STRENGTHENING
DIGITAL BUSINESS
THROUGH AN
INTEGRATED AND
FULL-FUNNEL
APPROACH
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Optimization of the ecommerce channel by
improving visibility on search engines and
overall website usability

Increased investment effectiveness and
efficiency through consolidation of digital
business interaction data

Exploring mid-upper funnel and
drive-to-store opportunities to
counter media budget saturation for
inbound and pure performance
campaigns
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Defining the tech Launch of Refined strategy Launch of
roadmap performance-based through a data-driven upper-funnel
campaigns approach campaigns
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Annual Budget Definition of an Drive-to-Store UX testing and Action plan review
Forecast effective process Activations optimization
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KEY WINS

GOALS RESULTS

+ 200% Revenues

1 Optimization of the ecommerce channel =) +20% Sessions
by improving visibility on search engines 00°
and overall website usability +1 %

Conversion Rate

Increased investment effectiveness and o
2 efficiency through consolidation of digital =) +35%  DataAccuracy

business interaction data

Exploring mid-upper funnel and

3 drive-to-store opportunities to counter =) +]1009% |[ncrease in Brand Search Lift
media budget saturation for inbound and
pure performance campaigns
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