
Creating Topic 
Clusters and  
Pillar Pages



Why are topic 
clusters important?



"I struggle to measure the 
ROI of the content I create."
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"I struggle to measure the 
ROI of the content I create."

"We know the content we’re creating 
provides value, but we still don’t 
seem to rank high on Google for our 
target keywords."

"I’ve done my keyword 
research. Now what?"



Adding more content to an outdated existing            
site architecture can make it harder for                     
Google to find and rank your content. 

SOURCE: PXHERE



SEO is evolving, and marketers need to adapt.
SOURCE: WIKIMEDIA



To remain a relevant and helpful search engine, 
Google released a series of algorithm updates 

over the past several years. 



The first notable update, which really shook things up, 
was Google’s "Hummingbird” algorithm update in 2013. 

This update focused on parsing out phrases rather than focusing on specific search queries. 

SOURCE: PIXABAY



The next major update 
happened in 2015—
Google’s RankBrain
algorithm update.

SOURCE: PIXABAY



All this change brings opportunity 
to be found by your ideal audience. 

SOURCE: WIKIMEDIA



Search engines are not your customers—humans are.
SOURCE: PEXELS



Here’s how you can solve for both: 
Create targeted clusters of relevant content 
that each cover a specific topic in depth. 



Pillar Page
A website page that covers a topic in depth and is 
linked to a cluster of related content. 



Pillar page

Subtopic

Hyperlink

The Topic Cluster Model

SOURCE: HUBSPOT RESEARCH



Topic clusters rearrange 
site architecture to clusters 
of related content that link 

to a central pillar page.

SOURCE: HUBSPOT RESEARCH



How do you 
create an effective 
topic cluster?
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Pro Tip:
When doing keyword research, identify a list of 
keywords you could use to bring context to your 
broad topic.



”The average first-page ranking will also 
rank well for about a thousand other 
relevant keywords."

AHREFS
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Pro Tip:
If you’re looking for a place to start when identifying 
subtopics, consider the questions your audience has 
around the specific topic you chose to write about.
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Featured snippet



Featured snippet

#1 Google listing



Not every subtopic you 
have will be referenced   
on your pillar page.



In the first 3 months after publishing their 
pillar page and linking their topic cluster 
together, SmartBug’s pillar page received 
over 4,800 views and 1,000 downloads.  

3 
months

SOURCE: SMARTBUG MEDIA



Examples of 
commonly used 
pillar page types



Common pillar page types:

• Resource pillar page



Colgate’s Resource Pillar Page
Resource pillar page



Colgate’s Resource Pillar Page
Resource pillar page Subtopic



Pro Tip:
If you have a lot of subtopics related to your broad 
topic, let’s say over 75, then consider only promoting 
your top-performing content on your resource pillar 
page. 



Help Scout’s Resource Pillar Page
Resource pillar page



Help Scout’s Resource Pillar Page
Resource pillar page



Help Scout’s Resource Pillar Page
Resource pillar page



Help Scout’s Resource Pillar Page
Resource pillar page Subtopic



Pro Tip:
If you decide to create a resource pillar page like this, 
then you’ll want to develop an outreach plan to let the 
sources you include on the page know it exists. 



Common pillar page types:

• Resource pillar page

• 10x content pillar page



90% of website visitors prefer to read 
lengthy content in the form of a PDF as 
opposed to a website page. 90%

SOURCE: HUBSPOT



It’s human nature to want to take 
something with you if you find value in it. 

SOURCE: PEXELS



SOURCE: MAILSHAKE

This 10x content 
pillar page covers a 
comprehensive 
approach to email 
outreach with 
sectioned content. 



Mailshake generates a pop-up form and offers the 
content as a packaged downloadable resource.

SOURCE: MAILSHAKE



In less than one year, this page has:

• Been viewed over 43,000 times.

SOURCE: MAILSHAKE



In less than one year, this page has:

• Been viewed over 43,000 times.

• Been shared on social media 398 times.

SOURCE: MAILSHAKE



In less than one year, this page has:

• Been viewed over 43,000 times.
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In less than one year, this page has:

• Been viewed over 43,000 times.

• Been shared on social media 398 times.
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SOURCE: MAILSHAKE



In less than one year, this page has:

• Been viewed over 43,000 times.

• Been shared on social media 398 times.

• Attracted 372 inbound links.

• Acquired 5,321 email opt-ins.

• Acquired 402 customers. 

SOURCE: MAILSHAKE



Common pillar page types:

• Resource pillar page

• 10x content pillar page

• Product or service pillar page 



Vital’s Service 
Pillar Page



A pillar page can either be 
a page on your website or 
a blog post on your blog.



Pillar Page Site Architecture
10x content pillar page (blog post)



Pillar Page Site Architecture
10x content pillar page (blog post) Product pillar page (website page)



How do you 
create an effective 
pillar page?



10x content pillar page Downloadable content offer

Let’s cover how a company called Etuma
created their business’s first 10x content pillar page. 



There’s more than one way
to create an effective topic 
cluster and pillar page.



1. Identify a specific topic you 
want to be known for and 
rank for online.

7 steps to creating a 
10x content pillar page:
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Pro Tip:
If you’re going to take the time to create content 
that educates your audience, make sure it connects 
to, and supports, at least one of your products          
or services.



1. Identify a specific topic you 
want to be known for and 
rank for online.

2. Identify your topic cluster.

7 steps to creating a 
10x content pillar page:



Four pages of blog content Video content on YouTube

Identify current owned media that’s relevant to 
the specific topic you’re planning to write about. 



SOURCE: PIXABAY

Brainstorm a list of  
as many subtopics   
as possible that   
bring value to your 
topic that have     
yet to be published.
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Etuma’s topic cluster overview

TEXT
ANALYSIS

GUIDE

How do you 
categorize 
customer 
comments?

What are 
text analysis 
reporting 
requirements?

What is 
feedback 
text 
analysis?

Text analysis 
categorization 

systems

Text analysis    
solution  

requirements

Correct text 
analysis
method

SUBTOPIC



1. Identify a specific topic you 
want to be known for and 
rank for online.

2. Identify your topic cluster.

3. Create blog posts for   
needed subtopics.

7 steps to creating a 
10x content pillar page:



Etuma needed content for their subtopic ”text analysis 
categorization systems,” so the created a blog post. 

SOURCE: ETUMA



1. Identify a specific topic you 
want to be known for and 
rank for online.

2. Identify your topic cluster.

3. Create blog posts for   
needed subtopics.

4. Repurpose your subtopic 
content into a downloadable 
content offer.

7 steps to creating a 
10x content pillar page:



Once you have all of the 
content you need to 
create your pillar page, 
repurpose and expand 
the subtopic content    
into a downloadable 
content offer.

SOURCE: ETUMA



1. Identify a specific topic you 
want to be known for and 
rank for online.

2. Identify your topic cluster.

3. Create blog posts for   
needed subtopics.

4. Repurpose your subtopic 
content into a downloadable 
content offer.

5. Deconstruct your 
downloadable content offer 
into a 10x content pillar page.

7 steps to creating a 
10x content pillar page:



10x Content Pillar Page Layout Tips 

SOURCE: ETUMA



SOURCE: ETUMA

1. Specific topic
referenced in page title

10x Content Pillar Page Layout Tips 



SOURCE: ETUMA

2. Specific topic
referenced in URL

1. Specific topic
referenced in page title

10x Content Pillar Page Layout Tips 



SOURCE: ETUMA

3. Specific  topic 
referenced in H1 tag

2. Specific topic
referenced in URL

1. Specific topic
referenced in page title

10x Content Pillar Page Layout Tips 



SOURCE: ETUMA

4. Conversion-focused 
landing page elements

3. Specific  topic 
referenced in H1 tag

2. Specific topic
referenced in URL

1. Specific topic
referenced in page title

10x Content Pillar Page Layout Tips 



SOURCE: ETUMA

4. Conversion-focused 
landing page elements

5. Anchor-linked 
table of contents

3. Core topic 
referenced in H1 tag

2. Core topic 
referenced in URL

1. Core topic 
referenced in page title

3. Specific  topic 
referenced in H1 tag

2. Specific topic
referenced in URL

1. Specific topic
referenced in page title

10x Content Pillar Page Layout Tips 



SOURCE: ETUMA

4. Conversion-focused 
landing page elements

5. Anchor-linked 
table of contents

3. Core topic 
referenced in H1 tag

2. Core topic 
referenced in URL

6. Website
navigation

1. Core topic 
referenced in page title

3. Specific  topic 
referenced in H1 tag

2. Specific topic
referenced in URL

1. Specific topic
referenced in page title

10x Content Pillar Page Layout Tips 



SOURCE: ETUMA

7. Images with 
specific topic 
referenced in 

alt text

10x Content Pillar Page Layout Tips 



SOURCE: ETUMA

7. Images with 
specific topic 
referenced in 

alt text

8. H2 tags for 
sub-headers
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SOURCE: ETUMA

11. Links to relevant
external resources
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SOURCE: ETUMA

12. Reference 
your topic 

throughout 
the page
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SOURCE: ETUMA

13. Back-to-top button

9. Links to relevant
internal resources

7. Images with 
specific topic 
referenced in 

alt text

12. Reference 
your topic 

throughout 
the page

8. H2 tags for 
sub-headers

9. H3 tags for list items

11. Links to relevant
external resources

10x Content Pillar Page Layout Tips 



Pro Tip:
If you want to make it easy for people to access your 
packaged downloadable content offer, then consider 
inserting a pop-up form on your pillar page. 



The average top-performing pop-up forms 
convert at 9.28%, with some instances as 
high as 50.2%. 50.2%

SOURCE: SUMO



1. Identify a specific topic you 
want to be known for and 
rank for online.

2. Identify your topic cluster.

3. Create blog posts for   
needed subtopics.

4. Repurpose your subtopic 
content into a downloadable 
content offer.

5. Deconstruct your 
downloadable content offer 
into a 10x content pillar page.

6. Link your relevant owned 
media to your 10x content 
pillar page.

7 steps to creating a 
10x content pillar page:



SOURCE: ETUMA



1. Identify a specific topic you 
want to be known for and 
rank for online.

2. Identify your topic cluster.

3. Create blog posts for   
needed subtopics.

4. Repurpose your subtopic 
content into a downloadable 
content offer.

5. Deconstruct your 
downloadable content offer 
into a 10x content pillar page.

6. Link your relevant owned 
media to your 10x content 
pillar page.

7. Create a conversion path       
for people to access your   
10x content pillar page. 

7 steps to creating a 
10x content pillar page:



SOURCE: MAILSHAKE

Consider calling out 
your pillar page in 
the top navigation.



SOURCE: MAILSHAKE

Another place to 
consider is the top of 
your homepage with 
a call-to-action.



1. Identify a specific topic you 
want to be known for and 
rank for online.

2. Identify your topic cluster.

3. Create blog posts for   
needed subtopics.

4. Repurpose your subtopic 
content into a downloadable 
content offer.

5. Deconstruct your 
downloadable content offer 
into a 10x content pillar page.

6. Link your relevant owned 
media to your 10x content 
pillar page.

7. Create a conversion path       
for people to access your   
10x content pillar page. 

7 steps to creating a 
10x content pillar page:



"We are receiving about 4x leads (if you 
measure by quality) compared to before the 
text analysis pillar page."

MATTI AIRAS

Etuma



Downloadable content offer 10x content pillar page

Consider deconstructing your current awareness- or 
consideration-stage offers into 10x content pillar pages. 



In 4 months our non-paid, organic traffic 
coming from search engines increased 329%.  

Traditional landing  
page for guide

Converted landing page into 
a 10x content pillar page



How to optimize 
and grow your pillar 
pages over time



Your pillar pages should always be under construction.
SOURCE: PIXNIO





SOURCE: TOWNSEND SECURITY
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SOURCE: TOWNSEND SECURITY

The Townsend team's goal was 
to become thought leaders on 
"encryption key management."



• Thoughtfully answering questions on Quora.

Townsend inserted links to 
their pillar page by:



• Thoughtfully answering questions on Quora.

• Adding insights to other websites by visiting their blogs 
and commenting on relevant blog posts.

Townsend inserted links to 
their pillar page by:



• Thoughtfully answering questions on Quora.

• Adding insights to other websites by visiting their blogs 
and commenting on relevant blog posts.

• Contributing thought leadership guest blog posts on 
other websites that shared a similar audience.

Townsend inserted links to 
their pillar page by:



SOURCE: TOWNSEND SECURITY

Since Townsend had been 
blogging on encryption 
key management for years, 
it was easy for them to 
identify a topic cluster. 



• Offer various forms of media per section for the      
reader to engage with.  

Let’s review 3 ways to improve the 
on-page experience of your pillar pages. 



SOURCE: TOWNSEND SECURITY

Townsend turned their images into 
interactive infographics with pop-up text using HTML5. 



SOURCE: TOWNSEND SECURITY

Townsend repurposed various 
data points into infographic-like images.



SOURCE: TOWNSEND SECURITY

Townsend repurposed content on the page 
into a short descriptive video.



• Offer various forms of media per section for the     
reader to engage with. 

• Sprinkle in relevant content offers that progress your 
buyer personas through their buyer’s journey.

Let’s review 3 ways to improve the 
on-page experience of your pillar pages. 



SOURCE: TOWNSEND SECURITY

Townsend offered additional content offers throughout the 
page based on relevancy, like an ebook or a whitepaper. 



SOURCE: PIXABAY

Find a way to keep 
people coming back 
to your content. 
Continue to educate or 
entertain them (or both). If you 
don’t, someone else will.



10 months after publishing and promoting their 10x content pillar 
page, Townsend’s organic search engine traffic increased over 150%.

SOURCE: TOWNSEND SECURITY



63% of people who visited the encryption 
key management pillar page decided to 
download the content and take it with them.63%

SOURCE: TOWNSEND SECURITY







"The average first-page ranking will also 
rank well for about a thousand other 
relevant keywords."

AHREFS



• Offer various forms of media per section for the     
reader to engage with. 

• Sprinkle in relevant content offers that progress your 
buyer personas through their buyer’s journey.

• Insert a heatmap on your pillar page to better 
understand performance and optimization next steps. 

Let’s review 3 ways to improve the 
on-page experience of your pillar pages. 





Here’s a screenshot of Townsend’s 
heatmap at the top of their pillar page. 

SOURCE: TOWNSEND SECURITY



The call-to-action for the guide ¾ of the way 
down the page led to the most conversions.

SOURCE: TOWNSEND SECURITY



Currently Townsend’s pillar 
page on "SQL server 
encryption" ranks at the fifth 
position on Google and claims 
the image featured snippet.



Thank you!


