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MARKETING GROUP

PROMOTING CONTENT ON FACEBOOK




INTEGRITY

PROMOTE AN AD
ON FACEBOOK

Boosted content pushes your social posts to your followers or a targeted audience,
making it more likely to be seen. The following five steps will show you how to do this.

NOTE: Boosted content should not be confused with paid ads on the Facebook platform.
Paid ads generally use different content and are managed through Facebook’s Ads
Manager. For more information on Facebook advertising, use our How to Create an Ad on
Facebook Guide.

'l STEP 1:

Log into your Facebook account.

l | STEP 2:

Locate the post you wish to promote on your feed.

Example:

Integrity Marketing Group

Published by Sprout Social [?] - 19h - @&
Check out our blog and get insights about the transformations
taking place in our industry. Leaders from CVS Health, WellCare,

Mutual of Omaha, Humana and more all weigh in.
https://bit.ly/3linlf4 #Medicare #AEP

“We are rethinking
MEDICARE how we Shape our

I.WE businesses for the
T petter”

Larry Cassar of WellCare
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' | STEP 3:

Click the blue “Boost Post” button and identify your objective, audience and run dates.
Facebook will automatically distribute the money across the number of days you choose
to run the ad’s promotion. Once your ad reaches the end of its promotion, Facebook will
automatically stop promoting it. We recommend starting with $25/post over five days to
get started.

Pro-tip: Select “Automatic” as the objective

Boost Post Ad Account  Integrity Marketing Ads... ¥

Goal Ad Preview See All Previews

What results would you like from this ad?

() Automatic
Let Fa elect the mo:
on yo! s

][ Integrity Marketing Group
Sponsored

st relevant goal based Change
Check out our blog and get insights about the
transformations taking place in our industry.
Leaders from CVS Health, ..See More
Button (]
Button label . “We are rethinking
No Button how we shape our
. businesses for the
better.”
Larry Cassar of WellCare
Special Ad Category Learn More
Ads about credit, employment, housing, or social O 14 1 Share
issues, elections or politics
o Like (D Comment t £ Share
Audience Estimated Daily Results
Who should see your ad?
People Reached o
People you choose through targeting @ 201 - 582
Audience Details ’ Post Engagement o
Location - Living In United States: Dallas Texas
Age 18 - 65+ 40 - 116

' | STEP 4:

Input your billing information.

' | STEP 5:

Click “Boost.”

You will be able to see the results of your
ad’s promotion in the “Insights” section of
your Facebook profile.
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