
Secrets to Getting Published,
From Platforms to PR
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Agenda

● Context setting for media placements

● How getting published helps your business  

● Selecting the right events and topics to pitch

● Editorial and public relations tips & how-tos

● Your action plan to get published
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Context setting for media placements

Paid 
Media
(Sponsored 
Content)

   Shared Media
    (Social)

Owned 
Media

(You control)

Earned 
Media

(PR)

● These 4 areas work together to 
reinforce your expertise, authority, 
and reputation 

● Our focus today: earned media
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How getting published helps your business

● Builds brand awareness and 
reputation

● Distinguishes you from competition

● Acts as a lead generator

● Lends authority to speaking 
engagements 

● Makes clients happy

● Creates content for marketing

● Gets backlinks from high-authority 
websites, which are great for SEO 
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Select the right events and topics to pitch

Questions to ask yourself:

● What timely or on-trend topics will position you as an authority?

● What types of events and clients do you want to attract?   

● What events offer something unique, different, or 
memorable?

● What events are relevant to your target publications?

● Which events have a high-profile client who will allow 
publicity?

● Do you have permission from client to use the event?
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Editorial and public relations tips & how-tos
● Create memorable stories, not press releases

● Send your story or topic idea to a specific editor 
— start local

● Build relationships with editors

● Make sure you have an interesting hook 

● Choose a niche and become an expert 

● Be responsive to requests for quotes

● Find opportunities to speak, like podcasts, digital 
events, conferences, and panels
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Understand what editors & reporters look for  

● Trends   

● Timely topics

● Unique elements   

● Advice   

● High-profile clients

● Social-friendly photos

● High-volume SEO topics

● Roundup ideas

● Newsworthy events and 
announcements
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● Seasonal write ups

● Winter weddings
● Corporate holiday parties

● What’s coming up 

● Holidays 
● Big events in pop culture
● Editorial calendar

● Current events

● Event safety

Understand what editors & reporters look for  
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Make your target list of publications and reporters  

Devote time on your calendar to PR activities

Types of publications

● Print or digital 
● Mass market or luxury
● Wedding-only or all event types
● Lifestyle publications

Requirements and requests

● Exclusivity requirements
● Content needed to include with the pitch

Marketing considerations

● Local or national reach
● Domain authority for SEO
● Social media following for cross promo
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Create well-written and thoughtful submissions

Be clear about what you are pitching:

● Creative or unique angle
● Standout event element
● Trend you have identified
● Seasonal color or design palette
● Expertise on micro-topics

Earn an A+ on your submission:

● Do the work!
● Follow their process and requirements
● Understand each reporter’s focus or specialty
● Be assertive on why this should be published

https://docs.google.com/forms/d/e/1FAIpQLScXaAOuiq1qCm17u53EZNO9E4eOLUcjNFUDEhXesPU9brXuaA/viewform
https://docs.google.com/forms/d/e/1FAIpQLScXaAOuiq1qCm17u53EZNO9E4eOLUcjNFUDEhXesPU9brXuaA/viewform


● Photos and videos from 
your events are your best 
marketing collateral 

● Professional images only

● Curate your image selection

○ 20-30 photos

○ Offer a mix of wide 
room shots and 
close-up details 

○ Not all publications 
require people shots

Make it easy for publications to feature you

Daughter of Design
Art Deco Wedding

30 photos & description

PartySlate Best-Of
Black & White Wedding 
Ideas

https://www.partyslate.com/event-pros/daughter-of-design/events/24128
https://www.partyslate.com/best-of/black-and-white-wedding-ideas/
https://www.partyslate.com/best-of/black-and-white-wedding-ideas/
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Leverage your PartySlate profile for easy submissions

● Credit all event partners

○ Amplify your digital network
○ Recognize team and build goodwill 

● Write event titles that tell a story

○ We often search for themes, hues, styles, and 
more by keyword

○ “Jewel-Toned Floral Wedding at The Pierre in 
New York City” is stronger than “Meg & 
Andrew’s Wedding” 

● Write robust event descriptions

○ Details on elements or activities
○ Include trends, advice, or what is unique 

● Content concierge 24/7 review
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Showcase and promote your press hits

● Share your features and tag your event partners

○ Instagram
○ LinkedIn
○ Facebook
○ Website
○ Blog
○ Email and newsletters
○ PartySlate profile 

● Add “Featured on PartySlate” badge with link 

○ Footer of your website
○ Blog or press section of your website
○ Email signature line



EDITORIAL 
FEATURE

PartySlate Social 
Media

PartySlate 
Newsletter

Instagram Facebook

PartySlate
Best Of

Pinterest Twitter

Potential PR

Lifecycle of a PartySlate editorial feature

Your PartySlate
Profile

LinkedIn
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PartySlate touches each area  

Paid 
Media
(Sponsored 
Content)

   Shared Media
    (Social)

Owned 
Media

(You control)

Earned 
Media

(PR)
● Earned: Best Of editorial articles

● Shared: Social media channels

● Owned: Your PartySlate profile

● Paid: Boosted content, digital 
advertising & enhanced profile page



Your action plan to get published

● Select your topics and events you want to pitch to build your business
● Prioritize media outreach and research reporters and bloggers
● Gather credits, photos, and videos for each event

1. Create a PR plan

3. Promote your press mentions  

● Leverage your press hits by sharing them widely
● Encourage event partners to share and cross promote

2.  Submit your work for editorial consideration

● Schedule time to ensure you understand how to submit to publications and websites
● Provide interesting details and short quotes for potential use
● Don’t overload a single editor or reporter with too many submissions at once
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How we can help  
● Review your sample editorial pitch

● PartySlate profile creation 

● PartySlate editorial submission form

● Up next:

How to Master Instagram's Newest 
Tools & Features


