
How to Build a Lifestyle Brand
With David Tutera



2

5 important elements of a business brand strategy 

● Purpose Your mission and why you do what you do

● Values What you stand for, your core values, and what you believe

● Personality How you want to be perceived by others  

● Positioning How you are different and how you appeal to target clients

● Identity What you brand looks like and how it appears to others
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What is a lifestyle brand?

Lifestyle brands allow you to encompass 
your ideal version of you. They give you 
a sense of belonging to a community 
you admire or appreciate. 
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Building community and creating experiences
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Amplify unique content online
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A strong brand helps secure meaningful partnerships
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A strong brand helps secure media opportunities
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3 steps to building a stronger brand

● Purpose
● Values
● Personality
● Positioning
● Visual identity 

1. Document your brand strategy

3.  Create a content strategy to build your brand 

● Focus on 2-3 content areas to build authority
● Amplify content on social media and blogs
● Secure speaking engagements (and press) to reinforce your brand

2.  Create a roadmap for your brand

● Do you aspire to build a lifestyle brand?
● How will you build community?
● What partnerships would align with your brand?



How we can help

● Free PartySlate profile

● Virtual brand consultation 

● Brand planning template

Up next:

Secrets to Getting Published, From Platforms to PR

https://www.partyslate.com/event-pros/david-tutera-planning-and-design
https://www.partyslate.com/event-pros/david-tutera-planning-and-design

