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@ What do we know?

Video content and marketing is growing across the digital space.

AUDIENCE BEHAVIOUR CONTENT PERFORMANCE CONTENT FORMAT
1 billion hOurS 12x engagement Videos are more

entertaining,

of YouTube video views per day . .
engaging and versatile

more impression, more audience

90% of customer _
claim that buying decision is influence by video > 80% conversion rate

*Data source from Cisco and Forbes



@ Why you need video analytics?

— @ 0 Define Video Marketing Success

2 = La T " * Right metrics to measure against your business goals
? : -~ T * Monitor owned and earned content.
- = el * Audience sentiments

= = " ‘ Know Your Audience

* Demographics

e Content your target audience are watching on
respective social channels across various categories

* Identify key influencers suitable for your brand

4 < D = ‘ Stay ahead

(i
7
)

* Stay ahead your competitors!

* Use Al to help benchmark your next video campaign
success and plan your content according to trends - -
at speed and at scale!




A social video machine learning analytics and insights tool, coupled with an
Al-powered content recommender. We monitor billions of social video
performances daily, providing actionable insights so that brands can

monitor their campaigns and create video content that resonates with their

target audience.

ANALYZE

Crunching 3 billion+ videos daily, analyzing video
performance and audience analytics.

RECOMMEND

Powered by Al, the engine is able to provide recommendations
for your next video campaign using data and insights

CREATE

Creation Engine have the capability to build, produce
and scale up your videos marketing




@ VIDEO ANALYTICS AND CREATION ENGINE DEMO
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Watch Demo



https://youtu.be/ikH0DXaCRoc

About ADA

ADA is a data and artificial intelligence company that designs and
executes integrated digital, analytics and marketing solutions.

Operating across 9 markets in South and Southeast Asia, ADA partners
with leading brands to drive their digital & data maturity and achieve
their business goals.

KOREA
BANGLADESH
PHILLIPINES
CAMBODIA
THAILAND
SRI LANKA
MALAYSIA
‘SINGAPORE
INDONESIA

About Our Data

Their Digital behaviour culled
from 400,000 apps

Their Offline behaviour
gathered from 1 million
point of interests

Their Content Consumption
Patterns derived from
800 million videos views

Their Social media use analysed
from 150 million sources
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https://ada-asia.com/about-our-data/

CONTACT US

ada-asia.com/contact-us/
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SIGN UP FOR A

© 2020 ADA. All rights reserved.
ADA” refers to Axiata Digital Advertising Sdn Bhd and all related corporations and subsidiaries. The information contained in

this publication is for general guidance on matters of interest only. ADA is not responsible for any errors or omissions, or for
the results obtained from the use of this information. Certain links in this publication connect to other websites maintained
by third parties over whom ADA has no control. ADA makes no representations as to the accuracy or any other aspect of
information contained in other websites.

To read more on our privacy terms, or to contact us, please visit www.ada-asia.com
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https://ada-asia.com/contact-us/
https://ada-asia.com/contact-us/
https://www.linkedin.com/company/ada-asia
https://www.facebook.com/ada.asiapac/
https://www.youtube.com/channel/UCDJiu3xHaUJtE7-EyLgoU-A

