
What step should you take 
for your agent brand?
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Have you invested in 

print marketing? 

Do you have a 

website?

Have you syndicated 

your listings on 

property portals?

Does your website 

have content?

Are you promoting 

your website with 

email marketing?

Are you harnessing 

the power of social 

media?

Is your website 

receiving great 

traffic?

Cute Crawler

Print marketing holds value for your brand. 

Billboards, flyers, and brochures are all 

opportunities to get your name out there 

and promote your services. And with 

POPIA impacting how you market, print 

marketing has great appeal for real estate.

Baby Stepper


Your website is typically the destination 

for your leads. Invest in a website as a hub 

to showcase your listings, services, and 

area expertise.

No

No

No

No

No

No

No

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Passionate Pacer


Without content, you won’t be able to 

attract, engage, and convert clients. Add 

informative area profiles and news articles 

related to your services.

Able Ambler

With the single click of a button, you can 

automatically publish your listings on 

multiple property portals. Besides saving 

time and effort, you’ll build brand 

awareness on these high-traffic websites.

Mover and Shaker


Email remains a popular way to connect 

with your audience. Because they’ve 

personally signed up, they’re also more 

engaged. Target them using a 

combination of email promos, property 

alerts, and newsletters. Don’t forget to 

brand your emails to stand out in their 

inboxes.

Forward Marcher

With paid advertising on social media, you 

can build a presence on platforms your 

clients love to spend time on. Budget 

conscious? Organic social media posts are 

a free way to promote your agent brand 

and build an audience. Share listings and 

services but also your ties to the 

community. Get creative!

Smooth Strider

By applying SEO best practices and 

setting up your Google My Business 

profile, organic search traffic will earn your 

brand some recognition. To boost your 

efforts, you can also promote your website 

using a range of search engine 

advertising.

Giant Leaper

You’re on the right track, real estate 

rockstar! By embracing all of your 

channels, you can shine a spotlight on 

your unique agent brand.


