
RETHINKING THE 
FUTURE OF WORK



ABOUT OUR STUDY



To build a better future 
workplace, now is the time 
to start making meaningful 
change…When it comes to 

inputs, none is more 
important than the voice of 

employees.





TWO-THIRDS
of women do NOT believe their 

work life will become more fulfilling 
after the pandemic



FLEXIBILITY HAS NOT BEEN 
EVENLY DISTRIBUTED



NEW members are more 
optimistic than women at 

large but still report a sense 
of stress and anxiety



How NEW members are feeling



REMOTE WORK HAS BENEFITS — AND RISKS

84% 41%

79% 65%

49%85%

NEW members General population

Agree that working from 
home improves work-life balance

Want to separate 
work from home life

Feel collaboration
is more difficult



Do you think working from home 
will hurt your career? 

GENERAL POPULATION NEW MEMBERS



The implications 
are real — and 
potentially 
devastating in the 
long-term



30 YEARS
of economic progress for 

women has been wiped out 
due to COVID 



49%
of Millennials and Gen Zs will 

consider quitting if their employers 
weren't flexible about remote work

Source: Bloomberg

31%
of executives think it's possible to 

maintain company culture with 
employees coming to the office 2 

days or fewer a week
Source: PwC





• Introduce yourself – Where you are from and what you do?
• How are you feeling about the future of work?
• What are some strategies that you have for managing through 

changes over the next few months in your work life?
• How can companies help employees through upcoming changes to 

how we work?

CONVERSATION STARTERS:



WRAP UP & Q&A
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ACCESS THE VIDEOS, 
MOBILE DELIVERABLE 

AND CURATED RESOURCES: 

reach3insights.com/rethinking-work


