Welcome

Michelle S. Rodgers
Project Director, EXCITE

_ A\'/L

EXCITE

nnnnnnnnnnnnnnnnnnnnnnnn
nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn



Agenda

. Welcome, Introductions and Goals

. Vaccinate with Confidence Professional Development
. National Landscape Database tool

. Activity 1 Application Process

. Activity 2 Next Steps
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Health & Well-Being

This group is designed for Extension faculty and staff as well as other agency professionals who are working to ensure that all people have the
opportunity to experience health and well-being at all stages of life. We subscribe to the notion of a holistic approach to health, including a
multidimensional focus on one’s physical, mental, emotional, and spiritual health.
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Alexi Piasecki, MPH

Deployed, CDC Vaccine Task Force, Rural Health
Immunization Services Division

National Center for Immunization and Respiratory Diseases
Centers for Disease Control and Prevention
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Extension Collaborative on
Immunization Teaching & Engagement



Goal of the Project

Precision immunization program

Founded on needs assessments and local partnerships and linkages

To immunization opportunities to selected socially vulnerable audiences

To building trust, empowering health care personnel, and engaging with communities and individuals.

EXCITE

Extension Collaborative on
Immunization Teaching & Engagement



Training Topics

The State of Vaccinate with Confidence

Key concepts and how to build Vaccinate with Confidence in your community
Key message points

How to assess your state for key audiences

EXCITE

Extension Collaborative on
Immunization Teaching & Engagement



Community Extension Service (CES)
Essentials of Vaccine Confidence Bootcamp

March 10, 2021

CDC COVID-19 Response
Vaccine Task Force

Q Vaccinate with Confidence




Agenda Overview

Time Topic

3:00-3:05PM 1. Welcome

State of Vaccine Confidence in the US

Vaccine confidence concepts

Building vaccine confidence in your community
Rapid Community Assessments

CDC Social Vulnerability Index

3:40-3:50PM Q&A

3:05-3:40 PM

o vk wnN

3:50-4:15 PM  Breakout Groups to complete “Walk a Mile” exercise

4:15-4:30 PM Lightning round show-and-tell

4:30-4:40 PM CDC resources and closing

4:40-5:00 PM  CES wrap-up and next steps




Learning Objectives

By end of 90-minute workshop, participants will be able to:

= Communicate key messages about COVID-19 vaccines to different
constituents

= Define vaccine confidence and describe supply, equity, access, individual,
social, systems and vaccine-specific factors that impact vaccine decision-
making

" Learn about the rapid community assessment guide and how to use this tool
to understand and address community concerns regarding COVID-19 vaccine
confidence and uptake

= |dentify barriers and enablers to immunization on the “Walk a Mile” scenario
= Describe how to build vaccine confidence in their community




State of COVID-19 Vaccine Confidence in
the United States



Defining Vaccine Confidence

= Vaccine confidence is the trust that
patients, parents, or providers have in:

— recommended vaccines;

— providers who administer vaccines; and

— processes and policies that lead to vaccine
development, licensure, manufacturing,
and recommendations for use.

1/07/21 11




Why Do We Need to Reinforce Confidence in COVID-19 Vaccines?

= 71% of the general public said they would receive a COVID-19 vaccine
(Data from December 2020 KFF poll)

COVID-19 vaccine more
acceptable if:
 Healthcare team said it
was safe
| * No costs to the individual
« Would facilitate getting
back to school and work
* They could get it easily

Factors weighing on

acceptance:

 What are the side

» effects?

e How well does it
work?

e How safe is it?

e How much does it
cost?

Tyson, A, Johnson, C, & Funk, C. (2020, September 17). U.S. Public Now Divided Over Whether to Jackson, C., & Newall, M. (2020, September 29). Despite COVID-19 spike, few individual behaviors are changing.
Get COVID-19 Vaccine. Pew Research Center. Ipsos. https://www.ipsos.com/en-us/news-polls/axios-ipsos-coronavirus-index/
https://www.pewresearch.org/science/2020/09/17/u-s-public-now-divided-over-whether-to-get-

covid-19-vaccine
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https://www.pewresearch.org/science/2020/09/17/u-s-public-now-divided-over-whether-to-get-covid-19-vaccine/
https://www.ipsos.com/en-us/news-polls/axios-ipsos-coronavirus-index
https://www.pewresearch.org/science/2020/09/17/u-s-public-now-divided-over-whether-to-get-covid-19-vaccine/

Vaccine confidence is lower among Black/African-
American and Hispanic populations. We need to do
more work to build trust.

If a COVID-19 vaccine was determined to be safe by scientists and available for free to everyone who wanted
it, would you...?

_— -»-Definitely/Probably get it -e-Definitely/Probably NOT get it
90%
80% 71% 71% 73%

70% E?:‘!-E-’____‘__,.—- 62% EV 55:@__,__—-'-"
60%

50%
50%
40% 49%
3?‘%\1

e — 35% %

20% 27% 26% 26%
10%
0%
Sep-20 Dec-20 Sep-20 Dec-20 Sep-20 Dec-20 Sep-20 Dec-20
Total Black Hispanic White

KFF COVID-1%
S0OURCE: KFF COVID-19 Vaccine Monitor (KFF Heailth Tracking Pall, Nov. 30-Dec. 8, 2020); KFFThe Undefeated Survey on Race and

Health {conducted Aug. 20-Sepl. 14, 2020). See topline for full question wording. Vaccine Monitor




But many people still need to know when they can get
the COVID-19 vaccine, where they can get it, and how
their state is prioritizing groups.

Do you feel you have enough information about ... or not?

ll Have enough information [l Do not have enough information

When people like you will be able to get the COVID-19 vaccine*
37% 60%

Where you will get a COVID-19 vaccine*
43% 55%

How your state is deciding who gets priority for the COVID-19 vaccine

55% 43%

NOTE: *ltem asked only of those who have not received the COVID-19 vaccine (94% of adults). See KEF COVID-19
topline for full question wording.
SOURCE: KFF COVID-19 Vaccine Monitor (Jan. 11-18, 2021)

Vaccine Monitor




Vaccine Confidence Concepts



Vaccine demand falls on a continuum

e ————
INCREASING CONFIDENCE IN VACCINE, VACCINATOR, AND HEALTH SYSTEM

May have questions, take “wait and see”
approach, want more information

Demand

Passive
Acceptance

Refusal




What are the social and behavioral factors that drive
COVID-19 vaccine uptake?

What people think and feel

Confidence in vaccine benefits
Confidence in vaccine safety
Perceived risk — self
*Perceived risk — others
Seeing negative information

Practical issues

Know where vaccine is available
Previous uptake of adult vaccination
Ease of access
Preferred site

Social processes

Influential others support vaccination
*Vaccination norms
*Workplace norms

Trust in vaccine providers
*Self-confidence in answering questions

i i * Availability of on-site vaccination . .
Motivation v Vaccination
Intention to ge‘t a COVID-19 Receives
vaccine recommended
*Willingness to recommend a .
vaccines
COVID-19 vaccine

*Construct is exclusive to health worker survey

Citation: The BeSD expert working group. Based on Brewer NT, Chapman GB, Rothman AJ, Leask J, and Kempe A (2017). Increasing vaccination: Putting psychological science into

action. Psychological Science for the Public Interest. 18(3): 149-207




High uptake of COVID-
19 vaccines requires
adequate supply
meeting sufficient
demand, mediated by
access, and
vaccine confidence.

High Uptake

Vaccine
Confidence
(trust)

Access (physical proximity)



Putting it all together into the “Walk a Mile” diagram:

- COVID-19 susceptibility & severity * Education about vaccine ,
+ Vaccine safety & efficacy * Explanation of what to expect/do (side effects)

. . . .
* Vaccine recommendations Questions answered

Knowledge @

Awareness

@ Experience of Care

& Beliefs

* Convenience
* Accessibility
* Safety

Preparation @
Intent @ Cost & Effort ‘

e Trust in vaccination
institutions
¢ Vaccination benefits

Appointment scheduling

Vaccine/appointment * Ease of getting appointment for

* Vaccination norms costs second dose
* Logistics to get to/from * Adverse event monitoring
appointment * Positive reinforcement

* Time spent at
appointment

Modified from UNICEF Journey to Health,

ESARO Network Meeting 2019 19




Building vaccine confidence in your
community



Vaccinate with

CDC's Strategy to Reinforce Confidence in COVID-19 Vaccines

Objective: Share clear, complete, and accurate messages about COVID-19 vaccines and take visible actions to build trust in the vaccine,
the vaccinator, and the system in coordination with federal, state, and local agencies and partners.
v' Communicate transparently about the process for authorizing, approving, making recommendations for, monitoring the safety of,
distributing, and administering COVID-19 vaccines, including data handling.
v' Provide regular updates on benefits, safety, side effects and effectiveness; clearly communicate what is not known.
v' Proactively address and mitigate the spread and harm of misinformation via social media platforms, partners, and trusted messengers.

Objective: Promote confidence among healthcare personnel® in their decision to get vaccinated and to recommend vaccination to
their patients.
v' Engage national professional associations, health systems, and healthcare personnel often and early to ensure a clear understanding of
the vaccine development and approval process, new vaccine technologies, and the benefits of vaccination.
v" Ensure healthcare systems and medical practices are equipped to create a culture that builds confidence in COVID-19 vaccination.
v/ Strengthen the capacity of healthcare professionals to have empathetic vaccine conversations, address myths and common questions,
provide tailored vaccine information to patients, and use motivational interviewing techniques when needed.

Objective: Engage communities in a sustainable, equitable and inclusive way—using two-way communication to listen, build trust,
and increase collaboration.
v' Empower vaccine recipients to share their personal stories and reasons for vaccination within their circles of influence.
v" Work with health departments and national partners to engage communities around vaccine confidence and service delivery strategies,
including adaptation of vaccination sites to meet community needs.

v" Collaborate with trusted messengers—such as faith-based and community leaders—to tailor and share culturally relevant messages and
materials with diverse communities.



I Trusted Messengers

= Effectively deliver messages and

strategies g
V 4

= Validate the credibility of information v

= Address mis- and disinformation

= Help create a feedback loop for
addressing questions and concerns

= Bridge the gap between healthcare
providers and patients




I Building trust is a process, not an end state

= |t is our job to let
communities know that
it is okay and valid to
have questions,
especially for those that
have been hurt by
societal systems.



It will take more than one conversation to
change minds

= Vaccine hesitancy, especially .%
when rooted in lack of trust
rather than lack of

g
addressed through trusted t

information, is best

messengers in trusted
spaces



Be prepared to address equity and access barriers
that are identified

" Encourage two-way dialogue
and allow space for people to
ask questions and be heard.




Key Messages about COVID-19 Vaccination

= 8 e [

You can help stop the pandemic by getting a COVID-19 vaccine.
COVID-19 vaccines are safe and effective.
COVID-19 vaccine will be free for you.

After COVID-19 vaccination, you might have some side effects. These are normal
signs that your body is building protection.

For now, you will still need to wear a mask and socially distance, even after getting
vaccinated.

Once you are fully vaccinated, you may be able to start doing some things that you
had stopped doing because of the pandemic, such as gathering indoors with family,
friends, and other people without wearing a mask.
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Rapid Community Assessment



Rapid Community Assessment Guide: Objectives

Better understand and address community needs around COVID-19 vaccines.

= |dentify populations at risk for low COVID-19 vaccine uptake.

= Continually document lessons learned to inform subsequent phases.

= |dentify community leaders, trusted messengers, and important message channels.
= Assess barriers to COVID-19 vaccine uptake.

= |dentify, implement, and evaluate strategies to increase COVID-19 vaccine
confidence and uptake.

RCAs currently being planned in:

Alabama, Kentucky, New Mexico

and interest expressed by NRC-

RIM, REACH grantees and

essential worker-focused teams

1/07/28




Rapid Community Assessment Guide: Process

1. ldentify objectives and communities of focus

2. Plan for the assessment

3. Collect and analyze data
4. Report findings and plan for action

5. Evaluate your efforts

1/07/29




Rapid Community Assessment Guide: Tools

= Vaccine rollout learning template

= Key informant interview guide

= Listening session guide

= Observation form

= Vaccine confidence survey question bank
= Social listening and monitoring tools

" |nsights synthesis tool

1/07/39
-




CDC Social Vulnerability Index



The Purpose of the CDC Social Vulnerability Index

= Social vulnerability refers to the
demographic and socioeconomic
factors that adversely affect
communities that encounter hazards.

= The CDC SVI tool was developed as a
database, index, and mapping tool to
assist disaster management and
public health officials with identifying

P S e locations of their most socially

Sz vulnerable populations before,

during, and after disasters and public

health emergencies.

32




CDC SVI Data and Methodology

| ... F Below Poverty :% = Composed of Census Bureau data on
- Unemployed . .
S| | Sociocconomic |- —— 15 variables grouped into four
p— J[L_ NoHighschoolDiploma | themes and a measure of overall SVI
L | Theme 2. ' [ Aged 65 or Older ] - ]
© Household || Aged17 orYounger | = Constructed using percentile ranks to
Q Composition & Older than Age 5 with a Disabili o
e | oisabilty l[ e Paiors Hovsahotds % score areas from 0-1 on vulnerability
S ([ themes. || quaadememmonysane | @ Developed for the U.S. and each state
. Racial and Ethnic
= | MinortyStatus& | . ) at census tract and county levels
g Language Speaks English "Less than Well
g : V[ Multi-Unit Structures > — Puerto Rico & tribal tracts
Theme 4. [_ Mobile Homes _] .
O ouwsingtypes | Cromeing . = Available for 2000, 2010, 2014, 2016,
Transportation [ No Vehicle ]
[ )

and 2018

Group Quarters




CDC SVI: A Complete Toolbox

ST |STATE ST_ABBR|COUNTY [Fips [LocaTiON AREA_SQMI| |E_TOTPOP|M_TOTPOP|E_HU M_HU |E_HH
1 ALABAMA AL Autauga 1001 Autauga County, Alabama 594.443459 55200 0 23315 71 21115
1 ALABAMA AL Blount 1009 Blount County, Alabama 644.83046 57645 0 24222 55 20600
1 ALABAMA AL Butler 1013 Butler County, Alabama 776.838201 20025 0 10026 51 6708
Calhoun 1015 Calhoun County, Alabama 605.867251 115098 0 184 45033
ambers County, Alabama 596.560643 33826 0 72 13516
678.985821 51288 0 57 19789
592.744687 54495 0 58 21799
2 1030.55605 37351 g 85 15008
E.p-:'_ 734.780299 e\ 5 92 30730
. ' 361.100628 110 18670
,‘“ﬁ_k 8. el A W S 192 29143
el 4 ’ 75 38777
44 6669
110 39253
90 20626

164 38514



CDC SVI Prepared County Maps

Socioeconomic Status®

CDC SVI Themes

Household Campnrsiﬂunfﬂiuhility"

|
Highest Wulner; Lawaast
[Top 4th) {5V 2018 [Bottom 4th)

Race/Ethnicity/Language’

Highest 'Uulnqrabiﬂl;.l Lowast
[Top ath) (5W1 2018) {Blottamn dth)

Highest vidnerability Lowest
(Top dth) (sw1 2008 {Battoen Ath)

Heusing Type/Transportation”
A4

|
Highest wlneubﬁ;r Lowvest
[Top 41h) {sv1 2018) {Battom dth)
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CDC SVI: A Quick Demonstration

= Website link: https://www.atsdr.cdc.gov/placeandhealth/svi/index.html

A-Z Index -

ATSDR Agency for Toxic Substances and Disease Registry search ATSDR> | Q

Advanced Search

Place and Health

Place and Health > Explore Our Work 0 0 @ @

A Place and Health

CDC Social Vulnerability

How Does Place Affect

Health? Index
Social vulnerability refers to the potential
About GRASP negative effects on communities caused by
external stresses on human health. Such
What's New

stresses include natural or human-caused

disasters, or disease outbreaks. Reducing social Explore the CDC SVI Interactive Ma
Explore Our Work vulnerability can decrease both human suffering P =

and economic loss.

Feature Stories Link to previous interactive CDC SV| Maps
CDC Social Vulnerability Index (CDC SVI) uses 15

CDC Social Vulnerability U.S. census variables to help local officials

Index (SV1) identify communities that may need support

before, during, or after disasters.

854 AM
3/9/2021
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https://www.atsdr.cdc.gov/placeandhealth/svi/index.html

Q&A



Walk a Mile Exercise



“Walk a Mile” Exercise: Meet Harry

= Meet Harry, an essential worker in a
grocery store in your community. His job is
in phase 1c of your state’s vaccine rollout
plan—planned for next month!

= Harry faces a lot of barriers to seeking or
getting a COVID-19 vaccine.

= You have a lot of people like Harry in your
ey community.




I “Walk a Mile” Exercise: Map Harry’s Journey

= Guided by your facilitator and working as a team of 10 participants in a
Zoom breakout room, you will accomplish the following tasks: (25 minutes)

1. Discuss what strategies are in place in your community to get essential
workers vaccinated. (7 min)
— Consider access, equity and confidence strategies

2. Facilitator will map barriers that Harry may encounter on RED stickies
along the journey. (8 min)

3. Facilitator will map enablers that Harry may take advantage of on
GREEN stickies that make the journey easier. (8 min)




Mapping barriers and enablers on the “Walk a Mile”

diagram:

* COVID-19 susceptibility & severity
* Vaccine safety & efficacy
* Vaccine recommendations

Knowledge
Awareness

& Beliefs

Intent @

* Trust in vaccination
institutions

* Vaccination benefits

* Vaccination norms

ESARO Network Meeting 2019

* Education about vaccine
* Explanation of what to expect/do (side effects)
* Questions answered

@ Experience of Care

* Convenience
* Accessibility
* Safety

Appointment scheduling

Vaccine/appointment * Ease of getting appointment for

costs second dose
* Logistics to get to/from * Adverse event monitoring
appointment * Positive reinforcement

* Time spent at
appointment

Modified from UNICEF Journey to Health,

41




“Walk a Mile” Exercise:
Report Back




Evidence-Based Strategies for Increasing Vaccine Uptake

|oooo ®
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Public Communication Health System
* Education campaigns that increase vaccine confidence * Healthcare provider recommendations
* Messages * Presumptive healthcare provider

* thatincrease perceived risk of disease recommendations

e that focus on social norms * Motivational interviewing

e that promote individual or community benefits * Reminder/recall systems
e Social-network interventions that make vaccination norms ¢ Default appointments

visible
Asking questions that prompt anticipated regret

Brewer NT, Chapman GB, Rothman AJ, Leask J, Kempe A. Increasing Vaccination:
Putting Psychological Science Into Action. Psychol Sci Public Interest. 2017

Dec;18(3):149-207. doi: 10.1177/1529100618760521. PMID: 29611455. 43




Evidence-Based Strategies for Increasing Vaccine Uptake

Workplace Individual
* Incentives * Making a small commitment
* Vaccination requirements * Decision aids

Brewer NT, Chapman GB, Rothman AJ, Leask J, Kempe A. Increasing Vaccination:
Putting Psychological Science Into Action. Psychol Sci Public Interest. 2017
Dec;18(3):149-207. doi: 10.1177/1529100618760521. PMID: 29611455.

44
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What you can do right now

* Activate your network and connect with your community.
* Expand your bench of trusted messengers.
* Try out promising new approaches to build vaccine confidence.

* Let health officials and emergency planners know where there are gaps in
access.

 Amplify the facts and address misinformation.

* Build feedback loops to listen to and address community’s concerns.




Communication Resources



COVID-19 ACT NOW!

@ Your Health Vaccines Cases & Data Work & School Healthcare Workers Health Depts

COVID-19 Vaccine:
Helps protect you from getting COVID-19

Get a COVID-19 vaccine, wear a mask, stay at least 6 feet apart, avoid crowds, and wash your
hands to protect against COVID-19.

QUESTIONS & ANSWERS ‘ ‘ FOR HEALTHCARE WORKERS

Getting Ready for Your COVID-19 Vaccine

‘.DWSWWOFH—_ How Do | Get a Vaccine?

Is it safe? ) e
CDC makes recommendations for who should get the vaccine first,

— @@ then each state makes its own plan.
‘ Are there side effects? Choose your state or territory below to find your health
- department:

. —
‘. What if | am pregnant or breastfeeding? Select State / Territory ~

When can | stop wearing a mask and be around
others again?

WHAT YOU NEED TO KNOW »

www.cdc.gov/coronavirus/2019-ncov/vaccines/index.html



https://www.cdc.gov/coronavirus/2019-ncov/vaccines/index.html

COVID-19

'@‘ Your Health

A Vaccines
Key Things to Know
Information for Specific Groups

What to Expect at Your Vaccine
Appointment

Benefits of Getting Vaccinated
Different Vaccines

Ensuring the Safety of Vaccines
Ensuring Vaccines Work

How Vaccines Get to You

Communication Resources

Toolkits

Get Email Updates

To receive email updates
about COVID-18, enter your
email address:

Email Address

Cases & Data Work & School

ACT NOW!

Healthcare Workers Health Depts

Communication Resources for COVID-19 Vaccines

Updated Feb. 23, 2021 Languagez = Print

Communication Toolkits

Find resources to guide vaccination planning and
communication resources for specific populations.

Communication Toolkits

On This Page

Print resources
Printable stickers

Graphics

Print resources

Navigate to the Print Resources webpage and search by the language or sudience you are looking for, or click on one

of the options below:

’ Add Your Own Logo

Spanish l l Qther Languages

Vaccine materials are available for the following audiences:
General Public

Healthcare Professionals

Vaccine Social Media Toolkit

Social media resources to eNcourage your
community to roll up their sleeve for a COVID-19
vaccine.

Social Media Toolkit

Videos

Web widgets

www.cdc.gov/coronavirus/2019-ncov/vaccines/resource-center.html

Printable stickers

Printable stickers for staff to handout to people who have received 8 COVID-19 vaccine.
Compatible with full-sheet sticker paper or standard precut 1 2/3" labels.

1 2/3" inch stickers, 24 per page:
I Got My COVID-19 Vaccine BB [115 KB, 1 page]

Sleevellp Sticker B [397 KB, 1 page] (Available in Spanish Bl [98 KB, 1 Page])

Orange stickers [ [95 KB, 1 page] (Available in Spanish Bl [160 KB, 1 Page])

White stickers BB [236 KB, 1 page] (Available in Spanish B [159 KB, 1 Page])

ew all

Top of Page

Graphics

| eeewe—
ANOTHER
MPORTAN

Download All Portrait-Style Graphics Download All Text-Style Vaccine Graphics [ZIP - 4
Englisn B[9 ME] | Spanisn EI[9 MB) ME]
English B[4 MB] | Spanish H[3.6 MB]

Videos

ML ESLIISSIEEEN What to Expect After Getting a COVID-19 Vaccine

After getting a #COVID19 vaccing, you may have some side effects, which are
normal signs that your body is building protection against COVID-19. Call
your healthcare provider if redness or tenderness increases after 24 hours, if
your side effects are worrying you, or if they do not seem to be going away
after & few days.

Date: 12/17/20



http://www.cdc.gov/coronavirus/2019-ncov/vaccines/resource-center.html

COVID-19 Vaccine Communication Toolkits

= Key messages
= Frequently asked questions

= Slide deck

= Plain language fact sheet in several
languages

= Printable stickers

= Customizable newsletter content
= Customizable letters

= Posters

= Social media images and sample
messages

=  Fotonovela

+
L]

Vaccination Communication Toolkit

am
-0 For Medical Centers, Clinics, Pharmacies, and Clinicians

<
2o

Build confidence about COVID-19 vaccination among your healthcare teams and other staff.

Recipient Education Toolkit

For Healthcare Professionals and Pharmacists

Educate vaccine recipients about the importance of COVID-19 vaccination.

Long-Term Care Facility (LTCF) Vaccination Toolkit
For LTCF Administrators and Leadership

Prepare staff, residents, and their families for COVID-19 vaccination in LTCFs.

Essential Worker Vaccination Toolkit

For Employers of Essential Workers

Help plan for and encourage COVID-19 vaccination in the workplace.

Community-Based Organization (CBO) Vaccination Toolkit

For Staff of Organizations Serving Communities

Educate communities about the benefits of COVID-19 vaccination, and address common questions and
concerns.




COVID-19 Vaccine Communication Toolkit Materials (1)

Key Messages about COVID-19 Vaccines

Getting vaccinated
can help prevent
getting sick with

CoVvID-19

COVID-19 and Vaccine Basics

People who have
already gotten sick
with COVID-19 may

still benefit from
getting vaccinated

®

COVID-19 vaccines
cannot give you
COVID-19

Key facts about COVID-19 vaccination

COVID-19 vaccines
will not cause you
to test positive on
COVID-19 viral
tests™

*hitps:/iwww cdc. aoy/

https://www.cdc.qov/coronavirus/2019-ncov/vaccines/about-vaccines/vaccine-myths.html

[2019-ncovihepft

gveryiew html

Slides

You can help stop the pandemic
by getting a COVID-19 vaccine.

To stop this pandemic, we need to use all our prevention tools.
Vaccines are one of the most effective tools to protect your health
and prevent disease. Vaccines work with your body's natural
defenses so your body will be ready to fight the virus if you are
exposed (also called Immunity”).

In the coming months, doctors’ offices, retall pharmacies, hospitals,
and clinics will offer COVID-19 vaccine. Your doctor's office or local

pharmacy may have contacted you with information about their vaccine|
plans. If not, you can contact your state or local health department

to find out when and where vaccines will be available in your community

COVID-19 vaccines are safe
and effective

The U.S. vaccine safety system makes sure tha
safe as possible. Learn how the federal govern)
ensure the safety of COVID-19 vaccines

hittps .cdc.gov/coronavirus/2019-ncov,

CDC has developed a new tool, v-safe (https./www.cdc gov/coronavirus/]
safety/vsafe html), to help us quickly find any safety issues with COVID-19)
smartphone-based, after-vaccination health checker for people who recg
Download the v-safe app after you are vaccinated!

Studies show that COVID-19 vaccines are very effective at keeping you frof
Experts also think that getting a COVID-19 vaccine may help keep you frol
even if you do get COVID-19. These vaccines cannot give you the disease.

Frequently Asked Questions
about the COVID-19 Vaccine

Why should | get vaccinated
for COVID-19?

COWVID-19 can cause serious illness or

even death. There is no way to know

how COVID-12 will affect you. And if

wyou get sick, you could spread the disease

1o friends, family, and others around you.

All COVID-18 vaccines currently available in the
United States have been shown to be highly effective
at preventing COVID-19 disease. Even if you still get infected
after you get vaccinated, the vaccine may prevent serious illness.

o Can the vaccine give me COVID-19?

No, the vaccine does not cause COVID-19. None of the approved COVID-19
vaccines contain the virus that causes COVID-19. It does take a few weeks
after vaccination for your body to build up antibodies to protect you from
the virus. That means it's possible you could be infected with the virus that
causes COVID-19 just before or just after getting the vaccine and still get sick.

o Will the shot hurt or make me sick?

Some people might get sore muscles, feel tired, or have mild fever after
getting the vaccine. These reactions mean the vaccine is working to help
teach your body how to fight COVID-19 if you are exposed. For most people,
these side effects will last no longer than a few days. IT you have any
concerns, call your doctor or nurse.

o Why do | need two COVID-19 shots?

Some COVID-19 vaccines need two shots. The first shot gets yvour body ready.
If you are told you need two shots, make sure that you get your second shot
at the time you are told, to make sure you have full protection.

Key messages and FAQs
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Customizable COVID-19 Vaccine Content for
Community-Based Organizations

Updated Feb. 12, 202 Languages ~ Print

Community-Based Organizations and Leaders can use the following
materials to encourage COVID-19 vaccination. You can add your own On this Page
logos and customize the text to make it appropriate for your

organization. Introductory letter

Letter to members

Introductory letter

This letter can be sent to branches, chapters, or affiliates
fo encourage review and use of the toolkit materials.

Newsletter content

Dear Community-Based Organization Leader:

Soon the communities you serve will have access to vaccines to help protect them against COVID-19. All
COVID-19 vaccines currently available in the United States have been shown to be highly effective at
preventing COVID-19. Vaccination is one of our many important tools to help stop the pandemic.

Some community members may be hesitant to get the vaccine. Before they agree to be vaccinated, they will
want answers to their guestions about the process for developing these vaccines and information about
safety and effectiveness. Your organization can help inform communities about the vaccines and help
people feel confident when they decide to get vaccinated.

This COVID-19 Vaccine Communication Toolkit for Community-Based Organizations was created by the
Centers for Disease Control and Prevention (CDC) to help you provide clear, consistent, and credible
information about COVID-19 vaccines to your communities. We encourage you to review and customize
these materials.

+ Letter to members: Customize this letter about COVID-19 vaccination to send to your members.

* Newsletter content: This short newsletter-style blurb can be widely distributed to share information
on COVID-19 vaccines.

+ Key messages: Use these key messages about COVID-19 vaccine to educate your communities.

Frequently Asked Questions (FAQs); Use these to help answer questions about COVID-19 vaccine in
your communities.

Slide deck: These basic slides about COVID-19 vaccines are for virtual town halls or other
informational meetings within your communities. You can use all or part of the set or also include

A safe and effective COVID-19 (., )
vaccine is now available. ‘ ﬁm‘

You got your vaccine?!
Were you afraid?

1 didin't see you
at all yesterday!
B here were you?

worked late at the daycare.
After work, | went strakght
over to the clinic ta get my

1was a litthe nervous, sa | called
my brother. He's a doctor at the
amily heatth clinic.

Ha said | might have a sore
anm, get tired, have chills or

These won't last long:
just a fow days—and it's
a sign that the vaccine

Customizable content

ey v
But these vaccines are [ | §
50 new! Are they safe?

(]

| leamed fram my brother and the
nurse at the clinic that the vaccines
are tested very carefully to make
sure they are safe and effective.

Fotonovela

| contrael
= COVID-19.

.
- 7
LY
Vacunarte contrael C
afade una capa mas

A safe and
effective vaccine
to protect against
COVID-19 is now
available.

Social media




COVID-19 Vaccine Communication Toolkit Materials (3)

Vacunas contra el COVID-19

COVID-19 Vaccines

Vaccines (shots) are one of the tools we
have to fight the COVID-19 pandemic.

Las vacunas son una de las herramientas que tenemos
para luchar contra la pandemia del COVID-19.

[ ] [
| COVID-19 & ®|
- =
ES >6 feet
B
-,
= Ih
-
o N . B (%) R covib-19
To stop this pandemic, we need to wse all of our prevention tools. Vaccines are one of the most effective tools to protect
your health and prevent disease. Vaccines work with your body’s natural defenses so your body will be ready to fight
the virus, if you are exposed (also called immunity). Other steps, like wearing a mask that covers your nose and mouth ﬁ o H_EU nas son una de las
and staying at bzast 6 feet away from other people you don't live with, also help stop the spread of COVID-19. jan con las defensas

i estd expuesto [esto
jon del COVID-19, como
ros de distancia de las

Studies show that COVID-19 vaccines are very effective at keeping you from getting COVID-19. Experts also think that
getting a COVID-19 vaccine may help keep you from getting sericusly ill even if you do get COVID-19. These vaccines
cannot give you the disease itself.

sted no contraiga la
udar a gque usted no se

E ﬁ redad.
-y ‘ - o AT EMGWEE, HNREEAFETANAKTE. SSERPREIINESNEENTES—, O5F
E S5EMSESARPRE—ETE. i, DRERETHESET, ENRENEEITINEE (HlN%EHE) .
s % Hiteifine, MMOREE0O0R, SHEFEE-ENARNED s ERMNER. WESTFMEE CoviD-19 BEE.
! ' AT, COVID-19 MEERN LEBL coVD-19 AMERER. SHTiLH, PEESET conp19, Bl
COVID-19 EE AL TSR L FEER. EEEEES Tl ERRER.
The vaccines are safe. The U.5. vaccine safety system Different types of COVID-19 vaccines will be available.
miakes sure that all vaccines are as safe as possible. All Most of these vaccines are given in two shots, one at
the COVID-19 vaccines that are being used have gone a time and spaced apart. The first shot gets your body
h h th f nd he dy. The d shot is gi least thi ks | 1 f - H H ] i
e oyt i W ot ey e Alternative Languages: Arabic | Spanish | Korean | Russian | Simplified
A in pla th i th d sh ke h both of them. The . L . .
v CDXC 1 watch for sfety fsues andl make sure e vaccines may wrkin shghtly cifferent ways, ut ll fypes Chinese | Tagalog | Traditional Chinese | Vietnamese

vaccines stay safe. of the vaccines will help protect you.
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1GOT
MY COVID-19
VACCINE!

1GOT
MY COVID-19
VACCINE!

i Protet b
Esent'al H_From

COVID 19. ]k

VACCINE!
1GOT

MY COVID-19 ~
Learn how you can get a COVID-19 vaccine. VACCINE!

“_"-‘.(-é fhC cdc.gov/coronavirus/vaccines A safe and effective vaccine to protect

against COVID-19 is now available.

1 COT MY

COoVID-19

VACCINE!

On the job, and at home. Getting a COVID-19
vaccine adds one more layer of protection.

cdc.gov/coronavirus/vaccines

Stickers Posters




Thank you!

For more information, contact CDC
1-800-CDC-INFO (232-4636)
TTY: 1-888-232-6348 www.cdc.gov

The findings and conclusions in this report are those of the authors and do not necessarily represent the
official position of the Centers for Disease Control and Prevention.
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New Mexico RCA Preliminary Findings — Group 1

= Title: Assessing Vaccine Confidence in ABQ’s Immigrant and Refugee
Populations

= Methods: Identified key community partners, conducted listening sessions
= Sample: 5 listening sessions; 58+ participants; multiple languages
" Findings:

— Vaccine info not readily available or accessible

— Word of mouth is invaluable, i.e. WhatsApp, Snapchat

— Community leaders are most trusted

— More likely to get vaccine if located in familiar site




New Mexico RCA Preliminary Findings — Group 1

= Recommendations ® o W Lf

] ] ACCESS TO
* Increase information - INFORMATION |
distribution
Ve <.
H N

* Provide vaccine registration
assistance

* Make less intimidating
* Include community partners



New Mexico RCA Preliminary Findings — Group 4

= Title: CBPR Project 4 - Vaccinating the Mobile Population (commercial sex workers)
= Methods: Interviews

= Sample: N=11
= Findings:
— Ambivalence to vaccine and self-protection:

* “l have asthma and bronchitis, it's hard to breath alone, let alone with a mask, | wasn't
infected.”

* “l heard vaccine gets you sick for 4-5 days, those most at risk getting it.”
— Vaccine hesitance:

* “No, | wouldn't get it, | don't need it, | already got the flu shot, so I'm okay, | haven't been
sick, if | get symptoms I’ll go to the hospital.”

* “Undecided if | will get it, not sure if | will get the good one or the lesser one, the good one
the president got, there are 3 kinds | think.”

* “Later on it might be required to enter public places or catch a bus, we will be forced to
take it, get it now.




New Mexico RCA Preliminary Findings — Group 4

= Recommendations

* Create opportunities for
CSWs to receive v.accine and S-t re e-t
other health services

e Offer motel/bus vouchers SA F E
clinics

* Address underlying W

racism/stigmas through
accine policy decisions

* (Create mobile vaccination
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Application Process
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Activity 2

Innovative Precision Pilot
Programs

V4
%A\‘

EXCITE

oooooooooooooooooooooooo
Immunization Teaching & Engagement

Pilot Application
Workshop

April 21 OR April 22
2:00-4:30 ET

. Up to $200K per project
selected

. Innovative program
ideas targeting hard-to-
reach vaccine-hesitant
local population(s)



Timeline

Activity | Communication/Education
All LGU’s Funded

« Application Assist Workshop
o March 25, 3-4 pm Eastern

« Application available week of
March 15

« Application Due: April 30

Ve
%AV

EXCIT

Extension Collaborative on
Immunization Teaching & Engagement

Activity 2 2-Year Pilot Efforts
Competitive (Must participate in Activity 1)

e Application Assist Workshop - Either date
Choose 1: April 21 or 22, 2-4:30 Eastern

e Application Available week of April 12

e Application Due: May14

e Announce Finalists End of May

e Precision Programming Methods and
Innovation, Consult with Experts in content
and marketing, final development for
implementation.
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