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Traffic from LinkedIn generated
the highest visitor-to-lead
conversion rate at 2.74%,
almost 3 times or 277 % higher
than both Twitter and
Facebook.
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In this course you’ll learn how to:

*  Optimize your LinkedIn Business profile
* Develop an effective content strategy
« Build an engaged community of followers

« Take advantage of LinkedIn features such as Showcase Pages,
Articles, and Groups

* Develop and execute a successful LinkedIn ad strategy




LinkedIn Basics to Set
You Up for Success



Your LinkedIn
Business Page



LinkedIn Company Pages

LinkedIn Company Pages are pages dedicated to individual
companies, organizations, and institutions. They allow LinkedIn
members to discover and connect with individual companies and
learn more about each organization’s brand, products or services,
career opportunities, and more.
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When creating a LinkedIn Page, your:

* Personal LinkedIn profile must be older than 7 days
* Personal information must match Company Page information

» Personal profile strength must be ranked "Intermediate" or "All
Star"

« Company Pages must have a unique company email domain



You can only have
one live Company
Page at a time.

If you need to revamp or update
your company'’s LinkedIn
presence, you'll either need to
update an existing page or delete
the current page and rebuild your
company page anew.




Three new free features to strengthq

Learning Center | HelpCenter | Blog

Linked [ varketing Solutions Advertising  Linkedin Pages  Resources  CustomerStories  Signin

n. Learn more.

Create a LinkedIn Page

LinkedIn Pages Best Practices
Career Pages
My Company

Showcase Pages

Do business where
business is done.

When you market on LinkedIn, you reach
customers ready to do business.

Get started

Product Pages
LinkedIn Stories
Linkedln Events
Linkedin Live

Linkedln Pages Support

| Generate leads, drive website traffic,
= and build brand awareness

b Marketing on LinkedIn helps you engage a community of professionals
to drive actions that are relevant to your business.

Raally axcted to 104 the technalogical progress happaning.
In solarright now. Whore doyou guys think tho biggost
impactwillbe?

690M 4 0of 5 #1

Sign in to Linkedin.

Then, head to
business.linkedin.com/marketing-
solutions. Hover over the LinkedIn
Pages option in the top menu and
click Create a LinkedIn Page.



If you're already signed into
LinkedIn, tap the drop-
down menu in the top right
corner and click

at the very

bottom.



Create a Linkedin Page

L T e P o e Y

B ER = & Choose your company size and

Srmall busress MEnthos 12 e Dusifis Enwtass page it A Rt type .
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a | Let's get started with a few details about your small business.
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a | Let’s get started with a few details about your small business.

Page identity Page preview @

— = ‘ ' Enter your company's website
— address. Although not

l technically required, this
information is critical to connect
LinkedIn followers to your
website.

Company details

[ Selact industry o ]

[ Select company size - ]

Company type®

Er—— =]




a | Let's get started with a few details about your small business.

Page identity Fage preview @

— = ‘ < Choose the appropriate
selections from the drop-down
l menu to help LinkedIn best
categorize your Page in search.

Company details

[ Select industry - ]

[t ]

Company type®

[ — ~]




Profile details

Logo Next, add your logo and

Upload to see preview Choose file ta g line.

300 x 300px recommended. JPGs, JPEGs, and PNGs supported.

Tagline @

Example: A family-run accounting firm that promises you won't lose sleep ‘
over filing your taxes.




o On average, fully completed
o LinkedIn Pages get 30%
more views.
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When writing your LinkedIn description ask
yourself:

Vision: What future do you want to help create?
Mission: How will you help create that future?

Values: What core values support your vision and decision-
making processes?

Positioning: What sets your brand apart?

Products/Services: What are your core product and service
offerings?



Pro-tip:

Use LinkedIn to create a variety of back links to your website. Include your
website URL on your Company Page, link to your web pages in your
linked in posts, and encourage followers to share posts that include any
of your site links.



Add your company's
location

You can add multiple locations.

Consider at least adding your
headquarters or central
company location.



Add a cover photo

Choose an image that will

engage and entice visitors to
check out your Page.

This photo must be 1,128 x
191 px.



Pro-tip:

Many brands upload another orientation of their logo or their latest
marketing or advertising campaign graphics.



Pro-tip:

Create a keyword-rich LinkedIn profile. Use your existing keyword
research from blogging efforts to ensure anyone searching for your
industry can find your Page.



To add new Page admins, click Admin tools/ Settings/
Manage admins in the top right corner of your Page.

€3

Messaging

I Q search

HubS pot Aca demy Super admin view

Content - Activity

ages v

Analytics «

<

ubSpot Academy

28

¢

Work ™ Advertise

View as member

Admin tools ~

Reach

Invite connections
Sponsor an update
Post a free job
Create an event

Create a Showcase Page

Settings

= aim to educate and inspire people so that we, together, transform the way the world
res business. I

Manage admins

earning - Cambridge, MA - 70,350 followers

lytics .
} day activit _ol Start a post Invite Connect

Deactivate Page

View Help Center

Give feedback



There are four types of admins you can add to
your Page:

*  Superadmin
e Content admin
e Curator

* Analyst




Developing a
Winning Content
Strategy



LinkedIn tells us that 51% of
companies have acquired a
B2C customer through the
platform.
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-4 Satya Nadella [if] - 3rd+

+ Follow
Al is technology's most important priority, and healthcare is its most urgent
application. Together with Muance Communications, we will put advanced Al
solutions into the hands of professionals to drive better decision-mak ...see mc

Company News

a

NUANCE

Microsoft accelerates industry cloud strategy for healthcare with the
acquisition of Nuance - Stories

A o o« O min ras



n Twitch + Follow =+=
e®

As we celebrate Women's History Month, we're highlighting some of the women
who make Twitch amazing: mest Zoe!

== el =

(11 help . . .
to develop Holidays and special occasions
their communities
and earn a living doing
what they love

OO @ 257 26 comments



Target + Follow

1,302,430 followers

3w @

To our Asian team members, guests and communities: Target stands with you. And

we'll continue to condemn racism and violence in all forms, and work toward
respect and inclusion for all. #5topAsianHate

Together, we stand with our
Asian team members, guests and communities.

We condemn all anti-Asian racism and violence.

And we're working to create change, including
contributing to the Asian American Justice Center
to support civil and human rights.

(O]

OO0 @& 1198 87 comments

(5 Like & Comment (> Share < Send

Community Support



+ Follow =+==

Introducing HEMMAKONTOR, a new collection of work from home essentials so
you can finally make your home office feel exactly like your old office. @

-
e~ =
A frustrating coffee
machine that, for no

Apparent reason, never
~works on Monday morn

hOrFMoUS -c-:vpier ;rnu'll
r use, just like in the
re Times. (Probabily

Product Updates



Staples + Follow =*++

170,647 followers

i

Don't miss it! Catch the second airing of Designing Spaces on Lifetime this Thursday
at 7:30 am ET to watch us transform one family’s work- and learn-from-home
setups.

Video

DESIGNING

Play SPMES Productivity

P | oi15/023 o)

Designing Spaces Second Airing

00.‘ 110 - 2 comr

4203 Views




Talkwalker + Follow ===
L e ® e

We teamed up with Trustpilot to build our #5tateOfConversation Report. 50+
marketing experts talk conversational intelligence, plus analysis of data-driven,
brands already going beyond social listening, with a unified view of their ..see mor

i

The State of

Conversqtion b eBooks, Whitepapers and
2021 AT o=

© Talkwaiker Trustpilot

WWWL.TAIKWSIKER.COMmM = | mMin readc

OO0 D

é Like @ Comment (3 Share "f Send



Socialbakers + Follow +=»
61,191 followers

od»

One thing is clear. Ad spend has been largely impacted by world events throughout
the course of the pandemic.
.58 maore

Global Social Media Ad Spend Trend

Thae iniow dall b SODMMTNRETS BROWYE MaiEn Faoaoo B SO0TUIT SE M DSOS W R (RO BYETE

Weshly Wodldwige Spend n USD

| G XY L e

socialbakers

an g ey

0 @ 25 - 2 comments

Charts and Infographics



2110 -

& Q HubSpot

v About Products Posts Jobs

HubSpot
.» 555,824 followers
2w - ®

Here's what “equal pay” really means -- by the numbers.
Spoiler alert: It's not a pretty picture. Source: Equal Pay

Today, 2021 #ChooseToChallenge #1WD2021

Equal Pay by the Numbers - 7 pages

What do you think
of when you hear the
words, “equal pay”?

It's more intricate than
you might think.

Have a look at some of
the numbers.

O&® 185 9 comments
S S 54 X
Like Comment Share Send

5.824 followers
') a2 20

Home My Network Post Notifications

o

-—
Jobs

SlideShares



Harvard Business Review + Follow
12,232,602 followers
- ®

Focus on these three things for your next performance review:
€2 Highlight your achievements.

P Connect with and support your boss in a real way.
€2 Show your commitment to the team and organization.

Lists

Do the Words "Performance Review"” Scare You?

hbr.org = 8 min read

ﬂ ° " 234 - 11 comments



HubSpot Academy

v ®

Meed to learn what Clubhouse is, how to use it, and how to be good at it, all in
one sitting? We've got you covered. Check out our latest video on all things
Clubhouse: https://hubs.li/HOK&f420

How-to posts
Everything You

Need to Know

About Clubhouse

HubSpHt

Everything You Need to Know About Clubhouse

voutube.com
youtube.co

[ v el



Grammarly + Follow =*+*
41,500 followers

Save the date! [31] On April 7 at 4 p.m. P5T, Grammarly's ML/NLP team is hosting
five lightning talks, each five minutes long, on how we're building the future of
communication! Register below. § LLEEE More

Webinars

How Grammarly's ML/NLP
Team is Building the
Future of Communication

7, 2021 at 4:00 pm PST

How Grammarly's ML/MNLP Team is Building the Future of Communication

meetgrarmmarlymlandnlp.splashthat.com « 1 min read

OO o921 comment



Volkswagen AG + Follow *+-*

VLK WALCEN - =

B

+++ Livestream of the #VWPowerDay ++ +

Previously live

Livestreams

WE ARE LIVE AT 1:88 P.M. CET.




HubSpot e
w 555,822 followers
6d. ®

Which of these should companies prioritize first?

The author can see how you vote. Learn more

( Customers ) Polls
( Employees )
( Shareholders )

11,623 votes = 19h left

0 0 el 228 = 138 comments

&Like & Comment 3 Share 'qSend



Use a social media calendar to
help plan your content and
maintain consistency.




Pro-Tip:

Before creating your content, research the latest trends and topics in
your industry, and use a tool such as Moz or AHrefs Keyword Explorer
to find great keywords to include in your posts.



Pro-Tip:

Always A/B test your content. Try creating multiple versions of
images, and different copy. By testing what works best and viewing
the results in LinkedIn Analytics, you can decide which content to
create more of and to boost in your advertising.



All About LinkedIn
Showcase Pages



Showcase Pages

Affiliated pages

B
Showcase Pages enable
hieta . companies like Gap to highlight
their unique brands, business
units, or initiatives.

amm Apparel & Fashion

+ Follow + Follow

P Yeezy Gap Banana Republic
\ M Retail Retail
Subsidiary Subsidiary

+ Follow + Follow




How are Showcase Pages different from other
LinkedIn Pages?

« Showcase Pages have a larger hero image.
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How are Showcase Pages different from other
LinkedIn Pages?

* Showcase Pages have a larger hero image.
* They have a two-column newspaper-like layout for content posts.

* Unlike Group Pages, businesses can advertise and buy sponsored
updates.

« Unlike Company Pages, there are no careers, products, or services
tabs at the top of the Page.

« All Showcase Pages link directly back to the business Page. This
means your pages are all centralized around your company.



LinkedIn Showcase Pages let you highlight

certain aspects of your brand and its

initiatives.

« Adobe uses Showcase Pages to highlight a product, Adobe
Creative Cloud.
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LinkedIn Showcase Pages let you highlight

certain aspects of your brand and its

initiatives.

» Adobe uses Showcase Pages to highlight a product, Adobe
Creative Cloud.

« Cisco has a Showcase Page for its data center.

« HarperCollins Publishers uses a Showcase Page for its speakers
bureau.

* EY has a Showcase Page for its Women Fast Forward initiative to
advance gender equality.

» Spotify has a Showcase Page for its Nine Muses Festival.



Admin tools ¥

Manage

Page admins

1. Click on the drop down to

Extend your reach

the right of the Edit button

updates

and click on Create a

Page

s Showcase Pa ge.

Give feedback

Deactivate
Company Page




How do I make a Showcase Page?

2. Decide on a page name (different than the main page because
it's used in creating a custom URL) and administrator. Click Create
Page.
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How do I make a Showcase Page?

2. Decide on a page name (different than the main page because
it's used in creating a custom URL) and administrator. Click Create
Page.

3. Enter information as you would for a regular page including
website links, industry, and images. Click Publish.

4. Create content for your niche community.

5. You can create up to ten free Showcase Pages.



Microsoft does Showcase Pages right.

A = f i =2 o & 85 o= o




On its main LinkedIn page, Microsoft celebrates company
milestones and shares high-level posts of interest.

. Microsoft + Follow =*=*-
2d4.®

Microsoft was founded on April 4, 1975, We're celebrating our 46 years in style. b 3

'\

Microsoft
We're just a small start-up looking to change the world. § Albuquerque, NM [ 1975




On its Microsoft 365 Showcase Page, the company
shares t:ps about its Office software suite.

“‘ II + Follow +=+

" Mlcrosoft 365

A R s ®
-. K A New in Microsoft Teams—capture and delight your audience with the rich, remote
. presenting capabilities of Microsoft PowerPoint Live: https://msft.it/6041VVA6I

Microsoft 365

Information Technology & Services - 298,259 followers

m 2 followers in your network
+ Follow (Learn more 2 ) ( More )
Py

Home About Posts Events Videos

Sales

Aaival Introducing

PowerPoint Live
in Microsoft Teams

mm Microsoft 365 ees mm Microsoft 365
n 208259 followers | | 298,259 followers
4. ® 8m . @
Save time with your Microsoft PowerPoint Mew in Microsoft Outlook—if one of your recipients
presentations and let Auto Fix arrange you ..see more is out-of-office, you can now schedule you ..see more

Send later for Outlook on the web

O O @ 417 16 comments * 9,183 Views

Auto Fix in Microsoft

PowerPoint for web
Reactions
- e 400080
& . e S (& © 0 o ©
a o o 9 a © ~ 9 &kae @Comment (2 Share ﬂSencl

Like Comment Share Send Like Comment Share Send



Understanding
LinkedIn Analytics



Page Content Suggestions 303 Analytics w Activity

Find LinkedIn Analytics in the

VRS menu bar.

Updates

Followers



Visitor Analytics displays visitor metrics
about your Page.

Visitor metrics @ Time range: Mar 27, 2021 - Apr 10, 2021 + Page: All Pages = Metric: Page views =

Aggregate desktop and mobile traffic

Page



Update Analytics shows you how people are
engaging with your content.

Update engagement Q@ Time range: Apr 12, 2020 - Apr 12, 2021 ~

Update title Created Impressions Video views Clicks CTR Reactions Comments Shares

Improving your Excel skills will not only
help you get your work done faster, but it... 471272021 608 - 12 1.97% 16 1 2

All followers

Link building, search authority, and
historical optimization are just some of th... 4/9/2021 10,247 - 495 4.83% 207 13 9

All followers

16 of the Best Professional Bio Examples
We've Ever Seen [+ Bio Templates] 4/8/2021 2,671 - 93 3.48% 31 1 1

All followers

Instagram has one of the highest
engagement rates of all of the social... 4/7/2021 8408 - 249 2.96% 185

(%3]

All followers

You've heard about B2B and B2C marketing.
now what about P2P? @& P2P marketing, ... 4/6/2021 5475 - 176 3.21% 104 4 9

All followers

It's the best time in history to be a creator

thanks to the countless opportunities to... 4/5/2021 341 - 5 1.61% 53 2 6

(V3]

All followers



The Followers Analytics page shows you
demographics about your audience.

Follower Demographics @ Data for: Industry «

. . Location
Top industries

Job function yers
Marketing and Advertising 204%
. | Seniority

Information Technology and Servi B 1017 43%
Internet Industry | —
Computer Software Company size I 455%
Financial Services 17927 " 2.92%
Higher Education 1,919 I °33%
Education Management 1,478 N 2.18%
Retail 1,348 N 1.99%
Management Consulting 1,320 EHE 1.95%

Nonprofit Organization Managem... 966 BN 1.43%



Analytics = Activity

At 21, Brazilian Man Is Set to Be One of Youngest Admitted to New..,
Mateus Costa-Ribeiro’s life is accelerated: He has already graduated from law sc

Wa WS

OP "7 Linked i Top 7 LinkedIn Voices and Influencers ¢
CILER LR R The use of Linkedin in recent years has grown exponentially, and the number of

LinkedIn uses some of your

analytics for its Content
LinkedIn adds 'stay-at-home mom’ to list of career titles as COVID-.. S u g gestions.

LinkedIn has added 'stay-at-home mom' and other role titles to its public resum

Empathy is the skill of the future, Google says
By Arjay L. Balinbin, Senior Reporter EMPATHY is now a major skill needed in gro

BusinessWorld

You're Not Lazy; You're Scared: How To Finally Stop Procrastinating (
Psychologists have discovered that procrastination isn't about time managemen

Forbes




	Introduction to LinkedIn Marketing for Business
	Slide Number 2
	In this course you’ll learn how to:
	In this course you’ll learn how to:
	In this course you’ll learn how to:
	In this course you’ll learn how to:
	In this course you’ll learn how to:
	LinkedIn Basics to Set You Up for Success
	Your LinkedIn Business Page
	LinkedIn Company Pages
	When creating a LinkedIn Page, your: 
	When creating a LinkedIn Page, your: 
	When creating a LinkedIn Page, your: 
	When creating a LinkedIn Page, your: 
	You can only have one live Company Page at a time.
	Sign in to LinkedIn.
	Slide Number 17
	Slide Number 18
	Slide Number 19
	Slide Number 20
	Slide Number 21
	Slide Number 22
	Slide Number 23
	Slide Number 24
	When writing your LinkedIn description ask yourself:
	When writing your LinkedIn description ask yourself:
	When writing your LinkedIn description ask yourself:
	When writing your LinkedIn description ask yourself:
	When writing your LinkedIn description ask yourself:
	�Pro-tip:�
	Add your company's location
	Add a cover photo
	Pro-tip:
	 Pro-tip: 
	To add new Page admins, click Admin tools/ Settings/ Manage admins in the top right corner of your Page.
	There are four types of admins you can add to your Page:
	Developing a Winning Content Strategy
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Slide Number 43
	Slide Number 44
	Slide Number 45
	Slide Number 46
	Slide Number 47
	Slide Number 48
	Slide Number 49
	Slide Number 50
	Slide Number 51
	Slide Number 52
	Pro-Tip:
	Pro-Tip:
	All About LinkedIn Showcase Pages
	Showcase Pages
	How are Showcase Pages different from other LinkedIn Pages?
	How are Showcase Pages different from other LinkedIn Pages?
	How are Showcase Pages different from other LinkedIn Pages?
	How are Showcase Pages different from other LinkedIn Pages?
	How are Showcase Pages different from other LinkedIn Pages?
	LinkedIn Showcase Pages let you highlight certain aspects of your brand and its initiatives. 
	LinkedIn Showcase Pages let you highlight certain aspects of your brand and its initiatives. 
	LinkedIn Showcase Pages let you highlight certain aspects of your brand and its initiatives. 
	LinkedIn Showcase Pages let you highlight certain aspects of your brand and its initiatives. 
	LinkedIn Showcase Pages let you highlight certain aspects of your brand and its initiatives. 
	Slide Number 67
	How do I make a Showcase Page?
	How do I make a Showcase Page?
	How do I make a Showcase Page?
	How do I make a Showcase Page?
	Microsoft does Showcase Pages right.
	On its main LinkedIn page, Microsoft celebrates company milestones and shares high-level posts of interest. 
	On its Microsoft 365 Showcase Page, the company shares tips about its Office software suite.
	Understanding LinkedIn Analytics
	Slide Number 76
	Visitor Analytics displays visitor metrics about your Page.
	Update Analytics shows you how people are engaging with your content.
	The Followers Analytics page shows you demographics about your audience.
	Slide Number 80

