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Where do we come from and what did the fut_ure look like?

2018

Source: Inbound Tourism 2018, NBTC NIPO Research
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Emphasise short travel distances

All of The Netherlands is interesting

HollandCity

| Dutch Food & Cuisine
Dutch Castles & Country Houses
! Liberation Route
| Land of Water
Flowers
Mondrian & De Stijl
| In the footsteps of Van Gogh
| The Dutch Golden Age
| Hansa Towns

Show off lesser-known districts based on their own
unique DNA.

Storylines

We use a storyline to link typical Dutch subjects.
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Events and theme years generate urgency to visit a

city or region.
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Your official guide for visiting the Netherlands. Youarelookingat Tourism in EN English
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Holland Stories i
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Involve people in your content

Show how people deal with the current situation



http://www.youtube.com/watch?v=p-2J8-Uq9L4
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Key learnings and recommendations

COVID-19 as an opportunity, rather than a threat

Use the current situation as an opportunity and don’'t change overnight your strategy.
Educate people in how they can travel responsibly (both with regards to health but also
in ways ways of travel).

Involve people/your target audience in your mission
l.e. Influencers that want to go to Amsterdam after a trip you organized to show the

country beyond Amsterdam. Make them part of your mission: do you want to be part of
the problem OR be part of the solution?

Content by people for people

Make tourism accessible to citizens and let them be part of your mission. Don't have the

illusion that you can do it on your own as an organization. Start a movement and involve
them by activating them



