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Protecting our most 

valuable resource, 

water



Conveying the 

Value of Water



Proactively Telling 

Our Story









News Clips
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Photo right: July 18, 2015



Targeted Outreach: 

Customers







“Thank you for the fun and 
educational learning experience 
of the operations. Educating us 
on where our wastewater goes –
and all the engineering, 
ingenuity, effort, and care that 
goes into the process. We saw, 
heard, and smelled it all – and 
we learned of the hard work of 
all of the professionals in the 
plant, too. We left with a true 
appreciation of the concern for 
the environment in your 
operations.” 

- Feedback from NEW Water’s presentation 
and tour given to St. Norbert College, 

Environment & Society Class

Hosting Our Community



Note: Since 2011, tours have increased by 350%

“Thank you for providing our group an excellent 
and informative presentation and the most 
interesting tour. The mission and work at NEW 
Water is of utmost importance, but often goes 
under-appreciated. Thank you for all the work 
you do to keep our water clean and safe.”

~ Lifelong Learning Institute attendee 

Tours



The Power of 

Partnerships



NASA





EPA’s Water Chief 

David Ross Visit



Convening for Water





Building a Network of 

Watershed Champions





R2E2 

Internal 

Dedication



R2E2 External Dedication



R2E2 Video Award





Connecting Our Staff 

to the Community





Educating & Engaging 

Our Community



“We are extremely grateful to partner with NEW Water for the WOW! Wonders of Water
journey for Brownie Girl Scouts. Now in its fifth year, the partnership allows our girls to
have a creative, hands-on learning experience delivered by the expert role models like the
women engineers and scientists at NEW Water. In return, we hope that you enjoy the
rewards of helping girls discover, connect, and take action in their community so they
may make the world a better place. We are please to nominate NEW Water for a 2019
Community Partnership Award and appreciate all that you do for Girl Scouts!”

~ Karmen Lemke, Chief Executive Officer, Girl Scouts of the Northwestern Great Lakes







Fostering Future Leaders



Digital Media: Website, 

E-Newsletter, Social 

Media, Video, “Flip Book”



Improving Communication  Building the Brand



Improving Communication  Building the Brand
Measuring the Impact



On the Horizon for 2019 and Beyond: 

Serving to Engage, Educate, Inspire


