
Your Guide to Repurposing Content
in a Digital-First World
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● The importance of evergreen content
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● Your repurposing content action plan

● Next steps



3

What does it mean to repurpose content?

Repurposing content is a 
marketing strategy that involves 
taking existing content and using it 
in a new way.

Note: There is a difference 
between repurposed content and 
duplicate content.

● Use content on a new 
channel in a way that makes 
sense for that channel

● Don’t simply copy and paste
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Why should you repurpose content?

1. Reach new audiences
2. Boost brand awareness
3. Maximize efforts
4. Gain authority with Google
5. Save time
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The importance of evergreen content

No matter season, year, or environment, 
evergreen content is always relevant.

● Will it be relevant in 5 years?
● Avoid referencing current events
● Optimize for SEO

What is NOT evergreen content:

● Press releases & news
● Trends
● Seasonal 

Recommendation: Create both!
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6 ways to repurpose content for the events industry

1. Optimize existing content
2. Turn expertise into content
3. Record existing content 
4. Send content to hand raisers
5. Repost best-performing content
6. Submit for recognition
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1. Optimize existing content

● Revisit old blog posts — update 
content and change the date

● Keep your website content fresh 
and unique 

● Add new testimonials from recent 
partners and clients

● SEO traction builds over time
● Refresh PartySlate profile content:

● Real events
● Reviews & recommendations
● Videos
● FAQs
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2.  Turn expertise into content

● Submit for guest appearances, 
speaking opportunities, press, 
and interviews

● Curate your content into books 
or guides

● Host educational workshops, 
webinars, and courses
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3.  Record existing content

● Leverage existing text or 
knowledge 

● Take blog posts and create 
webinars or courses 

● Use founding story for 
inspirational podcasts

● Create motion graphics or 
videos out of photos
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4.  Send content to hand raisers

● Your email subscribers said they 
want more of your content!

● Weekly or biweekly newsletters 
with information and news

● Prioritize gathering email 
subscriptions

● Email content to existing and 
former clients and partners
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5.  Repost best-performing content

● Track your best-performing 
social media posts 

● Repost those images or a 
similar image from the same 
event

● Track your highest-trafficked 
blog posts and talk more often 
about those topics
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Bonus: How do you know what content to repurpose?

● Start with your Instagram 
posts

● Track your most successful 
photos and videos

● Repurpose those on other 
channels
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6.  Submit for recognition

● Press & features
● Speaking opportunities
● Partnerships 
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Your repurposing content action plan

● Balance evergreen and trend content
● Consider current events and seasonality
● Don’t forget to leverage old content as new again

1. Create a content calendar

3. Measure performance of content

● Start with Instagram analytics tools
● Track which photos and videos are resonating
● Re-post that content to make the most of that success

2. Repurpose content that works for your brand

● Start with your most successful photos and videos
● Make sure you’re repurposing, not duplicating 
● Prioritize all channels that are important for your brand
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How we can help  

● Create a PartySlate profile

● Content calendar template

Up next:
How to Build a Digital Lifestyle 
Brand With David Tutera

20


