


Global display ad spend growth rate, including  social, will be 
twice as fast vs. overall digital growth in 2020





of marketing teams spend at one 
third or more of their marketing 
budget on social advertising

of advertisers spend the most on 
Facebook

of advertisers spend the most on 
Instagram



What percentage of your overall marketing 
budget is currently dedicated to social 

media advertising?

Do you feel your social media advertising 
and creative teams collaborate effectively 

in all stages of the marketing process?
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Say that their media advertising and 
creative teams will work together 
more closely in 2021
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Increase spending Decrease spending No change/Does not apply



of advertisers are interested in 
automating at least part of this 
process.

of advertisers say that their social 
advertising involve time consuming 
manual processes 



Yes — we automate this process sufficiently and successfully

Yes — we automate at least part of this process, but it needs improvement

No — but we are interested in automating at least part of this process

No — and we are not interested in automating any part of this process



Our social media advertising and creative teams will work together more closely

We will spend more on social media advertising in general than we did in 2020

We will expand our marketing team to better manage social media advertising

We will manage social media advertising in-house

Our marketing team’s KPIs will change

We will invest in more robust social media advertising tools



Head Brand Marketing & eCommerce, Major Global 
Athleisure Brand Director Brand Marketing, Major Global Denim Brand

Director Digital Marketing & Advertising, Major US 
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