n ic a tion

■Objective
・ To a p p roa c h  p oten tia l c u stom ers
w h ose n eed s h a ve n ot b ec om e a p p a ren t

■Target customers
・S ta rtu p s seek in g  fin a n c in g

■Use Example
・S en d in g  n ew sletters , even t   in form a tion ,
etc . b y c h a t to foster lon g -term  lea d  a n d  
resp on d in g  to c u stom ers w h en  th eir n eed s 
em erg e.

■User Comment
・C h a tB ook  is  ea sy for u s  to u se  in  th a t it is  
p rovid in g  u sefu l in form a tion  to p oten tia l 
c u stom ers w h o w a n t to lea rn  a b ou t u s .



Improved negotiation efficiency by acquiring more probable leads

INSIDE SALESBizteX, Inc.

N eg otia tion  
c ost 

red u c ed  b y

83%

C V R  
in c rea sed

b y

32%

C ost of lea d  
a c q u is ition  
d ec rea sed  

b y 67%

■Objective
・To a c q u ire  n ew  p oten tia l c u stom ers
in terested  in  th e  c om p a n y’s  c lou d
R P A ’B izteX c ob it’

■Target Customers
・M a rk eters , sa les  m a n a g ers

■Use Example
・G u id in g  F B  u sers  to c h a t from  F B  a d s.
・Id en tifyin g  ‘in terestin g  solu tion s’
th rou g h  se lec tive  c on versa tion .
・A c om p a n y’s  in sid e  sa les  m em b er
d ec id es th e  p riority b a sed  on
th e a n sw ers c ollec ted  in  th e  c h a t
a n d  m a k e a  p h on e c a ll to c u stom ers
・U sin g  S a lesforc e , th e  c om p a n y sec u re
th e flow  lin e  for in sid e  sa les  tea m
m em b ers to op era te  b u sin ess
n eg otia tion s sm ooth ly.

FIELD SALES



Use for both customer acquisition & customer support

INSIDE SALESFine’s INC. CUSTOMER SUPPORT

■Objective
・E ffic ien t resp on se to c u stom er (lea d )
・To red u c e w ork  h ou rs
for c u stom er su p p ort

■Use Example
・G u id in g  F B  u sers  to c h a t from  F B  a d s.
・Ac q u irin g  lea d  in form a tion  b y a sk in g
q u estion s th a t c a p tu re  c u stom er’s
n eed s.
・Ad d in g  a  c h a t lin k  to th e  d ow n loa d
m a teria l to a u tom a tic a lly ob ta in  h ig h -
resp on sive  in q u iries  from  c u stom ers.
・R ea lizin g  effic ien t sa les  a c tivities
b y lin k in g  C h a tB ook  w ith  S a lesforc e .
・B y u sin g  a s  a  c on ta c t p oin t
for existin g  c u stom ers, rea lizin g
a u tom a tic  resp on se system .

ChatBook sig n ific a n tly red u c ed
th e w ork loa d  on  sa les  tea m s.



Read rate
of m essa g e is

80%

■Objective
・To c rea te  n ew  c om m u n ic a tion  p oin ts
w ith  c u stom ers a t th e  c om p a n y’s
10 th  E b isu  B eer F estiva l 20 18 .

■Use Example
・V isitors  rea d  th e Q R  c od e a t th e  even t 
ven u e a n d  sta rted  c h a t via  C h a tB ook .
・V isitors  w ere  a sk ed  to w ea r AR  g la sses
in  th e h a ll a c c ord in g  to th e in stru c tion s
of th e  c h a t, a n d  a n sw ered  th e q u iz g iven
b y th e c h a tb ot b a sed  on  th e h in ts
ob ta in ed  th rou g h  th e AR  g la sses.

■Effect of Use
・R ea d  ra te  of a rtic les  sen t w ith  th a n k s for          
vis itors  of th e  even t in c rea sed  b y 78 %.
・Th e resu lt is  fa r m u c h  h ig h er th a n  th a t
in  u sin g  em a il.

Sapporo Breweries Limited CUSTOMER SUPPORT

Th e old est b eer c om p a n y in  J a p a n  is  u sin g  to c rea te  c on ta c t 
w ith  fa n s a t even t ven u es!

Avera g e C TR  
is

25%



■Objective
・Supporting people living in Japan to 

request VISA
・Automating new leads contacts and 

questions

■Use Example
・Automating all messages on Facebook 

page from people
・Enable answering technical questions 

about VISA on chatbot
・Allow users to visit web for final 

submission

■Effect of Use
・Doubled the revenue by responding to 

customers quickly
・Decreased 80% of their customer support 

cost
・3 times better conversion rate

Japan VISA support CUSTOMER SUPPORT

Generating double revenue, saved 80% of cost, 3X increase in 
conversion rate

Revenue 
Increase

200%

CVR 
increased

by

3X

Cost of 
customer 
support 

decreased 

by 80%



Price & Implementation 
Periods



Lineup ChatBook Light ChatBook Standard ChatBook Enterprize

Price 1,200 USD (tax ex.) 2,000 USD (tax ex.) TBD

No. of Admins 3 users 5 users More than 5 users

No. of Push Delivery To 300 FB users To 500 FB users To 2,000 FB users

Facebook Pages 3 accounts 5 accounts More than 5 accounts

Customer Support E-mail E-mail & Phone Call E-mail & Phone Call

1,200 USD (tax excluded)

*  Number of Push Delivery = The maximum number of users an admin can send push messages to at once.
* The contract is basically an annual -based one. (*Payment are monthly or annually.)
*  In the case of annual lump -sum payment, the initial cost is exempt.

• Initial tutorial
• Invitation to ChatBook User Conference
• Support for Messenger Ads
• Other supports

Initial Cost Breakdown

Lineup & Prices

Lineup & Prices

Recommended



Start Date 5 
days

10 days 15 days

Launch
Account

Create & Test
Chat Scenario

Faceboo
k

Integrati
on

Release
Ads

Start
Operation

Operation by a Customer

Customer Support

Customer
Success

Make Chat 
Scenario

Planning

Consulting

Make Ads

One -click 
Release

Consulting

Self 
Operation

Support

Implementation Flow & Periods
Release own chatbots in 5 -10 days after ordering.



ChatBook 
Demonstration



How FB ads is operated

If a user clicks on the 
banner in the red frame 
in the left figure, the user 
is to be transited to the 
advertiser's landing page 
or inquiry form.

Potential Customer Inflowed From 
Facebook Ads



How FB ads is operated

If a user clicks on the banner in 
the red frame in the left figure, 
the user is to be transited to the 
advertiser's landing page or 
inquiry form.

Potential Customer Inflowed From 
Facebook Ads

When using ChatBook?

If a user clicks on the banner in 
the red frame on the left, 
Facebook Messenger will be 
popped up and a chatbot will 
automatically start and send a 
message to users.



Stay In Touch with your Customer 
with the Facebook Inbox

You can see 
information of the 

user who clicked the 
ad.

・Check information of FB page
・Check the company’s name & post or if it is a competitor.

FB users who clicked on 
the ad are displayed in a 

list.



Contact Us
Please feel free to contact us if you
have any questions.
contact@chatbook.ai

ChatBook Inc.

Kokaido 2nd, 4 -2-45 Roppongi, Minato Disctict, Tokyo, JAPAN

www.chatbook.ai (English Website)
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