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NEW PRODUCT:
THE EKAR CASE
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GOALS

Launch of the new product (Ekar) in Europe
and the United States

Increase brand awareness and expand
into a new market segment: Gravel Cycling

Improve engagement and
visibility of creative contents
created for the launch
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OUR APPROACH
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Definition of USPs and Full-funnel launch with Lead collection and shopping
best practices for creative maximum coverage optimization based on new
materials targets
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Study of personas and Setting up new Enhancement of
matrix of contents audiences and ad hoc storytelling with
tracking ad-sequencing
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KEY WINS

GOALS RESULTS
>»12M Impressions
on Ekar Ads

1 Launch of the new product (Ekar) in Europe  mep
and the United States +50% Sessions

on the brand website YoY

+ 40% Brand Searches

2 Increase brand awareness and expand into ] >
- in the launch period vs annual average

a new market segment: Gravel Cycling

+1,3 M of Views

‘ on YouTube launch video

3 Improve engagement and visibility of
creative contents created for the launch x10 Time Viewed

on the YouTube brand channel vs previous period
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MORE?
LET'S TALK!
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via Carlo Leoni, 7
35139 Padova (ltaly)

&) (+39) 049 738 6284

info@store.is

www.store.is



