
Introduction to 
LinkedIn Marketing 
for Business



Traffic from LinkedIn generated 
the highest visitor-to-lead 
conversion rate at 2.74%, 
almost 3 times or 277% higher 
than both Twitter and 
Facebook.
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• Optimize your LinkedIn Business profile

• Develop an effective content strategy

• Build an engaged community of followers

• Take advantage of LinkedIn features such as Showcase Pages, 
Articles, and Groups

• Develop and execute a successful LinkedIn ad strategy

In this course you’ll learn how to:



LinkedIn Basics to Set 
You Up for Success



Your LinkedIn 
Business Page



LinkedIn Company Pages

LinkedIn Company Pages are pages dedicated to individual 
companies, organizations, and institutions. They allow LinkedIn 
members to discover and connect with individual companies and 
learn more about each organization’s brand, products or services, 
career opportunities, and more.
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• Personal LinkedIn profile must be older than 7 days

• Personal information must match Company Page information

• Personal profile strength must be ranked "Intermediate" or "All 
Star"

• Company Pages must have a unique company email domain

When creating a LinkedIn Page, your: 



​If you need to revamp or update 
your company’s LinkedIn 
presence, you’ll either need to 
update an existing page or delete 
the current page and rebuild your 
company page anew.​

You can only have 
one live Company 
Page at a time.



Then, head to 
business.linkedin.com/marketing-
solutions. Hover over the LinkedIn 
Pages option in the top menu and 
click Create a LinkedIn Page.

Sign in to LinkedIn.



If you're already signed into 
LinkedIn, tap the Work drop-
down menu in the top right 
corner and click Create a 
LinkedIn Page+ at the very 
bottom.



Choose your company size and 
type.



Fill out the fields to create your 
page.



Fill out the fields to create your 
page.



Enter your company’s website 
address. Although not 
technically required, this 
information is critical to connect 
LinkedIn followers to your 
website.



Choose the appropriate 
selections from the drop-down 
menu to help LinkedIn best 
categorize your Page in search.



Next, add your logo and 
tagline.



On average, fully completed 
LinkedIn Pages get 30% 
more views.30%
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• Vision: What future do you want to help create?

• Mission: How will you help create that future?

• Values: What core values support your vision and decision-
making processes?

• Positioning: What sets your brand apart?

• Products/Services: What are your core product and service 
offerings?

When writing your LinkedIn description ask 
yourself:



Pro-tip:

Use LinkedIn to create a variety of back links to your website. Include your 
website URL on your Company Page, link to your web pages in your 
linked in posts, and encourage followers to share posts that include any 
of your site links.



You can add multiple locations. 
Consider at least adding your 
headquarters or central 
company location.

Add your company's 
location



Choose an image that will 
engage and entice visitors to 
check out your Page. 
This photo must be 1,128 x 
191px. 

Add a cover photo



Pro-tip:

Many brands upload another orientation of their logo or their latest 
marketing or advertising campaign graphics. 



Pro-tip: 

Create a keyword-rich LinkedIn profile. Use your existing keyword 
research from blogging efforts to ensure anyone searching for your 
industry can find your Page.



To add new Page admins, click Admin tools/ Settings/ 
Manage admins in the top right corner of your Page.



• Super admin

• Content admin

• Curator

• Analyst

There are four types of admins you can add to 
your Page:



Developing a 
Winning Content 
Strategy



LinkedIn tells us that 51% of 
companies have acquired a 
B2C customer through the 
platform. 

51%



Company News



Holidays and special occasions



Community Support



Product Updates



Video 



eBooks, Whitepapers and 
Reports



Charts and Infographics



SlideShares



Lists 



How-to posts



Webinars



Livestreams



Polls



Use a social media calendar to 
help plan your content and 
maintain consistency. 



Pro-Tip:

Before creating your content, research the latest trends and topics in 
your industry, and use a tool such as Moz or AHrefs Keyword Explorer 
to find great keywords to include in your posts. 



Pro-Tip:

Always A/B test your content. Try creating multiple versions of 
images, and different copy. By testing what works best and viewing 
the results in LinkedIn Analytics, you can decide which content to 
create more of and to boost in your advertising.



All About LinkedIn 
Showcase Pages



Showcase Pages enable 
companies like Gap to highlight 
their unique brands, business 
units, or initiatives.

Showcase Pages



• Showcase Pages have a larger hero image.
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• Showcase Pages have a larger hero image.

• They have a two-column newspaper-like layout for content posts.

• Unlike Group Pages, businesses can advertise and buy sponsored 
updates.

• Unlike Company Pages, there are no careers, products, or services 
tabs at the top of the Page.

• All Showcase Pages link directly back to the business Page. This 
means your pages are all centralized around your company.

How are Showcase Pages different from other 
LinkedIn Pages?



• Adobe uses Showcase Pages to highlight a product, Adobe 
Creative Cloud.

LinkedIn Showcase Pages let you highlight 
certain aspects of your brand and its 
initiatives. 
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• Adobe uses Showcase Pages to highlight a product, Adobe 
Creative Cloud.

• Cisco has a Showcase Page for its data center. 

• HarperCollins Publishers uses a Showcase Page for its speakers 
bureau.

• EY has a Showcase Page for its Women Fast Forward initiative to 
advance gender equality.

• Spotify has a Showcase Page for its Nine Muses Festival. 

LinkedIn Showcase Pages let you highlight 
certain aspects of your brand and its 
initiatives. 



1. Click on the drop down to 
the right of the Edit button 
and click on Create a 
Showcase Page.



2. Decide on a page name (different than the main page because 
it's used in creating a custom URL) and administrator. Click Create 
Page.
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2. Decide on a page name (different than the main page because 
it's used in creating a custom URL) and administrator. Click Create 
Page.

3. Enter information as you would for a regular page including 
website links, industry, and images. Click Publish.

4. Create content for your niche community.

5. You can create up to ten free Showcase Pages.

How do I make a Showcase Page?



Microsoft does Showcase Pages right.



On its main LinkedIn page, Microsoft celebrates company 
milestones and shares high-level posts of interest. 



On its Microsoft 365 Showcase Page, the company 
shares tips about its Office software suite.



Understanding 
LinkedIn Analytics



Find LinkedIn Analytics in the 
menu bar.



Visitor Analytics displays visitor metrics 
about your Page.



Update Analytics shows you how people are 
engaging with your content.



The Followers Analytics page shows you 
demographics about your audience.



LinkedIn uses some of your 
analytics for its Content 
Suggestions.
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