ChatBook

Introduction to ChatBook

Actively engage with your customers through the use of
multichannel communication channels and Chatbook
Chatbots.
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Who We Are
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ChatBook Inc.

Company ChatBook Inc.

Address Kokaido 2nd, 4 -2-45 Roppongi, Minato
District, Tokyo, JAPAN

President Maiko Kojima

Investors Salesforce Ventures
East Ventures
YJ Capital (Yahoo Japan’s subsidiary)

Advisor Salesforce Ventures Mr. Shinji Asada
East Ventures Mr. Eto Batara (Mixiex -CTO)
YJ Capital President Mr. Shinichiro Hori
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Introduction to Chatbooks, Inc.

ChatBook allows business to grow revenue and provide better

customer experiences. Execution of over 300 companies since
2018.

ChatBook Social ChatBook Web

List of data linkage partners

salesforce [ I ' Marketo"

An Adobe Company

IS SAD

5 slack pipedrive

o \\‘Ir.__ A

ChatBook for SNS supports companies' generating 200' l l %i] faceboolc Ads

leads activities on social media.
ChatBook for Web helps companies improve
customer experience on their websites
P .\ Google Ads

§ Google Analytics
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What is ChatBook?
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What is ChatBook?

Unified customer Personalized Automated nurturing
data omnichannel based on customer
interaction journey



Flow of Using ChatBook

Lead Lead Customer

Generation Nurturing A Management

Ads III Marketo" ~ HubSpit ESEE

@ An Adobe Company
0 . Data Tl Chat Data T lChat
‘ C hat Book

' - Share Share

Nurturing by sending push Use ChatBook as an inquiry
messages to customers with point to automate and improve

Guiding to chat from ads &

responding automatically
high scoring on chat records customer service

Chatb



Value of ChatBook

6X

Sales opportunities
increase by 6 times

70%

Reduce lead
generation cost

20-50%
Improved
Conversion

Working style
is diversified

Significant
increase of leads

Shortening

. Standardize
sales cost & time

sales process

Chat



Comparison Between ChatBook &
Landing Page

ChatBook Landing Page

° |Itis easy for Facebook users to * It is necessary for visitors to actively search
understand a company’s service. for about company’s services.

° You can choose the information to show
according to the user’s interest. * ltis difficult for potential customers to

* You can improve understanding and convert as opportunities.

elicit needs of the users.

4) % Sunl44Pm = Q

Case Study Why ChatBook Pricing Mews Contact Us

ul SoftBank 4G 16:43

< . FrybhTus

Automate B2B Sales A Marketings

Request Demo Materials

n w ) Marketo™ |

ChatBookTililic )V —EdER Featured Chatbots
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Linkage of information with multiple SFA/MA/CRM

Conversation history can be added to each SFA/MA/CRM tool.

Centralize conversation information for easy sales management.

SAP4

My Leads (48) (©)
Name

@ Big Deal Q3

@ Q4 Lead for Livepu...
Cross Sell for Rustic
Hot Deal for ALPH...
Customer Event 4t...
Q4 Lead for ALPH...

Ath Quarter Custo. ..

New up-sell at Indi...

© 066 06 6 60

Customer Event for...

Contact First Namg

Fabian

Isabelle

Jackie

Rachael

Nick

ark

Jill

Tom

Jack

salesforce

HubSpbt

Marketo’

An Adobe Company

2019/09/25 1911
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2019/09/25 1211
201909251911
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20190925 1911
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2019/09/25 12:08

20190925 19:08
2019/09/25 19:08
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20190925 19:08
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20190925 18:08
2019/09/25 18:08
2019/09/25 18:08
2019/09/25 18:08
2019/00/25 18:08

Converse on Messe..
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Comverse on Messe ..

Converse on Messa..

F—FEORE
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Converse on Messe .,
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(e s v e 2 |
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Converse on Messe..,
Converse on Messe...
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Converse on Messe.,
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Converse on Messe...
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プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合


keyword judgment & scenario & human hybrid type

Scenarios can be changed by specific words or action conditions

Human response can be instantly switched

+]- 12
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Can also be switched to
manned on the way.
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プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合


Multiple people can manage the system.

Manage customers by their status.

Optimal offline customer service with memo function and past
response history

View the list of customers from the Action history, tags_, memos, and
administration screen response history

ATF—5 R

Y-k  FHU-—F EiTP BRI FR3L

© chatbook s 00000
ChatBook

New ¥ = Unassigned ¥ Bot Mode @D Kyoko Otsuka
Lo Female GMT +9
Lt @ G &

Back Home Japanese
o ecoe 8 g s o
4 Build User clicked Meessenger Ads: © UNE lika 2021/7/21 14:12:21 HubSpit & 1) Marketo
[23844596091970470490] i !
Faloaso 72 visits F—hA47 VY171
) 23844596091970470490 [ @ instagram
Bot2021/721 14:13:12
) @ web N Inprogress  Resalved
. Mariko Kojima 8 i
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Ry %58 L TERER - Rk
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r
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SRELNBDFELE (1D 520
. 2—tp—t = i
hael @O®  s01PM @| Reply here B e 4 13 hitpsiwww.chatbook aifeaturesfi . V)
(v 71k Bk Sk

neZHFLELE

onvenient for phone™\
Easy customer calls and business
management at the meetings after
click of a button checking influx routes

N J
\_ and labels J
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プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合


Analysis and chat functions for easy improvement

Visualize the effects of each scenario

View transition rates for each step and easily manage PDCA

#  Home Summary Website =
/  Build ;
Overview Users

) Web

150

Retumning

2 m g

100
B L

20

] Instagram

0 0.0
> Release ARF 4 40 AW (1® 1D 09 40N 40 4@ q0b 108 400 4 40P 42 40P 4Bt O o o oF 9P oF ol o oP ©

Date
2 Analyze v
€& Ssummary
Funnel
2% Audi
44 | 17 13 2

T Funnel Conversation Start A251YBBE-ES FHRiTE2-7=< A2 541 EE-HE

100% 38.6% 29.5% 4.5%

28 Days -

Visualization of the effects of
each scenario
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プレゼンター
プレゼンテーションのノート
データとSNSでのIDとの統合


ChatBook

Features & Functions
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Why ChatBook

Estimate the conversion probability of customers
based on scores from over 1M chat data

Status management through the whole business process

Make operation efficient through visualization of bounce points

Easy integration with CRM and MA tools

Chat



Main Features of ChatBook

Create/Publish Chatbot

- Abundant templates

by industry/purpose
- Easy creation in 2 steps
- Flexible setting

for answers choices
+ One -click release
- Website plugin available
- Web popup available

Chat

« Unmanned or automatic

response possible

- Status management

* Record share with CRM
- Al Scoring on chats

- Realtime test

User Management

* User segment following
attribute info., status,
conversation progress,
inflow source, etc.

- Autom atic tag

assignment/distribution
- Activity history by user
- Download data by CSV

Analysis/Reporting

Summary report

- KP1l quantification by ads
- Analysis for conversion

- Report email notification
* Tracking for URL click

* Tracking for website visit

Push Message

- Batch push message
for each segment

- Immediate delivery
- Conditional delivery

of messages
- Setting delivery schedule

Integrated Tools

- Salesforce (CRM)
- Marketo (MA)

- Zoho (CRM)

* SAP (Commerce Cloud)
* Hubspot (CRM)

- Google Calendar

- Slack

Chat




asily build an automated bot

Chat

Home

Build

Web
@ Messenger
Line

Instagram

Release
Analyze
Chat (1)
Campaign
Segments

Broadcast

Keywords
Settings

Help

Enter The Ef 7EMR v b

Q

¥ Message Groups

I Ask Material
1. Name
2. Category
3. Email

4. Thanks

®

= Questionnaire

1. Overview
2. Seminar1
3. Seminar2

4. Seminar3

®

¥ Referral
[T First time user
[ Default message
[ storyDM
M Ad
[ Adt
[ ad2

P Campaign

BITHE

Messages created here will be sent at once @

BOHESTEVETY #
1 P =3 ‘E:@ng.]:%[:ifll{%h?ﬁﬂ@aﬁ TTHTTer )
B
+ ThreefURL
w7
oo
Q Multiple ) + User Input
1
o BSBA
B RA #
@
SHITDOFPAUAY NI ¥ b
25 A @

https:/ [item.URL

BmRAERS (UR) }

+ Three [URL

@ Test Group

- -

Manage
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The ChatBook Dashboard Allows to

Respond to Customers

Chatbook Q Search

ChatBook

New ¥
4 Back Home

Kyoko Otsuka @ 0@ @ 8 © Messenger |FA & IClTE TR

& Build Vier ke Massaaraer Ade:
ser clicked Meessenger Ads: Uika 2021

[23844596091970470490] @ UINE
> Release ;
- () 23844596091970470490 [J @ instagram
¥ Analysis & Web

s Mariko Kojima @ ©) 8
® Chat i FrybhZu2E WDED7
7l LT R E.

1:} Create Campaign

Akira Yamas... ﬁj @ 8:01 PM
-1::-§ Settings =

Tanjlro Kiritani Q‘ 8:01 PM
= 5 cL R[E F a4
xR IE A7
Yoko Momo... @ 8:01 PM
FoybhFTysiE, OLS5%
My hEBLT
B Hyuske Ohta 0 ﬂ 8:01 PM

Mlnorl Klrlya [~ 1) 8:01 PM

+
K

KO]I Mnchael (~ AL ] 8:01 PM

Faow kT ald

t @p&

D E e I

@l Reply here

Bl Unassigned W

Bot Mode @D Kyoko Otsuka
Female GMT+9 Japanese

Lead @ g ‘
HubSpit & 1) Marketo

(72 i ] Onin

2O TABESD &3 2 .

Achisve Mew In progress Resolved

sHFrov Ty
kyoko@chatbook.ai
0B0-XXXX=XXXX

https://chatbook.ai

Mail magazine

Note

@ S V[

Add note about this user

Referral

MESSENGER SHORTLINK

Activity

a—-H—H
13 https:/www.chatbook.aiffeatures/li

neEEifELELE
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salesforce

Integration wit

Incoming visitors added to

Sales Cloud as a lead

Leads -~

Opportunities ~

Edakl=to s +819073589798

Al -

Tasks ~  Accounts ~ Contacts ~» Dashboards -

megu.truelove@gmail.com FrobhTwy

Search Salesforce

Reports ~

Chatter

S TR

Calendar -~

Responded

Details Activity Chatter News

2% Sales Home Opportunities ~ Leads ~ Tasks ~ Accounts v Conta

Lead
i +

|

Details Activity Chatter News
Company Website Phone Email Lead Source L call New Task New Bvant Ernail
og a Cal ew Tas| lew Even mai

Recap your call...

Filters: All time - All activities - All types ¥

Refresh « Expand All - View All

v Upcoming & Overdue

Lead Owner
New ) Saito Daniel No next steps.
_‘ """""""""""""" To get things moving, add a task or set up a meeting.
Name m " " mE mE E E E E E E E E E E E E E E ®E ®E ®m
HEE ~ March - 2020 This Month
| Company > Messenger¥v v b (... 12:39 | Today v
L XE-R=E ‘ | had an event
Email Industry
megu truelove@gmail.com > MessengerF ¥ b (U—.. 5:52 | Today =
[ — SatoDanil had a ever
No. of Employees
> MessengerF ¥ b (U—.. 5:52 | Today
I Lead Sotiree | ‘oetapinistheciin ovent
+819073589798 FryhTws
> E] MessengerFv v b (v, 5:52 | Tod,
Mobile U—KSukuy B o =
| 5eltoDaniel hacian event
Rating eR2 > MessengerF v v b (Rw... 5:52| Today ~
| Ssito Daniel had an event
Bascript B
sacTpon l > MessengerF v v b (Alw . 5:51| Today «
| B oard s ma
A—LE{ESL ©
> E MessengerF v b (U—.. 5:51| Today
Saito Daniel had an event
BLEabEOmN ‘
> MessengerF v v b (U—.. 5:50 | Today w

Answers such as an e

recorded in Sales Cloud

-mail address and a business phone number
with incoming potential customers (leads) are automatically

23

All chat records are displayed as
activity history

Chat



Integration with III Marketo"

An Adobe Company

1. Automatic Saving of Data

® Add leads registered on
ChatBook to Marketo SR e
o Add Chat records On 128100 201909425 1511 Converse on Messe., SEREBHSGHATUVWEENEFTLESN bLA-ITOCERIRBTLES. [/NR] £C

12E098 019/0925 1911 Converse on Masse yohild1E@gmail.com

C h atBOO k to M a rketo aS 12R097 01909725 19:11 Corverse an Messe. ., BOMESoEunEY. BHERADA-LFELAERA LG ET .

128096 20189/09/25 1911 Corverse on Masse.,  11-20&

user a Ct|V|‘ty 128085 2019009625 19:11 F— ST BEE # [null] 405 R CEEES

128004  2019/09/25 1911  Converse on Messe., FB@Sitid, FodeunnBlTlL &34,
o Add answers Of poten‘“al 17B093  2019/09/25 19:11 Converse on Messe., BI5S

128082 2019009525 1508 Converse on Masse., HO0MEeSTFVEY, X, dETEOEREATLET N, —FHEVWSDEEHTFCEE)

Cu Stomers aS Iead 128091 201909525 19:08 F—HEOEE EME F [nul] B "Fry b Fud CEBEAS

128080 20719/0925 19:08 Converse on Masse.., F i

up
i nfo rm at| O n to M a rke‘to 17R0ER 019/09/75 19:08 Comverse on Messe.,, HBOMEI>20ET, FRATH. SHEEcRAVERFETH, FERAFTAHLTOEE L,

12B0ET 1909725 1908 Comverse on Messe.,  CHUEA

® Finder 4 % Sunl4apM = Q
BT F— L v

kb

12E08R 2019409425 19:08 Converse on Messe..  £hTH, COPTEToOEEARRETL £ S8,
12E0ED 015/09/25 15:08 Comverse on Messe.,, {HREHET S
128085 2015/09/25 18:08 Comverse on Messe., HBO0MFESF0EY. FEBENDA —LF FL2ETRALEEGET D,
128084 2019/09/25 18:08 Comverse on Messe...  11-20:&
128082 20719/09425 18:08 Converse on Messs._ ., MO, EodsnaEETLL S,
019/09/25 18:08 Converse on Messe_ . ER

Comyerse on Messe 7, o b 5 e
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Integration with

2. Push Message

Send messages to
potential customers (leads)
registered on ChatBook
database via Webhook
using a function of smart
campaign

1]) Marketo

An Adobe Company

1. Create a New
Webhook

FEIzToIvY

https://api.chatbook.ai/v1/messages
H{my.camld}}

{"senderkey": {{lead.LE Facebook
ID}}, "source™: "marketo”, "apikey": "
<1-1THUS L fzapiKey>",

Frotil fFRL

2. Create a New Campaign

R 70734

ChatBook DirectMessage
ChatBookikfE > bk
Tk

Content

Send Message From Marketo A¥—h URbB ZE Ara—ib RITRE

Chat2ook



ChatBook for

Reach out to a platform used by more than 50 million people in Japan to automate
customer support. Automate DM, reaction to story mentions with chatbots.

Feel free to chat to encourage customers to buy and improve customer satisfaction.
Enjoy Instagram shopping.

< @ brand fashion N O

Instagram ®
909 £

Mio-17d8 Kanakos  Takapsn  yangyang.
a brand_fashion - :
brand_fashion
ZxO7 6434
{1 A & %
707 +—LERS

Zhictid, Maiko b,
Bempd O0 R A I R By o T L
KE, BhbEScdVWET

o EABHERERERRLTT
Q Q ? - @ e
w® Liwkal i Mao days, 11664
Mao_days #7051 22 L #E +H 7 Ninstagram ToN. EXRICS BT

CAGBBRIALKE I G5 +TRVY

BT BERLTVWET

w08 L., TRVEFC Ty FRLVOARL

h~oe

BOALEDEGWET | oS £ o4
ZAATT, MOVREETA :§ ]

AmTRIAT TN

A Q © ® Q@ o 8BE

Chat



ChatBook for

Reach out to 84M MAUSs. Enables detailed targeting based on variety of dataset. The
widespread reach enables you to pursue a variety of branding and customer
acquisition opportunities with your marketing efforts.

4) % Sunl4apM T Q

Lead aL erson Convert Won

rchive Recycle
ChatBook (1005) (20) (682) (438) (1o1) (153)

© Back Home ON/OFF

8 °Messen er
— e AT | Browan g'ﬁ-:' J Build [ -7 = e Is received
S use enger Ads, id ® Une
238 490 boa:2

i -]

FANANBLY S LA K A

Za=-ERNLELE I ¢ %o :.ccitrroirooe O
HAZOSEAENMELT o

3139 7A b
FrubTv 7@, WOL3%
My b &L TR - R

VU YY)
T WO -t cRBORREE

BHTCESVQ Lead ISQL  InPerson  Convert
i,

-
b 4
S AHE R
@ zhicsit ! CEZORREE
BRUCEE NG
TEA=I rehive Recycle

ﬂ Koichi Uehara Sat Nore
Q zomiceeruay iz e
FWET, KoichiZ AlZERP Add notes about this lead

Enter Message

1

AR R FIEAR T

v

KZIZO2WT




Differences From the Competitors

Website -installed
Chatbot ChatBook Company Z

Potential customers Potential customers
based on SNS info.

Reachable Only users
Customer who visited the website based on SNS info.

A
Acquirable . o O O
Info. Volume Inability t.o obtain info of User Info.from SNS User Info.from SNS
unregistered users
W ay to Get & . O . , O ,
Personal Info Acquirable Autom atically acquired Autom atically acquired
: when chatis completed at the start of chat after approval at the start of chat
Yol X © O

Nurturing Detailed nurturing is possible.

Service & Products ] Services and products that take Products that takes short decision-
Proper to Use time to close. m aking time to close.
Industry Proper to ] IT,HR, Finance, Consumer goods, product sales,
Use Insurance, Education, etc. cosmetics, D2C, etc.
Integrable X © X
MA - CRM Salesforce, Marketo, Zoho

Chat



ChatBook

Case Studies
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Wantedly, Inc.

Visualizing sales process with Salesforce integration

HObjective _
. CPA Contact with
- Toacquire new corporate customers reduced users increased
: : 0
on its own business platform vy 40% oy 22 Y%

* Toimprove CVR of Facebook Ads

HMTarget Customers
- SMB companies and start-ups
- Recruitment managers who want
to hire candidates in line with
its corporate values

BMUse Example
* Guided users from FB ads to chat
- Converted users to request
the service material or use free trial
* Visualized the business flow from
m arketing to sales by integrating
with Salesforce and Marketo

[BEFH7e AR 5 Wantedly]

Wantedlyl& B E2005 ADFIBE T 2 ERRAD
'SR ASNS, ERITII0HBOHHAL LEFA

FTRERNZI7IL
BFEEF AM7R 5 Wantedly

30

(xve—vrE )




Entre Co., Ltd.

The biggest HR company in Japan, also the owner of Indeed, is using
ChatBook as a new line to increase custom ers

i oo\ MObjective
reduced by °fmes"‘;9e increased . * Toacquire applicants of'ENTRE Franchise
60% is 72A) by2.3x Academy

MTarget Customers
* Potential entrepreneurs

f . \ * Mainly seniors and wom en, etc.

BMUse Example

* Provided benefits of the service to make
users applying for the Entrance Franchise

Academy
e 7Ykl ~EbhBWEE S~ A | - Realized the pull-type customer service
Sponsared - 8 ‘ which provides the content desired by

DI2N—HESTIRUDERE P2k Ly
20FLLE "HbhGWESSs, EEHLTEREV 20— i
M, RETHOHTODA N EPELEY

users through mutual communication.

BMUse Example
* The rate of user registration via chatis 2.3
times higher than that from the web
application forms.

HRM TS P 5
1 DEYUE" +—_ Chat

QOPENS IN MESSEMNGER .




Kaga City, Ishikawa
Prefecture

While collaborating with the local government, we help the labor
shortage in a local hot spring village.

Japan's first chatbot to prom ote

employment for regional revitalization

HODbijective
- Torecruit successors of inns located in

Kaga City, Ishikawa Pref. / . \

- To acquire awareness and topicality of the city | 0 e \
BUse Example
- Setup a chatbot on the ‘Kaga Route o—per—— — ——

administrated by the city that offers
employment at hotels in Kaga City.

- Recommended quizzes about Kaga City and
work styles to suit the tastes and wishes DA BELLERABRBEAH ILT
of visitors. | RRRIERERRE 70T 2 M KAGAIL— ~ iE#)!

BUser Comment 1 @
- In the future, we will aim to solve the labor -

shortage in the lodging industry by appealing *‘E'ﬁﬁﬁﬁ'@:@%ﬁ.ﬁ7uvla .

BRREEREE OV LY >

Typically replies instantly

( Home (2) Manage

to young people and promoting various ways Community Organization
of working, so that they may be interested in

Kaga Onsen Village and the accom modation () Typically replies instantly
business.

@ KAGAIL— kZ. AJlIlEmEmsBEA—E=
e BB RRE EH % B LICERKERE
BiEE7O 7 b, MMERRA (LEE
JLOEHE, ZILICA ~, 18—k ORANIELH
ZEHEHLTEIT, (EIL—F)




GOAL Group
(Administrative Scrivener)

Use to build long -term relationships with customers

Cost of lead -ObjeCtive

acquisition is
200 Jpy lon * To approach potential customers
S whose needs have not become apparent

(1.8 USD)

M Target customers
* Startups seeking financing

BMUse Example

ol SoftBank = 17:26 @ 83% wm) S d | tt t . f t,

. * Sending new rs,event information

|| ¢« @ fEELiEAgoal o c = g newsletters, eve ormation,
Typically replies instantly etc. by chat to foster long-term lead and

responding to customers when their needs
BONESTEVET @ TNTIRE €merge.
NOREERETETWREE, BEFE !
ARETHREELET @
| TECIA AELCAFECLES BUser Comment
Q ¢ lal * ChatBook is easy for us to use in that it is
providing useful information to potential

customers who want to learn about us.
ENHESTEVET S ETRE
OHRLUARRE L EEFHED TN
[2/4]
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BizteX, Inc.

Improved negotiation efficiency by acquiring more probable leads

Negotiation CVR

cost

increased

reduced by

83%

Cost of lead
acquisition
decreased

by 67%

BlzteX

< Home BizteX >

GOOD DESIGN AWERD
@f 2018 FERH
BizteX cobit

BizteX cobit"n&ScF !

e BIRERYOT -7 KRPARREHL
TENEY, LEAEECY—TI T+
'7“%%5%4:{% CFIELTWEREWTED
£9,

ERSEZED W

ERHEZA D oLy

------

INSIDE SALES FIELD SALES

HObjective
- To acquire new potential customers

interested in the company’s cloud
RPA 'BizteX cobit’

HMTarget Customers
- Marketers, sales managers

BMUse Example
* Guiding FB users to chat from FB ads.

- Identifying ‘interesting solutions’
through selective conversation.

- A company’sinside sales member
decides the priority based on

the answers collected in the chat

and make a phone callto customers

- Using Salesforce,the company secure
the flow line for inside sales team
members to operate business
negotiations smoothly.

Chat



Fine’s INC.

Use for both customer acquisition & customer support

ChatBook significantly reduced HMObjective
the workload on sales teams. - Efficient response to customer (lead)

* Toreduce work hours
for customer support

f ® * \ HBUse Example

* Guiding FB users to chat from FB ads.

oo Koo e = g - Acquiring lead inform ation by asking
Q0 # T\ ° questions that capture customer’s
needs.
, H—EZlcoOWTEE =1 ‘ - Adding a chat link to the download
m aterial to autom atically obtain high-
Y —ERCTRLES : responsive inquiries from custom ers.
FEREBOHLS 2 - Realizing efficient sales activities
XTI EDY—ERICTH by linking ChatB ook with Salesf
BEBEESENTVET y linking ChatB ook with Salesforce.
h? (T >, Ryv7T * By using as a contact point
ERICAZ1 FULTERU for existing custom ers, realizing
® TF2W autom atic response system.
Webt 1 bk HIE
Ric. B#R (HBIWEE
ER) BRI TILEEW, Chat
# : kX771




Sapporo Breweries Limited

The oldest beer company in Japan is using to create contact
with fans at event venues!

HObjective

nead raie : Avera.ge IR * To create new communication points
of message is

80% 25%

with customers at the company’s
10th Ebisu Beer Festival 2018.

BMUse Example
- Visitors read the QR code at the event
venue and started chat via ChatBook.
105 il = - - Visitors were asked to wear AR glasses
ZAXIT : Ciiome | (MR e in the hall according to the instructions
Ty LRS- <7, g of the chat,and answered the quiz given
IR 7 AR 75 on 7 VR il &F by the chatbot based on the hints
i " W obtained through the AR glasses.

QR 2= FRIR0 7 70 &2 .
- L%

HAlOQRo— B E!' Ely & R

2 - o s "

Kacehookizad=L. &9, : 3 Innovative Brewer®@F ¥ v kiftw k

e BB s conn, MEffect of Use
(“Hu} . REvhy e - Read rate of articles sent with thanks for
| 65348 | visitors of the eventincreased by 78%.
BOCHEWL XI5, B * The resultis far much higher than that
S in using em ail.
208 Bl LR &K —

HoMESTENET | ZNT
BFREAVART I a0 EH
- BHFET. EffilELBLWTT

ST Chat




Japan VISA support

Generating double revenue, saved 80% of cost, 3X increase in
conversion rate

Revenue . DR cqu(t)c?:nc:r
Increase mcriaysed support .Objective
() decreased
200% 3X oy 80% - Supporting people living in Japan to
request VISA
- Automating new leads contacts and
questions

BUse Example

- Automating all messages on Facebook
@ Japan Visa Support {TEE L A% page from people
- Enable answering technical questions
AL L B _1 about VISA on chatbot
- Allow users to visit web for final
submission
BEffect of Use
- Doubled the revenue by responding to

customers quickly

Associate lawyer Yuto . o :

TAKAHASHI English/Japanese Decreased 80% of their customer support
available i cost

- 3 times better conversion rate

By telephone

Chat

At our office



ChatBook

Price & Implementation
Periods

LChatBOOk



Lineup & Prices

Initial Cost

1,200 USD (tax excluded)

Lineup & Prices

Lineup

Price
No. of Admins
No. of Push Delivery
Facebook Pages

Customer Support

ChatBook Light

1,200 USD (tax ex.)
3 users
To 300 FB users
3 accounts

E-mail

Breakdown

* Initial tutorial

* |nvitation to ChatBook User Conference
«  Support for Messenger Ads

» Other supports

ChatBook Standard

2,000 USD (tax ex.)
S users
To 500 FB users
5 accounts

E-mail & Phone Call

ChatBook Enterprize

TBD
More than 5 users
To 2,000 FB users
More than 5 accounts

E-mail & Phone Call

* Number of Push Delivery = The maximum number of users an admin can send push messages to at once.
-based one. (*Payment are monthly or annually.)

* The contract is basically an annual
* In the case of annual lump

-sum payment, the initial cost is exempt.

Chat




Implementation Flow & Periods

Release own chatbots in 5  -10 days after ordering.

Start Date 5 10 days 15 days

Faceboo ;
Create & Test k Start i Customer

Chat Scenario Integrati Operation Success
on |

Operation by a Customer i
> { Planning } ‘ Make Ads | Sel.f
| . Operation

Make Chat One -click :

Customer Suppor Scenario Release |
> Consulting } { Consulting } Support

Chat>2ook



ChatBook

ChatBook
Demonstration
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Potential Customer Inflowed From
Facebook Ads

How FB ads is operated P D

@ Eugene Inseop Hong Sponsored Create Ad
. @ News Feed FryhTvs
If a user clicks on the @ vessenger Q...
banner in the red frame 0 waen o | S kmmerey b LBt
. . Srteuts v U — R &% % Salesforce N BE{RTF
in the left figure, the user " VU= FAMatketon5 X 7 &~ 18
Is to be transited to the
advertiser's landing page
or inquiry form. ' ' |
A L ]
g .ChatBook
-
Explore
a Saved ,
@ Groups (
m Pages English (US) - 830 . H&:5 - Espafiol - +
Events Portugués (Brasil)
@ Fundraisers J :*i-.-:g:y I‘iI"! ms - Advertising - Ad Choices [>
- See More... MESSENGER @ Send Message Facellaook ©2r020

Messenger CHE %

0 You, Maiko Kojima, Hi Yo and 22 others

il Like () comment &> Share e~

Chat



Potential Customer Inflowed From
Facebook Ads

n Search ¥ Home Create

How FB ads is operated

@ Eugene Inseop Hong Sponsored Create Ad
{5 News Feed o FryvbhTvo

Sponsored (demo) - & . .
9 bussioan [ R £ A7) If a user clicks on the banner in
&3 waten *  VU—REBEF vy My NTEBE

KRSt BT the red frame in the left figure,
the user is to be transited to the

advertiser's landing page or
A%

Shortcuts

inquiry form.

s .ChatBook

- 529=701 @ oy Tyy
Explore Wb 5h 5 EE -

When using ChatBook?

TU—F VAT E—

If a user clicks on the banner in

LT TERER

%::::s - o :{ 0 1) the red frame on the left,
e cionvs o) [ e 8 Facebook Messenger will be
9 | ERTRERR e | popped up and a chatbot will
i i e L automatically start and send a
i e message to users.
1l Like O comment P sare @ I

ook.com/?feed_demo_ad=23844194613060626&h=AQBXWO0koT_13ajPR#

Chat



Stay In Touch with your Customer
with the Facebook Inbox

n FrybTud Q ﬂ Eugene Home  Create

- Check information of FB page

© Messages @ v v O =Q 0 - Check the company’s name & post or if it is a competitor.

%, All Messages 3:06 PM

You: /NEFER. CAKSEI. &1

SICTE ...
About
@ Messenger
Add details about people, like contact
3:02 PM information, Only people who manage your
"V Instagram Direct You: BBEY. b hELE | FhTi. Page can see added details.

@ Mar02 @ FHBEE +1more

X Add Details
N2 TP RTREXTTH, LUTFOLSEX
mments & More 2 s
) co a8 2:44 PM —ILABHFETVWELT—ECRBVW LN o ——
You: Fyw kTwa: FywbTvIx. EERBWET,
'i Facebook 2 7 Works at
* Studied at
[©) Instagram 1:40 PM

You: SHR. Ry B

You can see
information of the

ES Automated Responses

1:38 PM

@a You: Bl Ky MCELDHTWELE.. user who clicked the

1:36 PM @ New Customer
) You: &M, My FEELAMHTWE..
s . @ Important
P 1:34 PM Sent by E H [?
‘ﬁ You: HIEM. My FKELHFTWE... o reeerene Activity Add Activity

Keep track of important customer

# Mamoru replied to 7+ b v & :
L = interactions. Only pecple who manage your

1:33PM Page can see activity.
=° You: 52 KH, My FEELDOHTW..
MNotes Add Note
1:31 PM Notes help you remember important details

You: HEHE. Ry FEELMFTWE about people. Only people who manage
4 your Page can see notes.

Shared Photos

FB users who clicked on

the ad are displayed in a Chat



.ChatBook
Contact Us

Please feel free to contact us if you
have any questions.
contact@chatbook.al

ChatBook Inc.
Kokaido 2nd, 4 -2-45 Roppongi, Minato Disctict, Tokyo, JAPAN

www.chatbook.ai (English Website) LChatBOOk
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