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I then 100\@"1 at male grooming. This page shows examp\e$ of
facial hair, which is a very big part of the physical expreggjo of

masculinity. This strengthened my line of thought into the
physical portrayal of masculinity for this project.

Physi
t ysical portraya] of mascuh‘nity led me to physical idols and
Stereotypes such as Zeus or Hercules from the greek

mytbO]O
8Y or the business man in the suit.
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HYPEBAE 2020

S1multan1ouS]K was followine the {eminine trends that
occured during the
pillow challep
haShtag fOI‘
across sevepy]

period of quarantine such as ﬂ.le &
8¢ and stregs baking. While researc™ 11

the pillow challenge op Instagram, 1 car
men participating by using white gheets of d

82 tyPeof way that regempled the dress
ent 8reece,

duvet in a ¢q
Menin gp¢j |
i% O
masculil‘le and fepini also Contemp\a&ed the ™
feminine qualities in men today-

YPULSE

2020

WHAT EXACTLY IS THE PILLOW CHALLENGE TAKING OVER INSTAGRAM? SCREENSHOT

000 AND BEV TRENDS pyging QUARANTINE SCREENS

W0t
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NiIN GOLDIN 15 5 PHOTOGRAPHER WHO IS INFLUENCED By ROCK,
ERopy CHIC TO CRE4 TE DOCUMENTARY STYLE IMAGERY, UTLLISING

L PEO
REA L AND DEPIC TING REAL SITUATIONS IN REAL SPACES/PLA G

UNLIKELY T( g PORTRAYED IN ADVERTISING WORK.

"BRIAN ON MY BED WITH B\E\RS’ .
983, NYC, BY Ngy go\O! W 4P .
’ VO XS%\,S‘

‘SELFIES’ T,

ys4

SELFIE, 30 03.2020
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OBJECTS, PL4

I Particularly liked the
“@Yﬂwcoburpégae&
nghting fit well with
theselvuhnnageS-The
way the horses are
complimented by the
texture of the towels
and the overall soft
narrative imnlied.
These are lmplhled
ke i ngs [ wi
take into account for
" shoo,

CES& LOCATIONS WORKSHOP

PHOTOS TAKEN BY ME ON 01 04.2020
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Q/\l

oLUTION OF IMAGE MAKING & FASHION PHOTOG

*Notes from Lectures

R,q'o

P
<

- Tn 1891 Thomas Edison developed

- mvented by William Herny Fox
Talbot 1 1834 - Negative/Positive-

CALOTYPE

Sensitized writing paper expP®
n the Camera and prOCeSSed a{\d
Pringed on sal

tPaper.

- Tnvented by Daguerre in the 1830s
in France, the p A GQRREOTVPE

exposed images on copper plates that

were coated in silyer. These lasted
longer than the calotype and became
VELY popular.

- padweard Muybridge was able to

record action details and movessent.

This led to the ability to produce
moving imagery and in 1879 the

MPR AXISCOPE Wwas first

Mtrodyced- a moving M2
projector -using glass discs.

the KIN mgca* - anotheT

motion projector with a peep
hole viewer.

-this was then revolutionized by the
Lumiere Brothers who created 2

Projector that could be used to show
a mMovIng image to multiple people

simultaniously and was compact for
trave] -

THE CINEMATOGRAPHE.

- pdward Steichen was the first

fashion Photographer to photo%raph
fashion in the streets in the 1910-
1920%,

- Toni Frisell was the first female

fashion Photographer to woﬂ,(\Nith
Sports Tllustrated. 1930-1950s.

- Tp the 1950’ ghotographer Cecil
Beaton belped define fashion by

using semiotics in his photographs
post WW2,

_CINEMA VERITE
a docurnentary type of filmmalkeong

was popularized by Jean Bouch in
the 1960’ filmed on location-

- Another new trend in the image
making World was the introducion

of THE SINGLE GIRL

a woman undefined by the e
in her \sfe- i to fashion photogs 2PhY;
to be used as marketing materials,
brought on by Teenage CONSUMELS:

-1he 1960’ photographer Richard
Avedon helped define faghjon bY

capturing movements and moments
in time.

- Guy Bourdin was a contraversial

fashion Photographer during the 1970-
1980’s who focused in a new'way on
Womens bodies, producing product-
focused imagery by fetishizing 21d
fragmentizing certain body parts.

- Corinne day was a popular
fashion Photographer in the 1905
She captured many of the NEW

ARISTOCRACY - proffesios®
c.reatmg an Image such as pov

icons & models Jje k ATE MO
in glossy Images utilizing the shoc
factor- nudity or anticonformalism.

- Another 1990’s photographer was
NickKY\“ght- The first to jncdlude digital
technology in fashion photography.

- Today Dlsmll rAS”IO”
FILM provides a more direct

representation of a brand an
produces a narrative for r’then 4 pop
Cga .
“Onsumers, referencin® ‘ 66&06‘
Ulture with bigger artistic

- another element of image making
in the fashion industry js the Mg
of the catwalk- usually live.
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" VZwyy

. Sherman is known p sSi0®
ndy o ©
arcf‘%‘] of dlfferent tpe, St for her self portrait photography> &
©© the MIITOz re indog Women, The image by Daniel Arnold of the WO \“‘o‘\e
phowgrap\“ng berse]f.e Vi ;‘1}6 of the the process that cindy would be e (51O

Oudﬂmmy#mmaamﬂnww-mm%ﬁﬁw

;gUAKE LIVELY

1w0u1d chose this basketp, Vi
&Qwrent sides of the coyrt miCr(;urt due to the geometry and the way the different
Or €ach other creating visual ingerest.

2018

en oversize Vi
The neon gre €'sace meng suit, along witha bold green ey would

IS of the Court, and the disheveled bun WO“\&

J.

along with the location proyige 4
a self reflective one, that occurs
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For this sho

The firs conn

. \®
ot I woylq like to portray ‘Masculinity’ through several lines of thoug®™

Otation I ] maChO bOdY, buﬂ:,
chisled, led me ¢, : OfMaSCUhHity was the body form. The

i trayed for men
regatd»ng perfe C[jon aent greek statueg and the role model they pof Y

and j .
dealism Ofmasculinity, Hercules.

gimvltaniously,

While 11Ving through IOdeown, I noticed several trends occu
women. Th

’?Iainly Wwith 4
age wich O

occured to Me how simjjr e looked to a man in ancient greek robes, ] then decid
[ would POrtray the \fascy

. <
¢ pilloy, cha]lenge. Baking. Physicy] Training. 1 came accros;o
“man in a duvet next to a Women doing the pillow challenge> ®

\eVeq line Man’ participating in an activity that is traditionally N
s ag gy Lo _ ‘ ' o
ivei Femmme } Baking. While wearing @ white planket in the shape of 2
giveita mOre .
(‘-0 A HCI en t

Grecce’ fee]. T decided I would shoot outside. Juxtaposing the

tion of -
no QUarantine and Creating ,

. 5 0(S~
sculine man bakmg outdo
natl]r e 0f ama
al scen

To me, this contemplate ‘Mans Place ;

stigmatization of actions
2 the kitchen and ¢

to an ideal senge of Self. Furth o |
. er

Mmore, th A\ pe{@‘“ A
such as kneeding the dough or poury, ° e.Way t‘}llle ma}rlx v}? . “S&O{waf ’ o
provoking thoughts - for ey, ‘g the milk, will push the questio

1O
ene rat
e €20 as wel] 4 show;j N “racking the €ggs, to me, shows wet
g a soft inside under , hard shell.
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LOCATION

-15:05 16:00

LIGHTING TEST SHOTS AT

17:06
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ADINDA. 2015 ‘CRACKED EGGS”

AN ETHEREA| TAKE ON ANCIENT GREECE’

SHORE, 5. 2015

“SURVIVORS IN UKRAINE’
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For all the image elements in this project I want a palette thay

mustard yellows, light baby blues and olive greens. Thege tone
ingredients that would have beep, ysed thepn - ap d also n S are one thyt are natural and would have
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ANIEL AR NO

ner
0 oxe\ Arngld jg , New Yorkbased Photoi pfwt
A0y Qhotographs the streets and fas 0

His ‘mages are always interesting due to the®

e(\
frame 2long witht he lighting conta® et

and the mgde] or figure bemg?hotogra?heé

technique that I would like to 1NCOT Porate in o

ARNOLD, D. 2019  “UNTITLED’

¢ that

oot

g{‘Z»

of the
\\Qba&

Asis @

S

X
QO

/

p

S
L GTOGRAPHERS THAT \N

D
m
O
=
<

\N\

CARTERf M5 2018 “SEUN OLUKANNT®

AICAZAK CART

Micaiah Gyrter jg 4 Brookly

mangy n based Photographer who
mo diis to uniquely capture a personality or essence of ™

oNILHON ANV AHQQV

SUb]eCts He js also very talented in the way 0

Ratury) lighting. These are both qualities I hope t0
capturein my oy, photos.
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2017

ORCHARD - ¢

Released iy 50,7,

ed Catherine Orchar g S
and :Vlng image dKe;eenVO%“e’ Starring Stav .
Strasy, kter Steustoff$o*

°
o PO s
ortrays Sarcasnc is, %7 @
p g\ﬁ\? ‘qine. SO «he
+ 1 - "ebellio he faghjon G deﬁﬁ"'& * fem‘;?oﬁed mgr?&wo@? © AT e
% ; 0 acts that are uswel'y any o\d‘r‘r‘f o \Q\)ﬁ\ot O’ ‘1’0&‘(\ mese&mﬁ\
/ well ag the typogya@i\‘{ < rz,‘m“ P O%@Q‘;\jéﬁ%‘ oe'\'d\oa“‘\\{
inspired me © 7 and (<

1aC
fashioned‘

AS Part of an online MoMA course
for contemporary art, I was expo
to a piece calle sed
Artist C

PARATION

am; d ‘Grosse Fatigu€’ by French
1
e Henrot, created in 2013.

The Mov;j <
Oppi .OVmg Image/film includes different L
#pingup in different $iZes on top of one main

INS

screen. I found this aesthetic very beaotift
an .
d dec1ded to adopt the concept of small pop

: iect.
screens in my own Moving (nage p\;o)

"ENRoT, . p013

STILL IMAGE FROM «GROSSE FATIGUE
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"MICHAEL goRS MET GALA ILLUSTRATLONS

2019

o .
Iay

pONNA ADI

This Creative Dir€ctor creates
illustrations from real images. 1n
the GIF)S you can see the proc,ess of

the drawing,

Mo\l'lng wm

one

Moll y D"C\gsoﬂ isap

moving ima

HABETS, D.

N gU
(0A LNOHLIM JWVS W0y 6%

artist that creates move

-5 im nd
orl%\“a1 lmage a

hotographer and €
ge GI1F’s by means

movement.

T

e

i . sting elements:
by C““mg% ampulating its existing

(S

o
of collage and

"W TNOSYMOIQ

0¢0¢

.S AyQ3aN0S:



_POSSIBLE STORYBOARDS FOR GIF

GIF: The image y,,; illustrated GIF: this will play between a light and dark image GIF: fast-moving polargids of images from the
1] become illustrated. while zooming in and the eggs will spil/in the end. shoot and moodboards thrown on each other.
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PHOV OSHOOT

toshoot :
Toe P:grgzte‘l’;’ 1281; Place on Friday the 01.05.2020 at
ilg?d was my broth;r - :GO In the afternoon. The modeﬂ
ars old and 5 sold; OUr Ressel Meilichson. He 19
ie

T in the Tank Core of the Isﬁae“

sed .
as the film for tlllleet,% Covid 19. We took the photos as™W

Oving image ip about an hout:

. o
because he . . " €asygoing he was to the idea of
when I caygp JUst showered and was about to 1eave
a field out g thim. T then proceeded to create the &
Side g
and coy,. , . I'ny 8arden, dress him jn some WHi*©
Im in floyr.,

I'began by ok
Checkin ya king a ey tes

. )

nti O, Appertyre and *

the “ed play; ' )
Mmog; Playing with them throu?;“out / 640.(“\6

was between “500—1

art Sb
e Wag m lter Speed
Ostly between f/8 - £/10-

Aghe added the ingrediey

o Cl“eat . d hls
. well ] et . cte
eﬂ?xessmnslﬁ h 7 the addition of € dough, 1 took stills and filmed simultaniously: 1 dire
hat L WOWE RAVE Loy gy :

2ot € new ingredjent so that I would have time to take enough photos and film and sO
of Ingredients and my brothers time doing it again and agajp

facial

I tried tO Use s,

at . .
coming throu gh t ural lightin

g and enh
he leaves of ance that

with th n my DSLR camera Creating the LooP lighting on his face, and utilising the lighting
th € Manug] gettings O '
€ trees to create napy ) hading op my‘o&other (as seen above).

Overall, We had a fun time together and I am r. eally happy with the result
ults.
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I P
n the beglnnmg of the shoot | expeﬂme“ted with the 1SO, Shutter S

peed and Aperture settings to reach the optimal lighting sef
ting_
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/

APERTURE: f/6 3 SHUTTER SPEED: 1/500

APERTURE: /10 SHUTTER SPEED: 1/640
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3IBLE PAIRING
. APERTURE: /g sUTTER SpEED: 1/500

APERTURE: f/10 SHUTTER SPEED: 1/640
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APERTURE: f/3 SHUTTER SPEED: 1/500

APERTURE: f/10 SHUTTER SPEED: 1/640

( ONI¥IVd 378ISS

Ny

0d)
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SCREENSHOT OF LIGHTROOM

EDITING MY FINAL IMAGES

To continye experi ; ' ing L1
perimentation, [ edj images lighting using
playeq around v; edited my images ig contrast and other features. thou
with exposure, ad

hi Rlioh ; ShadOWi
natugy) a3 possible 8hlighting,

; Y
a and not the

Aatyy
lhing se
of the tw, ighting jn the original images give a strong cas¢ to use tho
e edited and one unedited.

GHTROOM. I found it simple to use and

ghl tried to keep it as

or a mix



" CREATING MY MOVING IMAGE

SCREENSHOT OF MY PREMIERE RUSH

cating My moving image in Premiere Rush was 3 fup experience for e I played around with the layering and “Transfom’ tool on the right hand tool bar in order to
\l pop-up displ windowW S Thism efhod 2 so allowed me to include much of the fotage that i wanted to without having ¢ g ress 00 m%d;c\rgg&utth?akmg
e sma - a OV . . Toxt -
Make"‘“ 1ong. I also used the Xﬁme function to make the clips move faster and keep with fhe beat of the song. Another function 1 used was “Text
the film t00 %"

the titles and credits. I changed the lighting on some clips to create @ warm atmoshpere and keep the clips looking coherent.

Cx
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CREATING pqy GIF
$ ILLU

SCREENSH
OTS 0F g1F WAKING PROCESS IN PHOTOSHOP

To create my GIF I used the Photoshop
TI > -
P LIMELINE’ feature together with Ia eate fluid

and dynamic movement in my GIF’s. T ty;
I tri

the images of '
image. T the eggs in dark/ bright lighting. One encompassed the polar; '
€ llustration G P Polariod ang analogue concept and feel while the other 1P
This softness proce Oncept emphasi . . _ _
ed, es the crack in the eggs - the soft inside behind the hard shell, a metaphor for a softness insi

O spifl
based on a P , Plll o4t op ¢ . .
andora’s B o the outer layers of this masculine form and in the end reveal the true identity. Meanwhile, the Polaroid GIF’s concept is

OX metaphor - onc
€ the
€ggs are cracked all types of traits are revealed and run wild in the space:

Yering. T found it quite simple, once 1 understood the correct method, to cr

e ; three of my 1njtj . :
d to combine 2\l ol my Nitia] storyboard ideas in to two GIF’s. Both utilised the concept of negativity, as see® with
cluded moving illustration of an

de a hard mascu\ine ego

[ fee]
that
the jy :
Ustration GIF’s concept is the stronger between the two.



Y INSTASHOOT IMAGE CHOICE

BELOW IS 4 oren oF THE GLF.

ABOVE ARE MOckyps ySING PHOTOSHOOT IMAGERY.
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oREATING MY ILLUSTRATION

SCREENSHOT OF MY PHOTOSHOP

ent of my work-
try to connect the illustration to th the GIF as 2® elem in this
e . X e GIE Ieven used g ¢ |ot from sused N
xperimented with cut outs of Ty Creens ent cutout @ e the elements
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