
WORKING WITH LOCALS TO 
ATTRACT VISITORS



LOCALS ARE INFLUENCERS 
● Organic UGC is a source that 

your audience can trust

● Tap specific locals who have 
social media influence

● Encourage local businesses and 
attractions to use your tags



YOUR CO-WORKERS ARE INFLUENCERS
● Train staff to use their personal social media to

○ Share company posts
○ Share positive personal experiences
○ Use your tags

● Share your staff’s posts

● Our LinkedIn Results:
○ 35% increase in engagement
○ 58% increase in link clicks



NAYSAYERS ARE (UNFORTUNATELY) INFLUENCERS
● Be on the lookout for detractors 

○ Social media
○ Chamber or City Council meetings

● Sit down one-on-one to address concerns

● Answer concerns, but don’t get caught up in the negativity



PUT IT TO WORK

● Work with what you have:   
Pair UGC with trending sounds 
for an easy reel

● Work with city’s strengths: 
Lean in to popular topics

● Work with your locals: 
Ask for their opinions and 
suggestions

https://www.instagram.com/reel/CUdYSYJPFjo/?utm_source=ig_web_copy_link


COLUMBIA SC AMBASSADOR PROGRAM - WHAT IS IT
● Traditional influencers vs. Columbia SC Insiders

● Ambassador criteria

● Tell potential visitors the Columbia story from an 
“insider’s” perspective

● Ambassador Alumni

https://www.experiencecolumbiasc.com/ambassadors/


WHAT WE ASK THEM TO DO
● Weekend itinerary

● Participate in photo & video shoot for 
microsite 

● Meet with travel writers

● Join our conversations on social



ORGANIC CONTENT - AMBASSADOR UGC



CURATED CONTENT - MICROSITES



CURATED CONTENT - ADVERTORIALS



CURATED CONTENT - VIDEO

http://www.youtube.com/watch?v=kgyLAr2wjL8


HOW IT’S WORKING

Brittneychubb: Yes I love Columbia! I 
haven’t been back to visit in so long 😫

Paulette.a.edwards: OMG Sis, now I’m 
ready to hop in my car and drive to 
Columbia for a few days. 💜

Shannon_parker_hardee: Love this ❤ it 
really is a neat city very eclectic with great 
food places, outdoor venues, parks etc!

https://www.instagram.com/paulette.a.edwards/
https://www.instagram.com/shannon_parker_hardee/


HOW IT’S WORKING



Kelsey Carmichael 
Director of Marketing

kcarmichael@experiencecolumbiasc.com

Helen Dennis 
Content Specialist

hdennis@experiencecolumbiasc.com

STAY IN TOUCH!
@COLUMBIASC 
#REALCOLUMBIASC



SEE 2021
Laurie Dempster - Digital Lead, 
Newfoundland and Labrador Tourism 





Where is Newfoundland and Labrador?



2021 Influencer Program Goals

Growth of our influencer strategy 

Storytelling. Beyond pretty pictures. 

Collaboration 



“Where we have 
been.” “Where we are.” “Where we are 

going.”

1 2 3



In the Beginning...



2015-2021
Macro Influencer Tours 





















2018

Iceberg Finders 
Local Ambassador Tour 











Content Capture, 
Niche Marketing
And The Future
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#HIKENL #BIRDSNL



SEE 2021
Laurie Dempster - Digital Lead, 
Newfoundland and Labrador Tourism 


