Creating Topic
Clusters and
Pillar Pages



Why are topic
clusters important?












Adding more content to an outdated existing

site architecture can make it harder for
Google to find and rank your content.

SOURCE: PXHERE
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SEO is and marketers need to adapit.
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Late 2015

MS&“.

To remain a relevant and helpful search engine,
Google released a series of algorithm updates
over the past several years.



The first notable update, which really shook things up,
was Google’s "Hummingbird” algorithm update in 2013.

This update focused on parsing out phrases rather than focusing on specific search queries.

SOURCE: PIXABAY



The next major update
happened in 2015-
Google’'s RankBrain
algorithm update.




All this change brings opportunity
to be found by your ideal audience.

SOURCE: WIKIMEDIA
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Search engines are not your customers—humans are.

SOURCE: PEXELS



Here's how you can solve for both:
Create targeted clusters of relevant content
that each cover a specific topic in depth.



Pillar Page

A website page that covers a topic in depth and is
linked to a cluster of related content.



The Topic Cluster Model

© rilorpage @ @ @
@ Subtop?ic @ @
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Topic clusters rearrange
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How do you
create an effective
topic cluster?



Topic Cluster and
Pillar Page Overview
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Pro Tip:
When doing keyword research, identity a list of

keywords you could use to bring context to your
broad topic.



"The average first-page ranking will also
rank well for about a thousand other
relevant keywords."

AHREFS
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What are
negative
marketing
personas?



Topic Cluster and
Pillar Page Overview

What are
negative
marketing
personas?
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Topic Cluster and
Pillar Page Overview
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Pro Tip:
If you're looking for a place to start when identifying

subtopics, consider the questions your audience has
around the specific topic you chose to write about.



Topic Cluster and
Pillar Page Overview

What content What .are
does my negative
persona want? marketln%
personas”
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How do you
build a persona?



Google

inbound marketing personas Q

Al Images  News  Videos  Shopping  More Setings  Tools

About 3,660,000 results (0.43 seconds)

[rr———
The Ultimate Guide to Inbound Marketing Q P
Buyer refine your

marketing efforts. They streamline the sales
process. And they can even improve customer and
product support. 3pcreatrvegroup.com

Inbound Marketing Personas - SmartBug Media
https:/ i arketing-pe

© Aboutthisresutt M Feedback

Inbound Marketing Personas - SmartBug Media

i rketing-per -
The Ultimate Guide to Inbound Marketing Personas. Buyer personas refine your inbound
marketing efforts. They streamiine the sales process. And they can even improve customer and

product support.

People also ask

How many buyer personas should you create? v
What is a customer persona? v
How do you develop marketing personas? v
What should be included in a persona? v

Feedback




Featured snippet

Google
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inbound marketing personas Q

All Images News Videos Shopping More Settings Tools

About 3,660,000 results (0.43 seconds)

The Ultimate Guide to Inbound Marketing
Personas. Buyer personas refine your inbound
marketing efforts. They streamline the sales
process. And they can even improve customer and
product supporl. 3pcreativegroup.com

Inbound Marketing Personas - SmartBug Media
https:/fwww.smar i ing-p
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The Ultimate Guide to Inb. d M Buyer refine your

marketing efforts. They streamline the sales process. And they can even improve customer and
product support.

People also ask

How many buyer personas should you create? v
What is a customer persona? v
How do you develop marketing personas? v
What should be included in a persona? v

Feedback
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All Images News Videos Shopping More Settings Tools

About 3,660,000 results (0.43 seconds)

The Ultimate Guide to Inbound Marketing
Personas. Buyer personas refine your inbound
marketing efforts. They streamline the sales
process. And they can even improve customer and
product supporl. 3pcreativegroup.com

Inbound Marketing Personas - SmartBug Media
https:/fwww.smar i ing-p
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Inbound Marketing Personas - SmartBug Media
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The Ultimate Guide to Inb. d M Buyer refine your

marketing efforts. They streamline the sales process. And they can even improve customer and
product support.

People also ask

How many buyer personas should you create? v
What is a customer persona? v
How do you develop marketing personas? v
What should be included in a persona? v

Feedback




Not every subtopic you
have will be referenced
on your pillar page.



In the first 3 months after publishing their
pillar page and linking their topic cluster
together, SmartBug'’s pillar page received
over 4,800 views and 1,000 downloads.

SOURCE: SMARTBUG MEDIA



Examples of
commonly used

pillar page types



Common pillar page types:

Resource pillar page




Colgate’s Resource Pillar Page

Resource pillar page

Colgate

GUM DISEASE

[ oenion

[ signs & sympoms ] l Diagnosis H Prevention

[ Treatment H Related Condions

[ comptcanons | [ omer o svouecumotzese | [ reaturea roauces |

Definition

Gum disease Is an Inflammation of the gum line that can progress to affect the bone that surToUNGs and SUPPOrts your teeth. The three stages of qum disease —
from least dvanced perlodontltls.

Parent Primer: What Is Gum Disease and How Can It Affect

Your Child?

ease: Causes and Prevention

What Is Periodontal ?

Signs & Symptoms
(G disease can be plnles, s s mpartant to be aware of any o th fllowing symptoms:
« G i easny bieest e s ¥ ossing
e o e s
« Gumsthat recel or mave away fromthe tooth
« persistent bad beath or bad tste n mouth
B e et e o et
e S S ST

« Teeth that are overly sensitive to cold or hot temperatures.

5 Causes of Bleeding Gums You Should Know.

dontal (Gum).

Bleeding. 1d Othe ing Si f Gingivitis Common Warning Signs of Gingivitis

Do You Know the Signs of Gingi

Gum Disease Symptoms and What to Do About Them



Colgate’s Resource Pillar Page

Resource pillar page

Colgate

GUM DISEASE

l Definition H signs & sympoms ]

l Diagnosis H Prevention

[ Treatment H Related Condions

[ comptcations | [ otmr nta out cumpiesse | [ restnearroaues |

Definition

Gum disease Is an Inflammation of the gum line that can progress o affect the bone that SUITOUNGS aNd SUPPOFS your tes
from least fodonti d perlodontitls.

Parent Primer: What Is Gum Disease and How Can It Affect

Your Child?

What Is Periodontal

Signs & Symptoms
(G disease can be plnles, s s mpartant to be aware of any o th fllowing symptoms:
« G i easny bieest e s ¥ ossing
e o e s
« Gumsthat recel or mave away fromthe tooth
« persistent bad beath or bad tste n mouth
B e et e o et
e S S ST

« Teeth that are overly sensitive to cold or hot temperatures.

5 Causes of Bleeding Gums You Should Know

Bleeding G d Oth ing Signs of Gingivitis

Do You Know the Signs of Ging

eth. The three stages of gum disease —

d Prevention

ease: Causes an

dontal (Gum).

e

isease Symptoms and What to Do About Them

Subtopic

Colgate ORALCARE CENTER v ORALCAREPRODUCTS v BRIGHT SMILES, BRIGHT FUTURES v SPECIALOFFERS  BUY NOW

Colgate.com / Oral Care

7 Conditions / Gum i

Common Warning Signs Of
Gingivitis

el £ s

Ginglvitls, the first stage of qum disease, has several warning signs. By learning the
common symptoms, you can treat the condition right away to prevent It from causing
harm to your teeth and gums.

According to the American Dental comm
qingivitis Include:

. of

qums: are red, swollen and touch. Gums
take on these propertles because the toxins that plaque releases Irritates the gum
tissue. The toxins build up on the gumiine and are a leading cause of ginglvitis.

. fong:

for many peop!
Recessed gums reveal more of the teeth than healthy gums. Thus, teeth appear
longer than they did before development of gum disease.

- AP d gum: A pocket or between the
tooth and gum. More than one pocket In the mouth may exist. If food particles fall

GUM DISEASE
Definition

Gum disease Is an Inflammation of the gum
line that can progress to affect the bone
that surrounds and supports your teeth.
The three stages of gum disease — from
least to most severe — are gingivitls,
periodontitls and advanced perlodontitis.

signs & symptoms

Gum disease can be painless, so It Is
Important to be aware of any of the
following symptoms:

« swollen, red, tender or bleeding gums

« Gums that recede or move away from
the tooth

« persistent bad breath or bad taste In
mouth

- Looseteeth

« Visible pus surrounding the teeth and
qums

Related Conditions
Diabetes
Heart Disease

Plaque & Tartar

More Videos You May Like




Pro Tip:

If you have a lot of subtopics related to your broad
topic, let's say over 75, then consider only promoting
your top-performing content on your resource pillar

page.



Help Scout’s Resource Pillar Page

Resource pillar page

SEARCH ENGINE OPTIMIZATION

The great part about creating practical, useful content is that all of those
shares and links will help you start to naturally rank in search engines. And
as you know, organic search results are a great place for potential customers

to find you.

Google’s SEO Starter Guide
Beginner’s Guide to SEO

The Complete List of Link Building Tactics
The Periodic Table Of SEO Ranking Factors
SEO Copywriting Guide

Perfecting On-Page Optimiz:

Google's Ranking Factors

plifying SEO Guide

Moz
AJ Kohn

Ross Hudgens
Bill Slawski
Jon C:

Brian Dean

Google Keyword Tool

Moz Tools




Help Scout’s Resource Pillar Page

Resource pillar page

CONVERSION RATE OPTIMIZATION

When your website starts getting traffic, it's time to start doing something
with it.

The fact is, improving certain elements of your site can help you increase
leads and sales with the traffic that you already have.

The Conversion Rate Optimization Rulebook

50+ Awesome Posts on Conversion Rate Optimization
ase Studies on CRO

7 Usability Mistakes that Will Kill Your Sales

Which Color is Best for Conversion:

7 Pricing Mistakes that Can Seriously Stifle Sales

16 Fresh Pieces of Conversion Advice

Unbounce blog

Conversion Rate Experts
ConversionXL

Which Test Won?

Visual Website Optimizer blog

KISSmetrics Blog

Clicktale

CrazyEgg




Help Scout’s Resource Pillar Page

Resource pillar page

CONTENT MARKETING

The absolute best tactic for acquiring new customers as a cash-poor startup

is utilizing the power of content marketing. Although the buzz around this
term is at an all-time high, the results for those businesses that do it well
speak for themselves.

The 25 Principles that Power the Help Scout Blog

Rand Fishkin's Best Advice for Increasing Blog Traffic

How to Create a Content Marketing Strategy

Why Startups Need to Rise Above the Deluge of Crappy Content
Priceonomic’s Content Handbook

Hiten Shah's Content Marketing Playbook

Building a B2C2B Content Strategy

75 Inspiring Content Marketing Examples

Content Marketing Institute
HubSpot

The Content Strateg

BuzzSumo
Nuzzel

Canva




Help Scout’s Resource Pillar Page

Resource pillar page Subtopic

ECIENIINARKENING Buzzsum@ Solutions ~ Customers Pricing Blog Resources ~

The absolute best tactic for acquiring new customers as a cash-poor startup
is utilizing the power of content marketing. Although the buzz around this
term is at an all-time high, the results for those businesses that do it well
speak for themselves.

The 25 Principles that Power the Help Scout Blog

Analyze what content performs best for any

Rand Fishkin's Best Advice for Increasing Blog Traffic

R T S T, topic or competitor

Why Startups Need to Rise Above the Deluge of Crappy Content Find the key influencers to promote your content
Priceonomic’s Content Handboo

Hiten Shah's Content Marketing Playbook
Building a B2C2B Content Strategy

Enter a topic or domain to try out BuzzSumo (e.g. content marketir | Gi

75 Inspiring Content Marketin:
For example: Content Marketing, Cnn.com
Success

Copyblogger

Velocity Partners
Content Marketing Institute Brands Using BuzzSumo
HubSpot

The Content Strate

@Symanhc

@Fxpedia  Mwslop  HUbSPHE  YAHOO!

BuzzSumo

Nuzzel

Publishers Using BuzzSumo

Canva




Pro Tip:
If you decide to create a resource pillar page like this,

then you'll want to develop an outreach plan to let the
sources you include on the page know it exists.



Common pillar page types:

« Resource pillar page

* 10x content pillar page




o 90% of website visitors prefer to read
o lengthy content in the form of a PDF as
opposed to a website page.

SOURCE: HUBSPOT



It's to want to take




Take your email outreach to the next level Sign up for Mailshake

EMAIL OUTREACH
PLAYBOOK:

MASTER THE CRAFT OF SENDING
SALES EMAILS THAT CONVERT

5\

a mailshake

Email is a priceless cold sales tool. It's less intrusive, more efficient, and, according to data from
MarketingSherpa, more effective than a phone call.

COLD CALL EMAIL

2% 2X

of cold calls result higher ROI than
nan cold call,
appointment networking or

trade shows

Long story short: if you're not using cold outreach emails to generate leads for your business, you probably
should be. Of course, there's knowing you need to send outreach emails, and there's knowing how to send
effective outreach emails that actually convert.

IN THIS PLAYBOOK I'M GOING TO TAKE YOU THROUGH:

o Best practices for sending sales outreach emails.

o Examples of poor outreach emails and what we can learn from them.

o Examples of good (and great) outreach emails and what we can learn from them.

° How to boost open rates.

This 10x content
pillar page covers a
comprehensive
approach to email
outreach with
sectioned content.

SOURCE: MAILSHAKE



Mailshake generates a pop-up form and offers the
content as a packaged downloadable resource.

Take your email outreach to the next level Sign up for Mailshake

looking at what not to do. Let’s switch it up and take a look at a few examples of some stand-out outreach
emails.

HIGHLIGHT COMMON GROUND

Subject

Quick question Robbie Richards

Body > Load a Pre-Written Template
4 » FontSizes ~ Fomas B J/ E E E BE
IEYIE-E E L W A-A- O

Hey [First Name]!

: _El Increase the success of your cold emails eryour email address | RSO TN
. Download the Email Outreach Playbook for FREE

SOURCE: MAILSHAKE



In less than one year, this page has:

 Been viewed over 43,000 times.

SOURCE: MAILSHAKE



In less than one year, this page has:

« Been viewed over 43,000 times.

« Been shared on social media 398 times.

SOURCE: MAILSHAKE



In less than one year, this page has:

« Been viewed over 43,000 times.
« Been shared on social media 398 times.

e Attracted 372 inbound links.

SOURCE: MAILSHAKE




In less than one year, this page has:

« Been viewed over 43,000 times.
« Been shared on social media 398 times.
» Attracted 372 inbound links.

* Acquired 5,321 email opt-ins.

SOURCE: MAILSHAKE




In less than one year, this page has:

« Been viewed over 43,000 times.

* Been shared on social media 398 times.
» Attracted 372 inbound links.

* Acquired 5,321 email opt-ins.

» Acquired 402 customers.

SOURCE: MAILSHAKE



Common pillar page types:

« Resource pillar page
* 10x content pillar page

* Product or service pillar page




@ Locations : Boston SanFrancisco Portsmouth Q Search * We're Hiring! & Contact

VI ta I . WhatWeDo OurWork WhoWeAre Resources The Alley Blog Let’s Talk

Go ge Pay Per Chck Warkating Q

Images  Maps  More

YILEPC Setvicea

-t o

DIGITAL MARKETING

Pay-Per-Click (PPC) T .
Management Services Vital’s Service

Better performance. No nonsense. Pi I I a r P a g e

Overview

Vital helps clients manage their PPC campaigns towards their goals. From Google AdWords to
Facebook ads, we help our clients reach their buyers on the paid platforms that are most effective.
Over the years we've managed millions of dollars of PPC budget and we've learned what makes a
great relationship between a client and their PPC agency. We've built our PPC management
program based on what gets our clients the best results, while providing the ultimate level of

transparency.

Management Services Offered u

Our PPC management program covers the following ad platforms:



A pillar page can either be
a page on your website or
a blog post on your blog.



Pillar Page Site Architecture

10x content pillar page (blog post)

HubSpit Software v  Pricing  Resources v  Partners v About v

Customer Feedback
Strategy: The Only Guide

You'll Ever Need

How to gather, share, and i

Brian Halligan, CEO of HubSpot, was recently voted as a top CEO in America.

He's helped grow HubSpot from $0 to a publicly-traded company valued at almost $6.5 billion with over 56,500 customers
in more than 100 countries.

He's a best-selling author and was voted as a top CEO among leaders such as Elon Musk and Mark Zuckerberg. What's the
secret to his success? Brian explains it in six words:

“Feedback is the breakfast of champions.”

If we don’t know what's right, we can’t do more of it. If we don’t know what's wrong, we can't do less of it. Without customer
feedback, we are destined to fail.

If we don’t know how our customers' feel, what makes them tick, or where they are frustrated ... we will fail. The world's
leading CEOs agree:



Pillar Page Site Architecture

10x content pillar page (blog post) Product pillar page (website page)

HubSpit Software v  Pricing  Resources v  Partners v  About v HubSppt Software v Pricing  Resources v Partners v About v

Customer Feedback
Custo m e r Feed back Truly understand your customers and spot opportunities to make them happier

— so they stay with you longer.

Strategy: The Only Guide

You'll Ever Need

How to gather, share, and irr mer feedback that will skyrocket your busi r -
r customers succeed.

Stop letting the fear of losing customers

keep you up at night. Gz
Start collecting customer feedback to understand your customers
better — so you can grow better. SUBMISSIONS TEXT SUBMISSIONS
42% 8%
Get ademo

Brian Halligan, CEO of HubSpot, was recently voted as a top CEO in America. >

He's helped grow HubSpot from $0 to a publicly-traded company valued at almost $6.5 billion with over 56,500 customers
See how HubSpot's customer sarvice software can help you turn customers into

in more than 100 countries. NPS breakdown

promoters.

He's a best-selling author and was voted as a top CEO among leaders such as Elon Musk and Mark Zuckerberg. What's the B
secret to his success? Brian explains it in six words:

is the of ions.”

If we don’t know what's right, we can’t do more of it. If we don’t know what's wrong, we can't do less of it. Without customer
feedback, we are destined to fail.

If we don’t know how our customers' feel, what makes them tick, or where they are frustrated ... we will fail. The world's
leading CEOs agree:




How do you
create an effective
pillar page?



Let's cover how a company called Etuma
created their business’s first 10x content pillar page.

10x content pillar page Downloadable content offer

The CX Professional's Guide to Text Analysis

Text analysis is the process of deriving high-quality information from text.

DOWNLOAD WHITE PAPER THE
CX PROFESSIONAL’S
GUIDE TO
e SELECTING THE
o CORRECT METHOD
AND TOOL

FOR TEXT ANALYSIS

Terminology

analysisisan  Clarify nd thats why there isn't
rerminology (tho¢ everybody agrees upon).

etuma ©



There's more than one way
to create an effective topic
cluster and pillar page.



7 steps to creating a
10x content pillar page:

1. Identify a specific topic you
want to be known for and
rank for online.



Etuma’s topic cluster overview




Etuma’s topic cluster overview

SPECIFIC
TOPIC

TEXT
ANALYSIS

GUIDE




Pro Tip:
If you're going to take the time to create content
that educates your audience, make sure it connects

to, and supports, at least one of your products
or services.



7 steps to creating a
10x content pillar page:

1. Identify a specific topic you
want to be known for and
rank for online.

2. ldentify your topic cluster.



ldentify current owned media that's relevant to
the specific topic you're planning to write about.

Four pages of blog content Video content on YouTube

© EtumaBlog | textanalysis X

@ www.etuma.com

g RESOURCES ~ PRODUCTS ~ CUSTOMERS SALES PARTNERS ABOUTUS ~ BLOG LOGIN

etuma
How to Turn Your Customers' Open-Text

.
Comments Into Actions
4 Aug 18,2015 11:40:00 AM / by Matti Airas posted in Feedback Analysis, text analysis, enterprise insight process

0 Comments

PROBLEM

Open-text feedback volumes are growing 25-50% per year depending on the industry. This data could
be a valuable source of information for improving products, operations and strategy but somehow
most companies fail to implement a process and tools, which systematically turn this data into

decision-making information.

Read More —

| |

) 030/0:59

ETUMA feedback analysis




Brainstorm a list of
as many subtopics
as possible that
bring value to your
topic that have
yet to be published.



Etuma’s topic cluster overview

How do you

Text analysis '
solution @ categorize
requirements customer
comments?
SPECIFIC What ic
Correct text TEXT foodback
TOPIC analysis @ ANALYSIS @ tiit ac
method GUIDE vsic?
SUBTOPIC analysis®
Text analysis What arle |
categorization text analysis
systems reporting

requirements?



7 steps to creating a
10x content pillar page:

1. Identify a specific topic you
want to be known for and
rank for online.

2. ldentify your topic cluster.

3. Create blog posts for
needed subtopics.



Etuma needed content for their subtopic "text analysis
categorization systems,” so the created a blog post.

Recent

Popular

Categories

How to Create a
Customer Feedback

Taxonomy
posted at Mar 10, 2017

Six Customer Feedback

Taxonomy Requirements
posted at Mar 10, 2017

Four Methods for
Categorizing Customer
Feedback

posted at Mar 10

Do you really need to
analyze text?
posted at Mar 10

Five and a Half
eCommerce Loyalty
Factors

posted at Mar 9, 2017

Subscribe to Email Updates

How to Create a Customer Feedback
Taxonomy

4 Mar 10, 2017 4:26:09 PM / by Matti Airas ‘-

There are four ways to create the categorization system (Codeframe,
Taxonomy). But whatever way you choose, make sure that the system takes
into account both top-down (what the management wants to see) and
bottom-up (what the text makes possible) approaches. Well working
categorization system requires a couple of iterations and is a balance between
these two views.

Designing and implementing a uniform categorization system might seem like a daunting task but the
benefits are clear. Uniformly categorized customer comments have the power to transform your
organization.

1. Manually

This must be more of a top-down approach because humans can only handle about a dozen discrete
categories. This method as already stated in tip #3 is slow and it can also be expensive in higher
feedback volumes. It is more suitable for BtoB companies. It is important to notice that there will not
be whole world view: it will be difficult to detect weak signals. Also, trend analysis can be unreliable
because of inconsistency of human tabulation.

SOURCE: ETUMA

2. Do it yourself using text analysis modelling tool



7 steps to creating a
10x content pillar page:

1. Identify a specific topic you
want to be known for and
rank for online.

2. ldentify your topic cluster.

3. Create blog posts for
needed subtopics.

4. Repurpose your subtopic
content into a downloadable
content offer.



THE

CX PROFESSIONAL’S
GUIDE TO
SELECTING THE

CORRECT METHOD
AND TOOL
FOR TEXT ANALYSIS

etuma ©

Once you have all of the
content you need to
create your pillar page,
repurpose and expand
the subtopic content

into a downloadable
content offer.

SOURCE: ETUMA



7 steps to creating a
10x content pillar page:

1. Identify a specific topic you 5. Deconstruct your
want to be known for and downloadable content offer
rank for online. into a 10x content pillar page.

2. ldentify your topic cluster.

3. Create blog posts for
needed subtopics.

4. Repurpose your subtopic
content into a downloadable
content offer.




10x Content Pillar Page Layout Tips

eoce / @ cXProfessional's Guide to .. % | 4+

€ ) O @ | https://www.etuma.com/cx-professionals-guide-to-text-analysis E1 ¢ Q search

RESOURCES  PRODUCTS CUSTOMERS  SALES PARTNERS ABOUT US BLOG  LOGIN

The CX Professional's Guide to Text Analysis

Text analysis is the process of deriving high-quality information from text.

DOWNLOAD WHITE PAPER

First Name*

In this document you will learn:

© Whether you actually need a

solution in the first place

@ The solution requirements and

THE Last Name"
X PROFESS|

employee feedback GUIDE TO

© The different analysis methods

what works and what doesn't work

© How to evalute different vendors

options for analyzing customer and

SELECTING THE
CORRECT ME

Emalil

in relation to your needs and

requirements. Company®

Click the link to go directly to a specific step Term i nology

INTRO: What is feedback text analysis and why

ou just might need it Feedback text analysis Is a new Industry and that's why there sn't

2 well established terminology ithat everybody agrees upon)

STEP 1- Dafine the taxt analvsis solution

SOURCE: ETUMA



10x Content Pillar Page Layout Tips

L] LJ e CX Professional’s Guide to .. * | 4

1. Specific topic
referenced in page title

i) @ | https://www.etuma.com/cx-professionals-guide-to-text-analysis E1 ¢ Q search

RESOURCES  PRODUCTS CUSTOMERS  SALES PARTNERS ABOUT US BLOG  LOGIN

The CX Professional's Guide to Text Analysis

Text analysis is the process of deriving high-quality information from text.

DOWNLOAD WHITE PAPER

First Name*

In this document you will learn:

® Whether you actually need a

solution in the first place

@ The solution requirements and
THE Last Name®

options for analyzing customer and X PROFESSIC

employee feedback GUIDE TO

@ The different analysis methods:

what works and what doesn't work

SELECTING THE
CORRECT METHOD

AND TOOL Ema
@ How to evalute different vendors OR TEX
in relation to your needs and

requirements. Company®

Click the link to go directly to a specific step Term i nology

INTRO: What is feedback text analysis and why
you just might need it

Feedback text analysis is a new Industry and that's why there isn't

a2 well established terminology (that everybody agrees upon|
STFP 1- Dafina the text analvsis solution 24 pese }

SOURCE: ETUMA



10x Content Pillar Page Layout Tips

1. Specific topic ¥ :

. . ) @ | https://www.etuma.com/cx-professionals-guide-to-text-analysi E1 ¢ Q search
referenced |n page tltle ps: vww.etuma.com/cx-professionals-guide-to-text-analysis a

RESOURCES  PRODUCTS CUSTOMERS  SALES PARTNERS ABOUT US BLOG  LOGIN

2. Specific topic
referenced in URL

The CX Professional's Guide to Text Analysis

Text analysis is the process of deriving high-quality information from text.

DOWNLOAD WHITE PAPER

First Name*

In this document you will learn:

® Whether you actually need a
solution in the first place
@ The solution requirements and
THE Last Name®
X PROFESSIO
employee feedback GUIDE TO

options for analyzing customer and

SELECTING THE
CORRECT METHOD

@ The different analysis methods:
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STEP 2: Decide how to categorize customer comments (Signals)

You cannot analyze customer feedback without categorizing it. This categorization has to be done systematically, relevantly and
consistently. Your categorization system (Codeframe) needs to be uniform across the organization otherwise the text analysis results
cannot be used in top management reporting.

Signal categorization turns open-text into statistical information, which enables you to

@ Detect patterns (trends, weak signals);
@ Benchmark organizational units; and
@ Distribute the customer comments in real-time based on customer experience stakeholder roles.

Twelve criteria for choosing a verbatim analytics provider

But choosing the right text analysis solution Is easler said than done. It is hard to Justify the Investment with a meaningful ROI
calculation (what is the value of better Information?), and choosing the right solution ameng the many text analysis methods and
approaches can seem like a daunting task.

In his excellent blog post “12 Criterla for Choosing a Text/Soclal Analytics Provider”, Seth Grimes tries to make the vendor selection
process easler by creating a common-sense list of requirements and checkpoints. Because Seth’s list covers the requirements for all
Kinds of text analysls, | will try to paraphrase it from the point-of-view of open-ended customer and employee comment analysis
(verbatim analysls).

His advice-to keep a clear head and set realistic expectations-is great:

“Serne preliminary advice: Work back from your business goals. Determine what sorts of indicators, insights, and guidance you'll need.
No business is going to need 98.7% sentiment analysis accuracy in 48 languages across a dozen different business domains. Be
reasonable; stay away from over-detailed requirements checklists that rate options based on capabilities you'll never use. Create
search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
your situation - include proof-of-concept prototyping, if possible - to confirm whether each short-list option can transform data
relevant to your business into the outputs you need, with the performance characteristics and at a cost you expect.”

SOURCE: ETUMA
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search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
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relevant to your business into the outputs you need, with the performance characteristics and at a cost you expect.”
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But choosing the right text analysis solution Is easler said than done. It is hard to Justify the Investment with a meaningful ROI
calculation (what is the value of better Information?), and choosing the right solution ameng the many text analysis methods and
approaches can seem like a daunting task.

In his excellent blog post “12 Criterla for Choosing a Text/Soclal Analytics Provider”, Seth Grimes tries to make the vendor selection
process easler by creating a common-sense list of requirements and checkpoints. Because Seth’s list covers the requirements for all
Kinds of text analysls, | will try to paraphrase it from the point-of-view of open-ended customer and employee comment analysis
(verbatim analysls).

His advice-to keep a clear head and set realistic expectations-is great:
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No business is going to need 98.7% sentiment analysis accuracy in 48 languages across a dozen different business domains. Be
reasonable; stay away from over-detailed requirements checklists that rate options based on capabilities you'll never use. Create
search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
your situation - include proof-of-concept prototyping, if possible - to confirm whether each short-list option can transform data
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SOURCE: ETUMA



10x Content Pillar Page Layout Tips

7. Images with

STAFF
o Avg. NPScore

specific topic
referenced in
alt text

8. H2 tags for
sub-headers =

9. H3 tags for list items ==

—_—

53.92
Avg. Sentiment
0.5618
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You cannot analyze customer feedback without categorizing it. This categorization has to be done systematically, relevantly and
consistently. Your categorization system (Codeframe) needs to be uniform across the organization otherwise the text analysis results
cannot be used in top management reporting.

Signal categorization turns open-text into statistical information, which enables you to

@ Detect patterns (trends, weak signals);
@ Benchmark organizational units; and
@ Distribute the customer comments in real-time based on customer experience stakeholder roles.

Twelve criteria for choosing a verbatim analytics provider

But choosing the right text analysis solution Is easler said than done. It is hard to Justify the Investment with a meaningful ROI
calculation (what is the value of better Information?), and choosing the right solution ameng the many text analysis methods and
approaches can seem like a daunting task.

In his excellent blog post “12 Criterla for Choosing a Text/Soclal Analytics Provider”, Seth Grimes tries to make the vendor selection
process easler by creating a common-sense list of requirements and checkpoints. Because Seth’s list covers the requirements for all
Kinds of text analysls, | will try to paraphrase it from the point-of-view of open-ended customer and employee comment analysis
(verbatim analysls).

His advice-to keep a clear head and set realistic expectations-is great:

“Serne preliminary advice: Work back from your business goals. Determine what sorts of indicators, insights, and guidance you'll need.
No business is going to need 98.7% sentiment analysis accuracy in 48 languages across a dozen different business domains. Be
reasonable; stay away from over-detailed requirements checklists that rate options based on capabilities you'll never use. Create
search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
your situation - include proof-of-concept prototyping, if possible - to confirm whether each short-list option can transform data
relevant to your business into the outputs you need, with the performance characteristics and at a cost you expect.”
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You cannot analyze customer feedback without categorizing it. This categorization has to be done systematically, relevantly and
consistently. Your categorization system (Codeframe) needs to be uniform across the organization otherwise the text analysis results
cannot be used in top management reporting.
Signal categorization turns open-text into statistical information, which enables you to
@ Detect patterns (trends, weak signals);
@ Benchmark organizational units; and
@ Distribute the customer comments in real-time based on customer experience stakeholder roles.

Twelve criteria for choosing a verbatim analytics provider

But choosing the right text analysis solution Is easler said than done. It is hard to Justify the Investment with a meaningful ROI
calculation {what is the value of better Information?), and choosing the right solution ameng the many text analysis methods and
es can seem like a daunting task.

In his excellent blog P8st “12 Criterla for Choosing a Text/Soclal Analytics Provider”, Seth Grimes tries to make the vendor selection
process easler by creating a common-sense list of requirements and checkpoints. Because Seth’s list covers the requirements for all
Kinds of text analysis, | will try to paraphrase it from the point-of-view of open-ended customer and employee comment analysis

(verbatim analysls).
His advice-to keep a clear head and set reallstic expectations-Is great:

“Serne preliminary advice: Work back from your business goals. Determine what sorts of indicators, insights, and guidance you'll need.
No business is going to need 98.7% sentiment analysis accuracy in 48 languages across a dozen different business domains. Be
reasonable; stay away from over-detailed requirements checklists that rate options based on capabilities you'll never use. Create
search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
your situation - include proof-of-concept prototyping, if possible - to confirm whether each short-list option can transform data
relevant to your business into the outputs you need, with the performance characteristics and at a cost you expect.”
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You cannot analyze customer feedback without categorizing it. This categorization has to be done systematically, relevantly and
consistently. Your categorization system (Codeframe) needs to be uniform across the organization otherwise the text analysis results
cannot be used in top management reporting.

Signal categorization turns open-text into statistical information, which enables you to

@ Detect patterns (trends, weak signals);
@ Benchmark organizational units; and
@ Distribute the customer comments in real-time based on customer experience stakeholder roles.

Twelve criteria for choosing a verbatim analytics provider

But choosing the right text analysis solution Is easler said than done. It is hard to Justify the Investment with a meaningful ROI
calculation {what is the value of better Information?), and choosing the right solution ameng the many text analysis methods and
es can seem llke a daunting task.

In his excellent blog 8st “12 Criteria for Choosing a Text/Soclal Analytics Provider”, Seth Grimes tries to make the vendor selection
process easler by creating a common-sense list of requirements and checkpoints. Because Seth’s list covers the requirements for all
Kinds of text analysis, | will try to paraphrase it from the point-of-view of open-ended customer and employee comment analysis

/ (verbatim analysls).

His advice-to keep a clear head and set realistic expectations-is great:

“Serne preliminary advice: Work back from your business goals. Determine what sorts of indicators, insights, and guidance you'll need.
No business is going to need 98.7% sentiment analysis accuracy in 48 languages across a dozen different business domains. Be
reasonable; stay away from over-detailed requirements checklists that rate options based on capabilities you'll never use. Create
search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
your situation - include proof-of-concept prototyping, if possible - to confirm whether each short-list option can transform data
relevant to your business into the outputs you need, with the performance characteristics and at a cost you expect.”
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You cannot analyze customer feedback without categorizing it. This categorization has to be done systematically, relevantly and
consistently. Your categorization system (Codeframe) needs to be uniform across the organization otherwise the text analysis results
cannot be used in top management reporting.

Signal categorization turns open-text into statistical information, which enables you to

@ Detect patterns (trends, weak signals);
@ Benchmark organizational units; and
@ Distribute the customer comments in real-time based on customer experience stakeholder roles.

Twelve criteria for choosing a verbatim analytics provider

But choosing the right text analysis solution Is easler said than done. It is hard to Justify the Investment with a meaningful ROI
calculation {what is the value of better Information?), and choosing the right solution ameng the many text analysis methods and
es can seem llke a daunting task.

In his excellent blog 8st “12 Criteria for Choosing a Text/Soclal Analytics Provider”, Seth Grimes tries to make the vendor selection
process easler by creating a common-sense list of requirements and checkpoints. Because Seth’s list covers the requirements for all
Kinds of text analysis, | will try to paraphrase it from the point-of-view of open-ended customer and employee comment analysis

/ (verbatim analysls).

His advice-to keep a clear head and set realistic expectations-is great:

“Serne preliminary advice: Work back from your business goals. Determine what sorts of indicators, insights, and guidance you'll need.
No business is going to need 98.7% sentiment analysis accuracy in 48 languages across a dozen different business domains. Be
reasonable; stay away from over-detailed requirements checklists that rate options based on capabilities you'll never use. Create
search criteria that separate the essentials from the nice-to-haves and leave off the don't-needs. Then design an evaluation that suits
your situation - include proof-of-concept prototyping, if possible - to confirm whether each short-list option can transform data
relevant to your business into the outputs you need, with the performance characteristics and at a cost you expect.”
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9. Links to relevant
internal resources

13. Back-to-top button

SOURCE: ETUMA



Pro Tip:
If you want to make it easy for people to access your

packaged downloadable content offer, then consider
inserting a pop-up form on your pillar page.



o The average top-performing pop-up forms
o convert at 9.28%, with some instances as
high as 50.2%.

SOURCE: SUMO



7 steps to creating a

10x content pillar page:

1.

Identify a specific topic you
want to be known for and
rank for online.

. Identify your topic cluster.

. Create blog posts for

needed subtopics.

Repurpose your subtopic
content into a downloadable
content offer.

5. Deconstruct your

downloadable content offer
into a 10x content pillar page.

. Link your relevant owned

media to your 10x content
pillar page.



Text analysis generic or even industry specific Codeframe might not fulfill your granularity and reporting
requirements. Make sure that either the vendor provides modifications to the Codeframe as a service or
they give you an easy-to-use tool which you can use to tune the Topics.

Getting a lot of unstructured feedback from customers or employees? Looking for a way to analyze them?
No worries, we wrote a "Guide for selecting the right method and tool for feedback analysis". Read it and
you will be able to select the correct solution for your needs.

Topics: Feedback Analysis, feedback categorization, text analysis methods

Written by Matti Airas

My passion is to figure out how to turn open-text feedback into well structured usable information.

SOURCE: ETUMA



7 steps to creating a
10x content pillar page:

1.

Identify a specific topic you
want to be known for and
rank for online.

. Identify your topic cluster.

. Create blog posts for

needed subtopics.

Repurpose your subtopic
content into a downloadable
content offer.

5. Deconstruct your

downloadable content offer
into a 10x content pillar page.

. Link your relevant owned

media to your 10x content
pillar page.

. Create a conversion path

for people to access your
10x content pillar page.
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ETUMA EXPLAINED
WHITE PAPERS

FINNAIR
DEMO

LIST OF BLOG POSTS

@ m If you have one or more

’ ’ of these problems...
@ Lots of feedback
[

© Siloed feedback analysis
@ Difficulties in monitoring customer journey
@ Knowing what to fix first

8"' @ Finding evidence for known problems

..you should contact us.

Having problems finding the optimum feedback text analysis solution?

CX PROFESSIONALS GUIDE TO TEXT ANALYSIS

Consider calling out
your pillar page in
the top navigation.

SOURCE: MAILSHAKE



e t U m a g RESOURCES ~ PRODUCTS ~ CUSTOMERS SALES PARTNERS ABOUTUS ~ BLOG LOGIN

FINNAIR [A:Era betsson <,: j VEIKKA'SS

@ m If you have one or more
’ ’ of these problems...
®

© Lots of feedback
n @ Siloed feedback analysis
@ Difficulties in monitoring customer journey
@ Knowing what to fix first

®@ Finding evidence for known problems

..you should contact us.

Having problems finding the optimum feedback text analysis solution?

CX PROFESSIONALS GUIDE TO TEXT ANALYSIS

Another place to
consider is the top of
your homepage with
a call-to-action.
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7 steps to creating a
10x content pillar page:

1.

Identify a specific topic you
want to be known for and
rank for online.

. Identify your topic cluster.

. Create blog posts for

needed subtopics.

Repurpose your subtopic
content into a downloadable
content offer.

5. Deconstruct your

downloadable content offer
into a 10x content pillar page.

. Link your relevant owned

media to your 10x content
pillar page.

. Create a conversion path

for people to access your
10x content pillar page.



"We are receiving about 4x leads (if you
measure by quality) compared to before the

text analysis pillar page.”

MATTI AIRAS

Etuma



Consider deconstructing your current awareness- or
consideration-stage offers into 10x content pillar pages.

Downloadable content offer 10x content pillar page

LEARN HOW TO BUILD A DIY TRUCK
CAMPER [TUTORIAL]

JUSTIN + ARIELE CHAMPION =
138 s




Converted landing page into

Traditional landi
raditional landing a 10x content pillar page

page for guide
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In 4 months our non-paid, organic traffic
coming from search engines increased 329%.



How to optimize
and grow your pillar
pages over time



Your pillar pages should always be under construction.

SOURCE: PIXNIO



Download eBook: The Encryption Guide

T Townsend

SECURITY

PRODUCTS SOLUTIONS RESOURCES DEVELOPERS

YOUR DATA. PROTECTED.

Security Solutions for the Enterprise.

ENTERPRISE

WORKS WITH YOUR TECHNOLOGY STACK

amazon
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T Townsend

PRODUCTS SOLUTIONS RESOURCES DEVELOPERS PARTNERS SUPPORT | GET STARTED

THE DEFINITIVE GUIDE TO ENCRYPTION
KEY MANAGEMENT FUNDAMENTALS

BED
WHAT IS ENCRYPTION KEY MANAGEMENT?

The Townsend team's goal was
to become thought leaders on
"encryption key management.”

Introduction to Encryption & Key Management

SOURCE: TOWNSEND SECURITY




Townsend inserted links to
their pillar page by:

Thoughtfully answering questions on Quora.




Townsend inserted links to
their pillar page by:

« Thoughtfully answering questions on Quora.

« Adding insights to other websites by visiting their blogs
and commenting on relevant blog posts.




Townsend inserted links to
their pillar page by:

« Thoughtfully answering questions on Quora.

« Adding insights to other websites by visiting their blogs
and commenting on relevant blog posts.

» Contributing thought leadership guest blog posts on
other websites that shared a similar audience.



In summary: A rose is a rose is a rose.
However, a Key Management Service is NOT a Key Management System.

When discussing encryption key management care must be taken to understand the
meaning of KMS. It can be quite different depending on the context. | hope this blog

helps clarify the language and issues around key management. S i n Ce TO W n S e n d h a d b e e n

Patrick

e blogging on encryption
The Dofintive Gulde to Encrypton key management for years,
Key Management Fundamentals .
it was easy for them to

identity a topic cluster.

Download Now p

0 Comments Click here to read/write comments

Topics: Encryption Key Management

SOURCE: TOWNSEND SECURITY



Let’s review 3 ways to improve the
on-page experience of your pillar pages.

Offer various forms of media per section for the
reader to engage with.




Key Management System Flowchart

click on the numbers to learn more about each step

X

Q ﬁ Tihe database KM
(may)icache the N
! DEKSN CA

temporary.
Secure memory.

—
5
Legend
A = Application DEK = data encryption key KM =Key Manager
CA = certificate authority Fi = File System St = Storage
DB = database KEK = key encryption key KM Api = key management api
------ = logical separation

@ This is an interactive graphic, click on the numbers above to learn more about each step

Townsend turned their images into
interactive infographics with pop-up text using HTMLS.

SOURCE: TOWNSEND SECURITY



How Long Would It Take to Run
Every Possible Combination of a 256-bit AES Key

Here is the total possible
combinations for 256-bit
AES keys:

The fastest super
computer, however,
can only process this
many operations per
second:

It would take about this
many years to run
through every possible
combination of an
256-bit AES key:

The sun will enter it’s Red
Giant phase, expanding in
size to engulf Mercury,
Venus, and possibly Earth
in about this many years:

Hackers Don't Break Encryption, They Find Your Keys

Townsend repurposed various
data points into

SOURCE: TOWNSEND SECURITY



Introduction to Encryption & Key Management

— TAI a .nnand

atll 2

Townsend repurposed content on the page
Into a

SOURCE: TOWNSEND SECURITY



Let’s review 3 ways to improve the
on-page experience of your pillar pages.

« Offer various forms of media per section for the
reader to engage with.

« Sprinkle in relevant content offers that progress your
buyer personas through their buyer’s journey.



Townsend offered additional content offers throughout the
page based on relevancy, like an ebook or a whitepaper.

How an Encryption Key Manager is Validated

Every data securfty product avallable makes claams as to superior functicnallty or data protecton. But when
protecting sensitive data, organizations need to have assurance that a product’s stated security clam Is valid. This Is
certainly true when It comes to an encryption key manager. To address this, NIST has devised a system to vaiidate
cryptographic modules and ensure that they comply with FIPS 140-2 standards. Here are the steps an encryption key
manager vendor must to take to show full compance:

1 First they will COntract with an accrecied laoratory, who has successfully undergone the National Vowntary
Laboratory Accreditation Program (NVLAF), to conduct “adequate testing and validation of the cryptographic

module and fs underlying algorithms against " 10 look for
such as poor design or weak aigorithms.”

2 Next. the will conduct the Cryptographic Agorithm Validation Program (CAVP). With this.
testing, they will provide "Validation testing of FIPS-appi and algorithms

and their navidual components.”

3.Once that testing Is complete and the key manager has meet all standards, the Iab will then move on to the
Cryptographic Module Vakdation Program (CMVF) testing. The “laboratonies use the Derlved Test Requirements
(DTR), Implementation Gudance (1G) and applicable CMVP programmatic guidance 1o test cryptographic
modules against the applicable standards.”

4. Finally, once the encryption key manager has been shown to meet all FIPS 140-2 standards, the independent
Iab issues the FIPS 140-2 Vaiidation Centificate and the cryptographic moduse Is placed on the FIPS 140-1 and
FIPS 140-2 Vendor List

Logical Access Security
Encryption &

The next arena In WiKCh you can protect your encryption keys Is by logically separating the Key Management
aifrerent cryptographic companents housIng the Keys from the rest of the larger network
‘There are three main tems to consider.

« Interfaces: in FIPs
logical Interfaces:
© Level1and 2: the "logical Interface{s) used for the Input and output of plaintext
keys, key data, ana

CSPs may be shared physically and logically with other poris and Interfaces of the
cryptographic module”

© Level 3 and 4: "the logical Interfaces used for the Input and output of plaintext
cryptographic key components, authentication data, and CSPs shall be logically separated from all other
Interfaces using a trusted patn”

« DEK from encrypted data: In level 1 environments, where the encryption key manager Is not in a physically
separated HSM, the DEK(s} should be logically separated from the data that is encrypted. This effectively keeps the
DEK(s) from being used to decrypt the data In case unauthorized users gai access to the sensitve material

« KEK from DEK: Within the encryption key manager, the KEK(s) shousd be logically separated from the DEK(s). This
ensures that though the database DEKS be compromesed, they wil be rendered unusable because the KEK Is in a
logically separate location from the DEKS

40-2, Section 4.2, 1t gives this Criteria for needing to separate

ENCRYPTION KEY MANAGEMENT IN
MEETING COMPLIANCE

PCI DSS

nt card maustry Data Secunty Standard
» Security hd DSS) Is a widely accepted set of requiations
Standards Council intended to secure crean, debit and cash card
transactions and cardholder data. PCI DSS
requires that merchants protect sensitve
caranolder Information from I0ss and use good securty practices to detect and protect
against security breaches.

In Section 3.5 of PCI DSS, organzations that process, store, or ransmit carcholder data
SNousd, "GoCuMENt and IMplement Procaaures to Protect keys Used 1o secure stored
caranolder gata aganst disciosure and misuse.” This Includes:

« maintaining "a documentad description of the cryptographic architecture” used to
protect the data
restricting "access 10 CrypIographic keys 1o the fewest number of custodians necessary”
store encryption keys “In one {or more) of the following forms at all times:™

© encryptthe data encrypton key with a key encryption key

© within a secure cryptographic device

Likewise, Section 3.6 requires that you “fully document and implement all key management processes and procedures
for cryptographic keys used for encryption of cardncider data” This Includes securely.

generating cryptographically strong encryption keys
secure distibution of keys

secure storage of keys.

establishment of crypiopenads for all keys

retiring and destroying the keys

HIPAA HITECH

T th Insurance Portabaty and Accountability Act (HIPAA) and the
on Technolagy for Economic and C Health (HITECH)
both seek greater adoption and meaningful se of health Information

technology. Botn aiso lay out guidelines and requiations for proper data

security around Electronic Protected Healtn Information (ePH). Compliance
with the HIPAA Security Rules and HIPAA Privacy Rules for ePHI requires the use of secunty technologies and best
practices to demonstrate strong efforts towards Complying With this federal regulation.

SOURCE: TOWNSEND SECURITY



Find a way to keep

people coming back
to your content.

Continue to educate or
entertain them (or both). If you
don't, someone else will.



10 months after publishing and promoting their 10x content pillar
page, Townsend's organic search engine traffic increased over 150%.

Visits

oRs
Jan 2011 Nov 2011 Sep 2012 Jul 2013 May 2014 Mar 2015 Jan 2016 Nov 2016 Sep 2017

SOURCE: TOWNSEND SECURITY



o 63% of people who visited the encryption
o key management pillar page decided to
download the content and take it with them.

SOURCE: TOWNSEND SECURITY



Google

encryption key management Q

Q Al B News [JVideos [ Images < Shopping : More Settings  Tools

About 69,200,000 results (0.39 seconds)

Introducing Slack EKM | Enterprise Key Management | slack.com
www.slack.com/ ¥

Get complete visibility and control over your data in Slack using your own encryption keys. Peace of
mind without disrupting your organization. Contact sales today to learn more.

Key Management Solution | Single, Central Platform

www.gemalto.com/ v

Simplify key mgmt. & maximize key security from electronic & physical attacks. IAM Solutions. DPaaS.
loT Security. Multiple Key Types. Heterogeneous Key Mgmt.

Database Encryption - File Encryption Solutions - Full Encryption Portfolio - Tokenization Solutions

The Definitive Guide to Encryption Key Management Fundamentals
https://info.townsendsecurity.com/definitive-guide-to-encryption-key-management-fu... v
Encryption key management is administering the full lifecycle of cryptographic keys and protecting
them from loss or misuse. The lifecycle includes: generating, ...

How Encryption Key ... - Segregated Roles in Key ... - The Domains to Secure ...

What is encryption key management? - Definition from Whatls.com
https://searchdatabackup.techtarget.com/definition/encryption-key-management v

This definition explains the meaning of encryption key management and how the process protects,
stores, backs up and organizes encryption keys.




GOOgle encryption key Q

Q Al (&) Images QO Shopping & News [ Videos i More Settings  Tools

About 80,200,000 results (0.62 seconds)

An encryption key is a random string of bits created
explicitly for scrambling and unscrambling data.

Encryption keys are designed with algorithms P
intended to ensure that every key is unpredictable and

unique. The longer the key built in this manner, the

harder it is to crack the encryption code.

What is an Encryption Key? - Definition from Techopedia
https://www.techopedi 2540 yption-key

© Aboutthisresult @ Feedback
About encryption keys - IBM
https://www.ibm.com/support/.../en/.../top_tscom_reuse_encryptoview_keys.html v

The encryption keys that are used to encrypt data are described. An encryption key is typically a
random string of bits generated specifically to scramble and ...

What is an Encryption Key? - Definition from Techopedia

https://www. ition/2540 yption-key v
An encryption key is a random string of bits created explicitly for scrambling and unscrambling data.
yp! keys are designed with i intended to ensure that every key is unpredictable and

unique. The longer the key built in this manner, the harder it is to crack the encryption code.

People also ask

Where do you find the encryption key? v
How do | make an encryption key? v
Which key is used for encryption? v
Is an encryption key the same as a password? v
Feedback

The Definitive Guide to Encryption Key Management Fundamentals

https://info. guide-t yption-key fu... v

Encryption key management is administering the full lifecycle of cryptographic keys and protecting
them from loss or misuse. The lifecycle includes: generating, ...




"The average first-page ranking will also
rank well for about a thousand other
relevant keywords."

AHREFS



Let’s review 3 ways to improve the
on-page experience of your pillar pages.

« Offer various forms of media per section for the
reader to engage with.

» Sprinkle in relevant content offers that progress your
buyer personas through their buyer’s journey.

* Insert a heatmap on your pillar page to better
understand performance and optimization next steps.
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and make the right changes.
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Here's a screenshot of Townsend'’s
heatmap at the top of their pillar page.




The call-to-action for the guide % of the way
down the page led to the most conversions.




Google

sql server encryption Q

Q Al [ Videos [JImages @ News O Shopping i More Settings  Tools

About 20,000,000 results (0.43 seconds)

When you i SQL Server Transp Data
Encryption (TDE) the encryption of the is

by SQL Server itself. The EKM Provider protects the symmetric
encryption key used by TDE, but encryption (usually AES) is
performed by SQL Server using Microsoft encryption libraries.

The Definitive Guide to SQL Server Encryptlon and Key Management
r-encryption-ke

atrest standard key function
@ Aboutthisresult M Faadback

SQL Server Encryption - SQL Server | Mlcmsoﬂ Docs
microsoft.com/ yption +

May 14, 2017 - You can use in SQL Server for data, and stored

The following topics contain more information about ...

Transparent Data Encryption - SQL Server and Database ... - Securing SQL Server

Tmnsparenl Data Encryptlon (T DE) - SQL Server | Mlcrosoﬂ Docs

microsoft ption ~
May 8, 2019 - Transparent Data Encryption and the tempdb System Database. The tempdb system
database will be encrypted if any other database on the instance of SQL Server is encrypted by using
TDE. This might have a performance effect for unencrypted databases on the same instance of SQL
Server.
About TDE - Using Data ... - C Data...

SQL Server and Database Encryptlon Keys (Dahbase Englne) SQL
https://docs.microsoft.comy/.../sqll... yp ql v
Mar 13, 2017 - SQL Server uses encryption keys to help secure data, credentials, “and connoction
information that s stored in a server database. SQL Server ..

Applications for SQL Server ... - Managing SQL Server and ...

3

5 Flavors of Microsoft SQL Data Encryption | Thrive Networks

Jan 18, 2018 - 5 Flavors of Microsoft SQL Data Encryption. SSL Transport Encryption. SSL (Secure
Socket Layer) is a common encryption protocol used to encrypt data between network endpoints.
Transparent Data Encryption (TDE) While SSL encrypts data in motion on the network, TDE encrypts
data at rest. Backup Encryption. Column/Cell- ..

People also ask

What type of encryption does SQL Server use? v
Is SQL database encrypted? v
Does SQL Server support encryption? v
Are databases encrypted? v
Feedback

The Definitive Guide to SQL Server Encryptmn and Key Management

When you implement SQL Server Data (rnE) the of the database
is performed by SQL Server itself. The EKM Provider protects the symmetric encryption key used by
TDE, but encryption (usually AES) is performed by SQL Server using Microsoft encryption libraries.

Currently Townsend'’s pillar
page on "SQL server
encryption” ranks at the fifth
position on Google and claims
the image featured snippet.



Thank you!



