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So, thinking that Gramming is a good eye-dea? It is! Instagram is free 
and easy to use, and it can even be fun!
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Continued...What is Instagram and

Why Should I Use It?
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Getting Started on Instagram 
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click to view

http://www.youtube.com/watch?v=UUY-_uYtILM
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It’s time to create your account!

Head over to the Instagram app

To create your account, tap Sign Up 

Great, so after you’ve added your practice name, enter a secure 
password.
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click to view

http://www.youtube.com/watch?v=8IhHpI3FsMg
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Your first call of order is to get a good understanding of

Instagram and how it works
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Your first call of order is to get a good understanding of

Instagram and how it works

{embed code: <!-- The script tag should live in the 
head of your page if at all possible -->
<script type="text/javascript" async 
src="https://play.vidyard.com/embed/v4.js"></script>

<!-- Put this wherever you would like your player to 
appear -->
<img
  style="width: 100%; margin: auto; display: block;"
  class="vidyard-player-embed"
  
src="https://play.vidyard.com/GWgjHxDgaMCHUd7S
zGsnad.jpg"
  data-uuid="GWgjHxDgaMCHUd7SzGsnad"
  data-v="4"
  data-type="inline"
/>

}

click to view

http://www.youtube.com/watch?v=c_IwN1Yb0pE
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Instagram’s New Interface:

Update Your Instagram Profile
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Instagram’s New Interface: How To

Update Your Instagram Profile
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Instagrams Bio

Best Practices

An example bio would be:
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How to Use

Links on Instagram
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Creating Your 

First Set of Posts

 1 2 3
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Instagram

To create a post: 
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Best Practices

Content Creation
Where 
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Content:

OD’s on the Gram
According to Dr. Carly Rose from @eyecareonthesquare,

Dr. Steven Soong from @bvoptometry,

Dr. Mahwash Rajput of @blackandberyll, 

 

Dr. Diana Canto of 

@buenavistaopticalboutique and @la_vida_eyewear
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Content:

OD’s on the Gram
The staff at Buena Vista Optical Boutique

For inspiration, Dr. Rose shares,

Dr. Rajput adds, 
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Content:

OD’s on the Gram
Dr. Rose has a social media mission statement

Optometry is a broad field, Dr Rapjut notes

To those who feel pressured but aren’t quite ready, Dr. Rajput cautions,

Dr. Soong creates content in order to be a leader 
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Content:

OD’s on the Gram
Dr. Soong uses the Unfold 

Dr. Canto shares her strategies:

Another good idea, “Go Live when a frame rep presents

Their advice to someone hesitant to start? 
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Creating Your First Story

Instagram Stories

Story Best Practices
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Bonus:

Using Instagram Reels
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Building An

Audience on Instagram
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Building An Audience on Instagram

For Patient Acquisition
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Audience Building

Best Practices
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Audiences:

“Being engaged on social media is key for building an audience”

“The strategy we use for new patient acquisition is

When it comes to building audiences, Dr. Soong recommends
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Audiences:

Dr. Rose chimes in, “I don’t find that certain content

She agrees that Instagram is a part of the patient retention puzzle

Dr. Soong advises fellow optometrists to keep the conversations real as 

well. 

Dr. Rajput adds, “I feel my patients appreciate staying connected
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Audiences

“We suggest that patients follow us for last-minute available appointments.

What not to do?
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Basic Maintenance Daily To Do List:

Preferably 3 Times A Day:

Total Time So Far: 10 Minutes or Less

Total Time So Far: 15 Minutes or Less

Engaging with

Your Instagram Audience
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Total Time So Far: 25 Minutes or Less

Total Time So Far: 15 Minutes or Less

Engaging with

Your Instagram Audience
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Return on Investment (ROI)

Measuring The Results

AUDIENCE
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Results:

At Buena Vista Optical, we determine our success

“We look at our insights to see the numbers and engagements

Dr. Rose looks at her follower growth and interaction
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Results:

Dr. Soong uses his Instagram account to connect with vendors

Every share, bookmark, follow and like is deemed a success
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Take Your Instagram

To The Next Level
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Collaborating with influencers will also bring your account up a notch or two. 

Contests are another fun way to build your audience

Take Your Instagram

To The Next Level
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If you see that a certain post is performing really

Take Your Instagram

To The Next Level
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If you continue to post, share, and most 
importantly, have a great time doing it, your 
Instagram strategy is bound to be a success!

Take Your Instagram

To The Next Level
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Consider Marketing Services from the

Experts in Optometry Marketing


