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Times are changing



MA Is Booming

• Over 24 million people have Medicare Advantage, which is 
approximately 36% of Medicare beneficiaries.

• About 60% of all Medicare products sold across the country 
today are Medicare Advantage.



Are you really willing to 
sell to only 64% of the 
market today?



Networks

• Provider acceptance is on the rise – as MA grows, providers can’t afford to 
send away patients.

• National carriers have national networks

• Be mindful of regional players – powerful products, but restrictive 
networks

• According to a KFF report, only 27% of MA plans have narrow networks (or 
areas where less than 30% of physician in the county accept the plan).





Underwriting

• No underwriting questions

• Opens up opportunities for Med Supp clients who can’t health 
qualify but have sky-high premiums



Clients like simplicity



All-in-one plan with extras

• One plan card is attractive to seniors

• MA plans have more extra benefits & perks than ever before

• OTC drugs, telehealth, transportation, healthy food, dental, 
vision, hearing, gym memberships, gift card rewards, nurse 
hotlines, and so much more



Did you say 
$0 premium?



Low and $0 premiums

• Medicare Supplement premiums 
go up over time, while Medicare 
Advantage premiums are 
going down over time.

• The average 2021 MA 
premiums declined over 34% from 
2017 while plan choice and 
benefits actually went up.

• Healthy people don't want to sink 
money into a premium when they 
know there's a good chance they 
won't utilize the plan.



CMS Is on a Mission: 
Make MA Coverage as 
Attractive as Possible







Commissions



Great commissions

• Medicare Advantage compensation 
is higher than a Medicare Supplement.

• Comp is for the life of the policy –
unlike supplements



Next Up: 
Training & Certifications
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