
How to Master Instagram's
Newest Tools & Features
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A note before we begin

We won’t be able to cover 

everything — but we have other 

helpful webinars and resources we 

can share with you.
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Agenda

● How to set a strong foundation for growth

● Optimize your Instagram profile 

● Select the right Instagram content 

● Engagement metrics that matter 

● 5 features and tools to master now

● Your Instagram action plan 
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How to optimize your Instagram bio 

● Choose a handle that’s easy to 
recognize —  avoid abbreviations  

● Use a recognizable icon, logo, or 
professional photo

● Strong description that is easy to 
scan — 150 character limit

● Use link in bio tools 

@cecinewyork @kristengvy

@partyslate@dejavusweets
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How to select the right Instagram content

● Tell a story with photos

● Light, bright, and unique 

● Multiple points of interest

● But also zoom in on details

● Relevant for season and 
current environment

● Consider what’s relevant for 
your audience

● Timely events and trends

● Prioritize diversity and 
inclusion

X
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How to select the right Instagram content
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How PartySlate finds the best content

● 100% of Instagram content is 
from PartySlate profiles

● PartySlate marketing team 
reviews each event added to 
PartySlate.com 

● Our team looks for:

● Creative event ideas  

● Descriptions with 
behind-the-scenes details

● Full event partner credits

● Relevant holidays, events, 
and more
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Engagement metrics that matter

1. Saves

2. Shares

3. Reach

Likes and followers are 
important, but they don’t 
tell the whole story
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1.  Instagram Stories

● Consider 3x+ per week — daily if you can
● Vertical photos work best
● 7 frames max, or viewers will drop off
● Share behind-the-scenes and storytelling 
● 85% of people watch videos without sound
● Leave followers wanting more

○ Swipe Ups if you have 10k+ followers
○ Link in bio if you have less than 10k

● Use polls to drive engagement
● Use clear CTAs
● Tag partners & hashtags for discoverability
● Prioritize diversity and inclusion
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1.  Instagram Stories
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2.  Tagging

1. Hashtags
a. SEO for Instagram — 

searchable and followable 
b. Up to 30 hashtags per post

2. Geotags
a. Tag a specific venue, city, or 

neighborhood

3. Account tags
a. Tag partners in photo & 

caption
b. Crediting partners will build 

your brand and strengthen 
relationships
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2.  Tagging
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3.  Reels
● For discoverability and branding

○ Users who don’t follow you can 
find your reels 

○ Use hashtags the same way 
you do in feed posts 

● Professional footage or raw iPhone 

● Algorithm rewards creating and 
editing videos in app 

○ Use blue grid lines to place 
text to avoid cut offs

● Use Instagram story dimensions

https://docs.google.com/file/d/1Pv-jYXzpo62YYL68hiO4BBBzcQALAGPJ/preview
https://docs.google.com/file/d/1Pv-jYXzpo62YYL68hiO4BBBzcQALAGPJ/preview
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3.  Reels
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4.  IGTV

● For long format videos (1+ minute)

● Use “Series“ for related videos

○ Ex: PartySlate’s launch events

○ Ex: Jennifer Garner’s pretend 
cooking show

● Title of the IGTV will show up at the 
beginning of your caption

● Can share to your feed or just post 
to IGTV

○ Consider the cover photo — 
upload from camera roll or 
choose a frame of video
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4.  IGTV
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5.  Professional
Dashboard
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Honorable mentions

Feed posts: classic Instagram content

Highlights: save-worthy content

Guides: cross between posts and blogs

Link in bio: drive website traffic
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Your Instagram action plan

● We can send you a template to get you started
● Think about goals, audience, tone, and hashtag strategy
● How will you measure success?

1. Create your Instagram strategy

3. Master the features and tools that matter for you

● Consider which features and tools will work for your content
● Test each feature or tool before generating too much content
● Post what works for your brand

2. Optimize your Instagram content

● Update your bio with a strong handshake
● Choose the content that resonates with your audience
● Optimize your content based on your engagement metrics
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How we can help  

● Review your Instagram profile

● Share helpful tools:
○ Instagram strategy template

○ Recordings of past Instagram webinars

● Build a free PartySlate profile to get you started

Up next:

LinkedIn 2.0: The Power of Digital Networking

 
24


