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Forever Mighty is a position, 
an initiative and an ethic. 



What actions 
can residents 
and visitors take? 

FOREVER MIGHTY  

Utah Office 
Of Tourism

● Practice Responsible Travel

● Foster Pride in Places 

● Support the Local Economy  

● Celebrate Diversity  

● Encourage Well-prepared Visitation 



Productions
FOREVER MIGHTY



PRODUCTIONS

Long-form 
Video
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http://www.youtube.com/watch?v=Zs4h5mEAJJ8


Soundscape 
Reels

PRODUCTIONS

Caption: Home is where the hooves are, 
and we're just visitors. Give them room 
and treat them with care. 
@zionforeverproject #ForeverMighty

Utah Office 
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https://docs.google.com/file/d/1IjyQveoesrnhRGezYbCfRGdVfnqyrYK6/preview
https://www.instagram.com/zionforeverproject/
https://www.instagram.com/explore/tags/forevermighty/


Social-first series 
“Let’s Talk Utah”

PRODUCTIONS

Utah Office 
Of Tourism

https://docs.google.com/file/d/1wm3X_ruIuLgoiOD19QU_Pe6MKaDxEhj4/preview


Social Media
FOREVER MIGHTY



A New Hashtag 
#ForeverMighty

● Encourage user-generated content 
with a thoughtful caption + visual

● Host contests with a stewardship 
incentive

● Leverage Crowdriff to curate UGC

● Educate partners + require 
influencers to use hashtag

SOCIAL MEDIA
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A New Geotag 
Strategy

1. Leave geotags off social posts

2. Disclose general location in captions 
to spark curiosity in comments

3. Push travelers to DMs and resources 
on visitutah.com for more education

SOCIAL MEDIA
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Influencer + 
ambassador programs

● Leverage content creators through a 
Forever Mighty lens

● Vet partners based on:
○ Diverse
○ Vocal + articulate
○ Skilled creator

● Put itinerary build + content focus on 
content creator for more authenticity

SOCIAL MEDIA
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VisitUtah.com
FOREVER MIGHTY



Website 
Redesign

VISITUTAH.COM
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● Act like a local guide: high quality 
storytelling + helpful information

● Direct users toward a Forever Mighty 
educational hub

● Prioritize regional itinerary content, 
travel alerts, locally-staffed live chat 
and user-generated content
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VisitUtah.com/Forever



Editorial

Protecting Utah's Living Landscapes

“Visitors will encounter Utah’s cryptobiotic 
soils protecting the desert landscapes of 
Southern Utah, including throughout the 
Mighty 5 national parks.”

VISITUTAH.COM
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Editorial

How to Poop in the Outdoors

“It’s important that, before heading off on that 
multi-day backpack, river or rock climbing trip, 
you set aside your squeamishness and think 
about a responsible plan for when nature 
inevitably calls."

VISITUTAH.COM
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Thank you

Questions? Email me at mkinney@utah.gov

FOREVER MIGHTY
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https://docs.google.com/file/d/1ascq9KS_nmWdLCoROTECN6l0U_kXeivj/preview


Building Sustainable Content Strategies that 
drive the right visitation  

🔎SLOVENIA

Nina Colarić Cvirn
Slovenian Tourist Board

www.slovenia.info

Inspiring to go your own way.



SLOVENIA. 
in the HEART 

of EUROPE



THE KARST

4 distinct 
GEOGRAPHICAL 

worlds  
MEET

THE ONLY COUNTRY 
IN EUROPE, WHERE 

the 
ALPS

1
the 

MEDITERRANEAN

2

3
the 

PANNONIAN PLAIN 4
the 

KARST



5-STAR EXPERIENCES
destination for

Slovenia is

GREEN BOUTIQUE 

TOURISM VISION



THE SOCIAL MEDIA
OUR VISION & OUR WAY





Key trends followed by the STB in 
creating successful social media posts:

1.The use and design of high-end visuals
2. Slovenia's commitment to sustainability 

at the core of communication
3. Co-creating content with followers

4. Our way of storytelling
5. Revealing hidden corners

6. Collaborating with influencers



Slovenia Green
www.slovenia.info/en/stories/interactive-video-green-slovenia



Won several internationally renowned awards. 

http://www.youtube.com/watch?v=f6hbI6u8rms




SOCIAL MEDIA CAMPAIGNS
#IFEELSLOVENIA #MOJASLOVENIJA



TWO MILLIONS 
REASONS WHY WE 

FEEL SLOVENIA 
#IFEELSLOVENIA

https://youtu.be/9txaf4G3wL4 

https://youtu.be/9txaf4G3wL4




ENGAGING
AND BUILDING A 

RELATIONSHIP







AMBASSADORS



LUKA DONČIĆ
NBA Basketball player

La Vuelta winner, Olympics 
champion

PRIMOŽ ROGLIČ

TADEJ POGAČAR
Two times Le Tour winner





INNOVATIVE APPROACHES TO COMMUNICATION









STORIES INSTAGRAM & FACEBOOK
THE ART OF STORYTELLING ON @FEELSLOVENIA PLATFORMS





CROSS PROMOTION 

website www.slovenia.info and Social Media

http://www.slovenia.info/


LIVE 
COMMUNICATION

•Live videos of nature, cities, events 
and culinary experiences

•Showing real experiences and 
unretouched Slovenia

•Videos up to 45 minutes length
•Most engaged content according 

to analytics 





CROWDRIFF COLLECTOR

#WORLDBEEDAY



CROWDRIFF COLLECTOR

#TASTESLOVENIA



PHOTO COMPETITION 
„SLOVENIA OUTDOOR“ 

Crowdriff

ExhibitionCollectorCampaign visualCrowdriff uploader



Slovenia among the 
top destination to visit 

in 2022!

Lonely Planet #bestintravel

Slovenia has lately attracted a lot of 
attention from the global tourist 
media. This is mostly due to its 
sustainable orientation and 
top-level gastronomy, and its 
natural and cultural treasures and 
exceptional individuals.



Inspiring you to go your own way.

IT‘S NO LONGER ONLY 
ABOUT BEING SUSTAINABILE, 
BUT ABOUT LEARNING FROM

NATURE & PEOPLE

IT‘S NO LONGER ONLY 
ABOUT BEING SUSTAINABLE, 

IT‘S ALL ABOUT THE EXPERIENCE



HVALA.
Thank you. 

Thank you.
nina.colariccvirn@slovenia.info


















































