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•Entertainment platform, not social media

•More than 2 billion followers

•The most downloaded non-gaming app. The 
most downloaded countries are China 15% 
and US 9%

•Nearly 58% of US users are women

Why TikTok? 
@thepalmbeaches



•The age group is getting higher: 
25-44yr old are now 45%

•Average time spent: 61 min/day 
(38 min fb, 30 min ig)

•ER is much higher. Micro-influencers 18%, 
Macro-influencers 4.96%

•Travel is one of the most popular 
categories; 1.2 billion views. 43% of users 
go somewhere new after seeing it on the 
platform 

Why TikTok? 
@thepalmbeaches



•TikTok is community, creativity, culture 

•35% of TikTok users watch less TV because 
of TikTok

•46% of users watch TikTok without any 
other distractions 

•There is a niche and audience for everything

Why TikTok? 
@thepalmbeaches



IMPORTANCE OF SOUND

∙ Top 10 spotify songs are mostly coming from TikTok

∙ Lil Nas X went viral on TikTok first with Old Town Road

∙ 73% of users said they would “stop and look” at ads with audio 
on TikTok

∙ Sound is the anti-scroll

∙ Sound produces TRENDS

∙ Creator accounts have access to all music, 
      but cannot promote due to copyrights. Business accounts
      can use commercial music library

∙ Save the sounds you like!



FYP/FOLLOWING/DISCOVER



FYP

∙ Click the HOME button

∙ For You Page is similar to explore page of ig. The 
algorithm determines what you will see, but 
sometimes it is just random videos. 

∙ Unlike explore page on ig, the majority of people 
spend their time on FYP on TikTok



DISCOVER PAGE

∙ Discover Page will show you trends, trending 
hashtags, sounds, effects etc.

∙ When you click on a trend, it will show you 
all the videos and creators who hopped on 
that trend

∙ This is a good place to find out what is 
trending and creators for your campaigns



INBOX

∙ Your inbox shows likes, comments, mentions, 
followers, Q&A etc

∙ You can sort just the COMMENTS and respond to them 
quickly

∙ Always answer comments for better engagement on 
your videos



TIKTOK BEST PRACTICES

∙ Link your IG account through “Edit Profile”

∙ Add your webpage on your bio

∙ Videos should be in the vertical format

∙ Write captions, especially if it is an informative 
video



TIKTOK BEST PRACTICES

∙ The first 2 seconds is the hook. Start with an impactful visual!

∙ You can do up to 3 minutes, but short videos do better. Watch time 
determines the virality of your content!! 

∙ Most videos are between 9-15 seconds. Make it short and to the point

∙ Make part 1 and 2, if you have a long interesting video

∙ If you want to go live, your videos should be at least 30 minutes long

∙



TIKTOK BEST PRACTICES

∙ TikTok is encouraging story telling with longer 
than a minute videos; #discovermyworld

∙



TIKTOK BEST PRACTICES

∙ Don’t make ads, Make TikToks!!

∙ Follow popular trends (What people are wearing in NY 
today? Yo bro who got you smiling like that?)

∙ Videos don’t have to be polished, or curated. 
Authenticity is key! 

∙ Add a few hashtags. Make sure you’re using small, 
niche hashtags too

∙ Post time is important!! Check your analytics. Post 
1-2hrs before your audience is most active!



TIKTOK BEST PRACTICES

∙ New algorithm update (September 2021): your posts 
will be on FYP, only if your followers are engaging with 
your posts - a chance for smaller accounts to end up 
on FYP

∙ Pin your top 3 videos (September update)

∙ On the video click on the three dots and then pin



TikTok @thepalmbeaches

1.2 million views, Peanut 
Island
69k likes
868 comments
13.5k shares

Length of video:10s
Average watch time:8.3s
Watched full video:36%
95% For You Page

https://docs.google.com/file/d/1-P39xkjly-k5Aw82wI3gJRCaPH320xHy/preview


TikTok @thepalmbeaches



TikTok @thepalmbeaches

547k views, Eau Palm 
Beach Spa
63.4k likes
375 comments
8,604 shares

Length of video:11s
Average watch time: 9.8s
Watched full video:36%
94% For You Page 

https://docs.google.com/file/d/11Vw7g-p1PL18q6MNjuMRo56FoqeTPDgv/preview


TikTok @thepalmbeaches

343k views, Rapids 
Waterpark
17.7k likes
255 comments
3,650 shares

Length of video: 8.3s
Average watch time: 6.4s
Watched full video: 30%
87% For You Page

https://docs.google.com/file/d/1tzhhxjT4KPouCtRjMZDxcMA-Yx_xMQa_/preview


TOOLS AND APPS

∙ iPhone 12 Pro Max to shoot videos

∙ DJI OM 4 – smartphone gimbal

∙ InShot to edit videos (videoleap, splice, 
quik)

∙ Tokboard.com - to see the trending songs 
(or trendtok analytics)

∙ Creatormarketplace.tiktok.com

 



FEATURING UGC

∙ Use Snaptik.app 
(to download videos without 
watermark) 

∙ Always get permission first!!! 

∙ UGC reels can be repurposed and 
posted on TikTok

∙ Any story videos your followers are 
tagging you on can also be a good 
source for TikTok UGC content

∙ To find content, check out ig reels 
or use location hashtags to find 
tiktok videos

 

https://docs.google.com/file/d/110gFHRLyEgOXY8BQBqPTCPiWcuAexJB6/preview


TIKTOK CREATOR PARTNERSHIPS

Creatormarketplace.tiktok.com



TIKTOK CREATOR PARTNERSHIPS

∙ You don’t have to work with big 
influencers, since anyone can go viral

∙ Target great content creators

∙ If your post doesn’t go viral, it is highly 
likely to go viral when a content creator 
posts it. Make TikTok content creator part 
of your influencer campaign strategy!!

∙ We worked with a scuba diver, content 
creator. The video now has 4.3m views, 
4th most watched goliath grouper video 
on TikTok

https://docs.google.com/file/d/1_R95O0GHZpuFKjwe9o842imQn-TRhwGy/preview


WHAT TO POST

∙ Trends!!! “I was today years old 
when….”

https://docs.google.com/file/d/1wIe8zhamUpVhsd7eoEW1GtK4Kp2fJraW/preview


WHAT TO POST

∙ Fun things to do!

∙ Beaches, Nature, Wildlife

∙ Hotels, Restaurants, Shopping

∙ Attractions

∙ Adventure (diving, snorkeling, water sports activities)

∙ Festivals, Sport Events

∙ Anything unique to your destination (sea turtles, goliath grouper dive)

∙ If your video goes VIRAL, post similar videos within 24 hours!!!! You will be on top 
of your new followers’ feed! 



TIKTOK PAGES FOR INSPIRATION

∙ @travelandleisuremag

∙ @eatlivetraveldrink, @followmeaway

∙ @Ryanair

∙ @eos 

∙ @vacations, @visit, @beautifuldestinations

∙ @fathomlesslife

∙ @chooseyoursocial - for tips on ig and tiktok



RYANAIR

CTA to Brands “COMMENT FOR NO REASON”
6.6m views
35k comments!

https://docs.google.com/file/d/1X3PnVAVikVtbpH52jpLt5KRgX7_iNL0G/preview


RYANAIR



Q & A BERIL GUTIERREZ

bgutierrez@thepalmbeaches.com 

@thepalmbeaches

mailto:bgutierrez@thepalmbeaches.com

