BACKGROUND

Dell EMC wanted to increase marketing support to its’
second-tier partners in EMEA.

Dell approached bChannels to deliver a program that
would drive more marketing campaigns from MDF
budgets and show a direct ROI from the activities.

Partner Based

AR Marketing

Managed over 300 Titanium, Platinum, and Gold
partners in 15 EMEA countries speaking eight
languages.

Managed MDF budgets for all partners with tracking
and ROI dashboards.

Provided a single point of contact for
planning and campaign execution.

bChannels

empowering partnerships

RESULTS
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DALEMC

> 2 » 5 00 Activities completed

27,096

Leads generated in one
year

To view this and other case studies, visit www.bchannels.com



